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The magic of the Canada Dry name 


sets new sales records every year. And smart business men are 


going after Canada Dry franchises at an amazing rate 


Some choice areas still remain open for development. If you Se ee 


are an operating bottler, here is an opportunity to increase your sales and 
your p fit Ordina y, ao franchise includes the complete Canoda Dry line 
However. CONCESSIONS W be considered to established bottlers who have built 


demand for a specific beverage. Write us today for complete information. 


CANADA DRY GINGER ALE, INC. 


U.S. License Department 
100 Park Ave, New York 17, Y 


| About this Josue 


4s is to be expected, a considerable por 
tion of this issue concerns itself with the 
happenings at the A.B.C.B. Convention and 
Exposition at Atlantic City, N. J. In word and 
particularly by picture (which our new format 
makes possible) N.B.G. covers every aspect of 
the big meeting, from business sessions to 
entertainment program; from the displaying 
and buying that was done at the Exposition to 
the parties staged by the exhibitors; from the 
meetings held by associated organizations to 
the unscheduled, impromptu occurrences of 
the week 

A big lift to the morale of the attending 
bottlers was the dramatic announcement of the 
suspension of price controls on soft drinks, 
on both retail and wholesale. levels 

An ironic note was the “small exposition” 
staged outside the big Auditorium (in two 
Boardwalk stores) by manufacturers of cup 
vending machines, who are not permitted to 
exhibit their wares at the Exposition, although 
widely used by bottlers, because of a miscon 
ceived and needless regulation All of these 
things and many more are fully detailed in 
about forty-five pages of data and photo- 
graphs accumulated by the tireless N.B.G 
Staff 

We continue our exploration of the new 
non-sugar beverages with a fact-filled analysis 
by the major producer of calcium cyclamate 
of Sucaryl’s characteristics and usage in bot- 
tled soft drinks. Last month's six-page article 
on the subject was the talk of the trade, since 
it represented the very first published data on 
the subject appearing anywhere. Attracted to 
the new-type beverage because it appears to be 
a potent weapon with which to crack a big 
new market, many bottlers are planning to 
produce it; bottlers already in production on 
ginger ale are adding new flavors 


There is a speech currently making the 
rounds of some of the southern State conven- 
tions which not only merits listening to, but 
careful study—hence we have published the text 
intact. Forcefully titled “Stumbling Blocks to 
Progress”, it lists only six, but even a quick 
look shows that all revolve around one — 
inadequate pricing. The southern States are 
properly the area for such a talk to be cir- 
culzting, since they are the only major area 
where traditional prices are making their last- 
ditch stand 
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Here are full details on the order sus- 
pending price ceilings on bottled soft 
drinks as issued by OPS. The action, 
effective Nov. 20, 1952, was taken under 
GOR 7, Revision 1, Amendment 12. ‘ 
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‘ i y 50 perctnt spread try representatives, including trade as- 

Action Comes After Long Wait TITLE 32A NATIONAL DEFENSE, at the retail level for sales of the indi- SOC Pe i repre entatives to the extent 
W ; Ps APPENDIX vidual bottles practicable, and consideration has been 

ith startling suddenness, OPS suspended all Data available from a survey of the given to their recommendations. In the 

price controls er soft d ks. effective Nov. 20 Chapter Iit-—Office of Price Stabiliza same 56 cities as are surveyed monthly judgment of the Director of Price Sta- F 

: tion, Economic Stabilization Agency by the Bureau of Labor Statistics and  bilization, the provisions of.this amend- ’ 

rt nceme Vas made a ne national conve [General Overriding Regulation 7, Revision covering the seven largest brands indi- ment are generally fair and equitable ’ 

Atha Cit to a surprise ind ple ed 1. Amdt. 12 cate clearly that there was no appreci- are necessary to effectuate the purposes y 
‘ able trend toward this higher level of of Title IV of the Defense Production : 

au ‘ otliel who had b Vaited such GOR 7— EXEMPTIONS AND SUSPENSIONS OF ceiling prices after SR 43 was issued Act of 1950, as amended, and comply B 

act CERTAIN Foop AND RESTAURANT COM- Because of competitive factors, fewer with all the applicable standards of that 3 
P MODITIES than one-fifth of those bottlers who were act 
in suspending the S at ali levels smatasle eligible to increase their ceiling prices 

bution, OPS ex ed that a majority of all soft SUSPENSION OF BOTTLED SOFT D = under SR 43 have done so. Also, a small . : H 

Pursuant to the Defense Production number of bottlers with ceiling price General Overriding Regulation 7, Re- 

Act of 1950, as amended, Executive above 96 cents reduced their prices dur- 1, is amended by the addition of 

that iuse { mpetitive factors only a small Order 10161, and Economic Stabilization ing 1952. Consequently, a large percent- the following section to Article III : 

perce e of bottlers raised prices after OPS had | Agency General Order Number 2, this age of all 6- to 12-ounce bottles are sell- Sec. 13. Suspension of controls appli- 

Tal Amendment 12 to Revision 1 of the Gen- below ceilings and the weightedaver- cable to soft drinks 1) On and after 
ithor i g pi nerea , eral Overriding Regulation 7 is hereby age selling price for all bottle rs of this November 20, 1952, the application of all ; 

1951 issued size is approximately 8 percent below the —cejjing price regulations, except Ceiling | | 

mnetition of the industry ed STATEMENT OF CONSIDERATIONS weighted average ceiling price Price Regulations 11 and 134, heretofore | | 
The intense compe austry, Coury The intense competition of the indus- hereafter issued by the Office of Price | 
lecliy vhen there This amendment to General Overrid- try, coupled with the sharp responsive- Stabilizat 
\ é ‘ in a t i Stabilization, to sellers of soft drinks is | 
F : ing Regulation 7, Revision 1, suspends ess of volume to increases in selling suspended. If, however, you are a seller ; 
ire creases 8 ‘ rices, appare y Ss pre the provisions of the General Ceiling prices, apparently has thwarted any gen- of soft drinks il ware required ar aie : 

vent iny general | e Increase OPS said Price Regulation (GCER) ane Supple- eral price increases. It is anticipated regulation heretofore issued to which F 

ree Se ae eal) mentary Regulation (SR) 43 thereto in- that this general stability will continue this section 13 is applicable, to keep, pre- $ 
I pater it this general s ty sofar as these regulations are applicable jn the coming months although there ati 
pare, or preserve any records concern- 

ant P he con y months to bottled soft drinks. This suspension mray be some price rises in a few scattered ir : / : ete F 

soft drinks, you shall continue to ; 

action, applicable to all levels of distri- areas. Those few increases may result make avatinble 
Ithe h the outlook is for general price stability, preserve and make available for exami- 
ee : bution, is in accordance with the from wage pressures applicable to all pation by the OPS, in the manner and : 

OPS sa there mav be some price rises in a few agency's general policy of relaxing price _pottlers in an area or from efforts to re- for the period set forth in that resula- i 

controls when such action is consistent adjust prices as among bottle sizes in 

scatter jue to local nditions » Defense Pr tion, all such records which you were 

with the purposes of the Defense O- those instances where they have become required to have on November 19, 1952 § 

However, because the ft drink industry 1s es duction Act of 1950, as amended on distorted Inasmuch as the soft drink | In addition. the Director of Price Sta- i 
nevehhe lnee iture under the franchise system Ceiling prices for bottled soft drinks industry is local in nature (due to the’ pjjization or his authorized representa - 
‘ : were originally established by the issu- franchise system under which many bot- tive may, subject to the approval of the 

which takes many bottlers, the agency said such ance of the General Ceiling Price Regu- __tlers operate) such increases will not pBuyreau of the Budget in accordance with bl 

nereases are not expected to affect materially the lation on January 26,1951. This action materially affect the overall average the Federal Reports Act of 1942, request 

brought to a halt an upward movement spread between selling prices and ceiling gr require you to submit data pertaining 

— PELee Cr of prices which had begun in 1946. prices to prices charged for soft drinks and to 
C deratic has also been given to the fact that When ceilings were imposed approxi- Consideration has also been given to changes made in the prices of soft 

; P —— : mately 56 percent of the volume of soft the fact that there is a plentiful supply qrinks after November 20. 1952. This 

there Is a pier supply ol Sreaienw ane drinks in 6- to 12-ounce bottles (which of ingredients and packaging materials. suspension will continue unless and until 

iwing materials. Also, it has been recognized that constitute over 90 percent of the sales Also it has been recognized that the in- the Director of Price Stabilization ter- 

th idacahig | of the industry) were selling at 80 cents dustry normally operates at considerably minates or modifies it 

I per case at wholesale and at five cents less than capacity even in the peak sum- (b) For purposes of this section 13, 
than capacity even In peak summer montns per bottle at retail. These prices had mrer months The Director of Price Sta- , ” : - 
I I soft drinks’’ means non-alcoholic bev- 
been established several decades ago and bilization has concluded, therefore, that 
The action is taken by Amendment 12 to General = : ‘ erages in bottles, whether flavored or-un- 
. had been maintained despite increases ceiling prices on soft drinks are not pres- ‘tee , = ve 
flavored, carbonated or uncarbonated 

Overriding Regulation 7, Revision 1, and 1s effective in ingredient and labor costs. All avail- ently needed to achieve the purposes of The term does not include, however 
’ 9 ano able evidence indicated that the typical the Defense Production Act of 1950, as : - ; 

November 20, 1952 bottled water which is neither flavored 

bottler could not operate profitably at amended, and they are by this action nor carbonated, fresh milk drinks. or 
For the record, the complete text of the order 1s these prices. For this reason, the Office suspended. This suspension will be drinhes eomatetion of fruit juices or vege 
oan of Price Stabilization issued Supplemen- terminated if prices of soft drinks in a 

published on this page table juices where at least 85 percent 

tary Regulation 43 on July 23, 1951 substantial proportion of areas exceed: ; 

< : S by weight of the drink is fruit juice or 

That regulation allowed bottlers of 6- to the ceiling prices presently in effect and 

- : . vegetable juice or a mixture of both 

P | nia Bottlers Facin 12-ounce sizes to increase their pre-Ko- the Director, in any event, may termi- 

ennsyiva g rean prices by 16 cents toa maximum of nate or modify this suspension if he de- Effective date: This amendment is 
New Tax Proposal 96 cents per case of 24 bottles. As are termines that such action is necessary effective November 20, 1952 

; . sult, the allowable ceiling price of the’ in the interest of the stabilization pro- Jos H Fr 

Members of the Keystone Bottlers Association | yast majority of bottlers became 96 cents gram Direct ind 
i alerted by the organization, through per case. This was the first price above In the formulation of this amendment cting Director of Frice Stewtuaton. 
‘ LD ae th the traditional 80 cent price which would there has been consultation with indus- NovemeBer 20, 1952 
DV Asa L ay, secretary, to ie 
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this effect ‘ t 1, by several member STATI crry HOTEL DATES DAYS 
of the ley t } t eared, It ru Massachusetts Boston Statler Jan. 12-13 Mon.-Tues. 
hat ¢ ew ta f proposed, w ‘ New Jersey Asbury Park Berkeley-Carteret Jan. 17-18-19 Sat.-Mon. 
i, for a tax of 2 the Colorado Colorado Springs Broadmoor Jan. 18-19 Sun.-Mon. 
| tthe v} re first heyir New Mexico Albuquerque El Fidel Jan. 22-23 Thurs.-Fri. 
y ir years of operat inder Texas Fort Worth Hotel Texas Jan. 25-26-27 Sun.-Tues. 
= ile tax per t ire girding themselves for a it La.-Miss. Biloxi, Miss . Buena Vista Feb. 1-2-3 Sun.-Tues. 
to a h .proposa Wisconsin Milwaukee Schroeder Feb. 2-3-4 Mon.-Wed. 
Alabama Birmingham Thomas Jefferson Feb. 8-9 Sun.-Mon. 
y California-Nevada Coronado Hotel del Coronado Feb. 9-10 Mon.-Tues. 
_ Food Plant Inspection Rights Denied Oregon Portland Multnomah Feb. 13-14 Fri.-Sat. 
. Food and Drug Administration Washington Spokane Kidpath Feb. 15-16-17 Sun.-Tues. 
Arkansas Litthe Rock Lafayette Feb. 15-16-17 Sun.-Tues. 
Indiana Indianapolis Antlers Feb. 16-17 Mon.-Tues. 
Montana Butte Finlen Feb. 20-21 Fri.-Sat. 
W voming Casper Gladstone Feb. 28 Sat. 
The Utah salt Lake City New house Feb. 21-25 Tues.-W ed. 
; Michigan Detroit Detroit-Leland Mar. 2-3-1 Mon.-Tues. 
Hlineois Chicago Sherman Mar. 4-5-6 Wed.-Fri. 
hich noth Nebraska Grand Island Yancey Mar. 5-6 Thurs.-Fri. 
Ohio Akron Mayflower Mar. 16-17 Mon.-Tues. 
New York New York City New Yorker Mar. 22-23-24  Sun.-Tues. 
West Virginia Charleston Daniel Boone Mar. 23-24 Mon.-Tues. 
he cal Oklahoma Ardmore Lake Murray Lodge Mar. 30-31 Mon.-Tues. 
North Dakota Jamestown Gladstone Apr. 24-25 Fri.-Sat. 
dete South Dakota Apr. 16-17 Thurs.-Fri. 
W Crawford Marvland Baltimore Southern Apr. 11 Sat. 
PDA T the Minnesota st. Paul Lowry Apr. 21-22 Tues.-Wed. 
4 ! nedia it ler 
i ! t tuat the fleld for the unserupulou 
woefully inadequate. Many meetings are Soda Water Flavor Group 
wing held to determ what deposits should be 


Favors Every-Other-Year Exposition ... 


i he creases st 1 te i ny shed 

Price Developments Since Decontrol \t its annual convention, held during the course 
ty f the ABCB meeting in Atlantic City the National 
Missouri Bottlers Hold Big Convention 

+) Manufacturers of Soda Water Flavors, re-affirmed 
" () +} Pacif oaat . we of With an attendance of over 200 bottlers and suy support of an every-other-vear exposition for the 
the opal atts ee eee ee me the M iri Bottlers of Carbonated Bever bottled soft drink industry by an almost unanimous 
} ed +} wnadition } ies held its annual convention at Joplin, November vote \ resolution to this effect had been affirmed 
December 2. Current trade topics ich as it the previous year's convention, and the group's 
d deposits were widely d issed repetition of this action may be taken as a reflectior 
their studied and strong stand in the matter 
i | j it ind 
+) +} I \lso discussed by the association was the proposal 
‘ \ e qua t } rd members with tw xceptions 
to amalgamate the N.M.S.W.F. with the larger flavor 
vel is f 4 t cCorkle 
Hott h M \ | HHP grout The Flavoring Extract Manufacturers Asso 
t 
I M I ( \. Haut t Several viewpoints were expressed during 
! naries au 
meeting, and the matter finally referred to the 
It wa EN Board: C. W. Owen, Poplar Bluff; Harry itter finally refer 
Board of Directors for further study 
M i, Mo.; O. Lee M r, Jeffer 
Ml PEW ' M Secretary John S. Ha ndicated in his report 
{ Wr i 
ibers, that in all probabilitv, the Federal 
Ka City G eynolds 
e - HY M Food and Drug Administration would in 1953 study 
\ sn l i 
mmend the est slishment of stand le of 
} “uN Ka M 1 Ha a Jol ablisnhme! andarad 
ill types of soft drinks 
M Mo.; Paul Van P Joplin, Mo.; A. I 
OF k, St. Louis, M (Continued on Page 8) 
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There's lots more to crown 
manufacturing than just mak- 
ing GOOD crowns. . . . Con- 
solidated's top quality crowns, 
the result of 48 years of ex- 
experience, are always right, 
always there when you need 
them. 
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A Warm 
“Chank Yow’... 


Will am Andrews, Jr.; John Beach; 
H. F. Bixby; Joseph Coghlin; John 
A. Garland; Bill Gossett; Fred K. 
Heyman; Ralph K. Heyman; Lloyd 
Hollander; R. H. Iiling; Art Jern- 
berg; Dewey Lackey; Sid Lorent- 
zen; Richard S. Moffitt; J. W. 
“Bill Pipes; Mrs. J. W. Pipes; 
Mort Richards; Henry Riekes; Max 
Riekes; Samuel Roberts; Chet Shi- 
manski; Louis Singer; E. J. Sten; 
Michael E. Stern; Glenn A. Sweet; 
J. W. Tonissen; A. G. Torras; 
R. Vincent Torras; Gus Priesing; 


Harry Stout. 


Our Sincere Good Wishes for a 


Merry Christmas 


Gappy New 
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Now...Industry does big-truck jobs 
at small-truck cost with 


YALE WORKSAVERS 


SOLVE Time-Space Problems! 


Move loads into and out of any storage or pro 


duction ar easil 


sily ind etficrently with 
Yat © Wonxsavens, industry's 


leading } wered hand trucks! 


SOLVE Manpower Problems! 


Practically any man in your plant — picked at 
rand can transport lift and stack multi- 

Is, safely rely, smoothly with a 
Wonksaven! 


SOLVE Cost Problems! 


Yate Worksavens are low in ini- 


ton loads 


tial cost, economical to maintain, operated 


raswet 


HIGH-LIFT PLATFORM WORKSAVER 


YALE WORKSAVER HYDRAULIC POWERED 
HAND TRUCKS move right in—where big trucks are too 
big to fit—or too heavy for your floors. Yet they give 
vou all the big-truck advantages...at far less cost: 
power travel—forward and reverse .. power hydraulic 
lift... speed...everything! That's why, where size and 
weight make big trucks impractic al industry prefers 
Yate Worksavers, Powered by economical electric 
power they're your answer to countless materials han- 
dling problems in every plant or factory. 
MATERIALS HANDLING 
You'll Be Amazed By a Demonstration EQUIPMENT 
in Your Own Piant or Warehouse! ————- mau. couron ropay -————— 
es Manufacturing Co., Dept. 5612 


Roosevelt Bivd. & Haid Ave., Philadeiphia 15, Pa. 
load” floors. See how it saves you time and money. Ask Cutting costs with 


See it move about—lifting, transporting through nar- 


row doors, into elevators, and freight cars, over “low- 


VALE WORKSAVERS interests me, too 
Ple 

vour Yale Repre sentative! He'll arrange & WORKSAVER } Please have your local Representative call on me. 

¢ ‘ C) Please send me a free copy of 

demonstration in your plant No obligation, of course! Picture Story of Yale Materials Handling Equipment. 


There's a Yale Worksaver to meet your every need! 


Nome Title 

Street City State a 
in Canado write The Yale & Towne Manvtocturing Compony 
Pa Box 337—Posta! Station —Toronte 


Gas and Electric Trucks * Hand Trucks « Hand and Electric Hoists + Pul-Lifts » Worksavers 
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4 
65 
| 
co | 


(Continued from Page 4) 


TALK OF THE TRADE 


ns Sales-Taxed in Calif. 


Deposit-Carto 


Ca ers “are being advised that th 
St Boar Equaliza ler whose i 
ix perated s cnar ny nis 
i ! i us vhere 
(le ille I til 
1 ~ vere ‘ ed 
} } tice } juite yenera 
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Pepsi, Schweppes Arrange 
International Franchise Agreement 


Pepsi-Cola Company, second largest soft-drink 
! ind 
I da water { 
reer e each other's proc 
‘ kK This is the firs 
} i t il franchise exchange ever made 
i rding to W. B. For 
harwe f reign marke 
t, Schweppes, the originator 
ipply the concentrated es 
quality beverages to Peps 
*s 500 franchised bottlers 


International agreement between Pepsi-Cola and 
Schweppes aims at securing national distribution for both 
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For a number of reasons «»: 


to seal your beverage with Armstrong s Hi-Speed 
Crowns. Here's why lL) Smooth underside of skirt 


has no burr to cause hang-ups or dust in hop 


Published by pers and chutes. (2) Select-quality cork liners are 


hered for a lasting seal. (3) A special 
KELLER PUBLISHING CO. 
9 E. 35th St.. New York 16. N. Y. 


firmly ad 
coating inside the skirt protects the bottle finish 
against rust stains. (4) Durable, baked-on 

decorations are bright and scratch resistant. (5 


Decoration is stvled for maximum eve app al 
Yet with all their advantages, Hi-Speed Crowns 
VOL. LXXI No. 650 Member @ cost no more than ordinary crowns, For details call 
your near-by Armstrong office or write Arm 


strong Cork Co., Glass and Closure Div 
6312 Prince St., Lancaster, Penna. Western 
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THE COVER PICTU 


This giant photograph of an Exposition 
in action pictures The Big Show which 
set new standards in attendance, inter- 
est and buying at Atlantic City. Above 
it, President A. G. Beaman snips the 
ceremonial tape to open it officially. 
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4 President. They have been making flint and Georgia 
F green bottles for many of the nation’s leading bev 


TALK OF THE TRADE 
(Continued from Page 8) 


United States 


the 


these top-ranking 


nweppes mixers for the American market a m 


Liberty Enters Emerald Green 
Beverage Bottle Field 


Liberty Glass Company has entered the emerald 


yreen fleld and are now in production or thes: hot 


tles, it has been announced by George F. Collins, Jr... 


erage bottling firms 
Liberty, completing its 35th year in the manu 


facture of returnable glass bottles, has been mod 


ernizing its factory facilities and processes during 
in improvement program started five vears ago 
Current plant improvements include the elevation 
of wlass furnaces to improve working conditions and 
to better accommodate the latest type bottle form 
ner ines Warehous é loadit 
Sparkling and cheerfully effervescent . . . A new warehouse, additional leading 
dock*sand power plant facilities are among other 
gingerale not be more delicious than when : 
mprovements at the Liberty plant 
it's made Sith Red Seal. And if your customers ; ; 
j li 1 lorful Founded at Sapulpa, Oklahoma, by the late George 
wantita more ginger a littie more colortul, “eg 
gingery, : | F. Collins, Sr., Liberty has been “Specializing in 
or just 2 warmer, there’s a Red Seal Extract Glues Containers Since Ther 
to please em exactly, serving the beverage and milk industries through 
yuut the United States and Canada, as well as in 
\laska and other foreign countries 
’ 
we'll be glad tol send you samples 
Financial Notes 
Profit before taxes for the first nine months was 
$50,286,827 in 1952, against $47,659,939 in 1951, 
for The Coca-Cola Company and consolidated sub 
sidiaries announced 
After provision for taxes cluding excess profits 
4 ~ taxes, and all other charges, consolidated net profit 
all orders received 
' for the first nine months was $22,180,744 in 1952 
before NOON shit 
ped the san 20,988,997 l 
First nine months’ earnings per common share 
were $5.19 in 1942, $4.91 in 1951 
Consolidated net profit for the third quarter of 
* 1952, after all charges, was $9,917,545, or $2.32 a 
Manufacturers of Certified Food Colors, Flavors, Extracts, Vanillas 
ESTABLISHEC 9 2526 BALOWIN ST. e ST. LOUIS 6, MO A dividend of 51.00 a share on the common stock 
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a reciprocal terms by Schweppes, Ltd. in England, 
j panded with the aid of the arye Schweppes net 
4 work of distributior tlet t np! nt Pepsi 
x i ccuples a strong 0s on he 
of whe igar rationing is discontinued in that coun 
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1944, and Charles W 


1949, were elected Vice Presidents of 


\dvertis 
Adams, Sales Promotion Mar 


declaratior 


nual dividend of 25¢ a share plus an extra 


any’s improvement in earnings 


in the first nine months of 1952 which amounted to 


ministration divisior was elected executive vice “<j 
president and a member of the Board of Directors 

and George S Babcock, general manager of the 

closure and plastics division, was elected a vice ’ 

president. A dividend of $1.00 per share was de \ / j 


clared 


You can win new Friends with TWITCHELL’S... 


News Briefs 


$6,425,000 before taxes, against $3,900,000 the \ 
same period of 1951. Earnings after taxes increased f ; ce 
to $3,170,000 from $2,525,000. It is the company’s NN aac 
first dividend since December 1949 
: 
Net earnings of the Owens-Illinois Glass Com 
> hy ‘ 
pany were $13,584,799, or $4.44 per share for the ° 
12 months en December 30, J. P. Levis, chain . 
man of the board recently disclosed. This compares of } ~. 
with $21,682,562 or $7.09 per share for the 12 5 . 
months ending December 30, 1951. Net sales and 
other operating revenues of the company de¢ reased . ¢ 
about 9 to £289.925.590 
- 
Mr. Levis pointed out, however, that sales of the a \ 
company's products reached a new all-time high in gl 

the third quarter. Administratively, Hugh C. Laugh 
lin, vice-president and general manager of the ad . é.. 


Rceordine to Schenley Distributors. Inc.. a novel V-2 Ginger Ale .. . a blend of the finest gingers, plus lime and other modifying flavors, 
dvink “Cand C": wot ite atart in Florida only a makes \-2 appealing to all tastes, all age groups. As a straight drink or as a mixer. this Pale 
few weeks ago, and is rapidly sweeping the south Dry Ginger Ale has the kind of appeal that wins new friends 
What is it? It is called “Cream and Coke" -Cream ind it takes only one-half ounce to the gallon of syrup. 1Us economical to buy, economical to use, 
of Kentucky blended whiskey and Coca-Cola and it costs less to ship. Twitehell’s V-2 Ginger Ale is a good way to meet and 
The Michigan Wage Stabilization Board is reported beat increasing competition 


to Nave ! ed an increase of Sc an hour to so. 
Club Soda Solution .. . with carbonation fortifier, This concentrated solution contains a 

we for 300 of the James Vernor Company's 
a week 1 0 ‘ ume ernol mpa fortifving agent which keeps sparkling water peppy long after the bottle is opened 


let t OO employ s. Th increases ; retre 
Detroi 100 employee Phe <inikcanaralgpeinta ica A Twitchell exclusive. it saves vou dissolving and filtering steps: gives vou the finest 
active to Ap 27 Starting early in December 


quality in sparkling water 
the Coca-Cola Bottling Co. of New York embarks 


on a ew TV program whose format looks lke a HW orite us today. Let us fill vour order. or send vou prices or samples, 
natural The new show will be aired Mondays 

Wednesdays and Fridays at 7 P. M. over WOR-TV 

channel 9 starring emcee Fred Robbins, a per @ 4 to receive 


S. 


CRESTMONT 


AND HADDON AVES *e CAMDEN 4 


other artifi 


plus an additional vear-end dividend of $1.00 a share 
; n the stock, were voted payable December 15, 1952 f ‘ ; : 
d to stockholders of record at the close of business o1 ™y a 
December 1. 1952 
the company ; 
* > a 
i 
i 
i 
¥ 
— 
q 
sor th vide foll Vill on age 
mastermind a talent hunt among high school stu rchelll Talks, ot pottler’s COMPANY 
dents. Show tithe Do You Want 7 Be A Star gaze 
mo \t not, 
The Division of Foods and Dairies, Illinois State ottier’s years of service to bottiers 
in b of course 
Department of Agriculture, has issued a regulatior help* on, 
prohibiting the use of saccharin or cial write 
sweeteners in drinks or toods 
December, 1952 1] 


PRICE DECONTROL ELECTRIFIES INDUSTRY - - - 


WwW 


OPTIMISM AND CONFIDENCE PERMEATE NATIONAL CONVENTION 


Che 2.401 bottlers who registered for the meeting In fact, there was a very dramatic moment at tne 
Beverage f which 2.035 were members of the A.B.C.B onvention insofar as the price situation was co! 
ipPprox i ill bottlers in the country erned. Rumors of an important development, to be 
ear that first, they had regained confidence announced on Tuesday, November 18, had been float 
‘ ‘ ut is an effective mecha ny around for several days; but fewer than a dozer 
ti knew rned itself with the sus} 
ind rs vy OPS ali sot drink pr t 
hev ptin the tuture ta ind wholesale levels. Th neeme 
The f th lustry nfident in their abilities to meet was made to an electrified audience by John I 
\ ( id and fina illv able Leary, Newburyport, Mass. Chairman of the De 
i! 
x iu rnment 


Ni 
ihalt vears readjustment of prices where heeded and as needed 
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Prexy of A.B.C.B. is soft-spoken. Rochester. N. Y. Coke 
bottler E. Robt. Anderson, who was vice-president for the 
past two years. “Bob” has been a bottler for many years. 
and active in the National and N. Y. State organizations. 


December, 1952 


OPS, in a totally unexpected gesture of cooperation, 
waived a usual ten-day “waiting” period with re- 
gard to price control suspension to permit the an 
nouncement to be made at the convention and to 
have it go into effect during convention week 
November 20 

That the twin problems of prices and deposits 
were still uppermost in bottlers’ minds was obvious 
not only that they inevitably cropped up in every 
conversation, but they dominated the Forum ses 
sion which took place on Wednesday, November 19 
Based on the experience of the past two vears, the 
Convention Committee properly devoted one com 
plete business session (of the three) to the Panel 
discussion, and the 1,500 bottlers who attended it. 
together with a goodly sprinkling of supply men 
were so Intent on expressing their views, relating 
their experiences and asking questions, that it was 
not concluded until 2 P. M., an hour and one-half 
past the usual closing time. A more detailed review 
of this portion of the program appears on page 18 

In other respects, the Atlantic City gathering fol 
lowed the usual format. Total registration was 
slightly over 7,000, exceeding last year's attendance 
figure by 2,535. In 1952, registration broke down 
as follows: (figures in parenthesis are 1951 com 
paratives) Members, 2,035 (1,485); non-members, 
366 (209); guests, 106 (143); foreign bottlers, 104 
28); exhibitors, 2,268 (1,466 associate exhibi 
tors, 114 (113); and ladies, 1,449 (1,021 


-— A.B.C.B. ELECTIONS 


Ofticers: 
@ President—E. Robt. Anderson, Rochester 
Coca-Cola Bottling Co., Rochester, N. Y. 
@ Vice-president—R. A. Jolley. Royal Crown 
Bottling Corp.. Orangeburg. S. C. 
@ Treasurer—Jos. Lapides, Pepsi Cola Bot- 
tling Co., Baltimore, Md. 
@ Secretary—J. J. Riley, Washington. D. C. 
Executive Board: 
@ Harold Corwin. Pepsi-Cola Bottling Co., 
Vancouver, Washington. 
@ Edwin F. Wagner. Seven-Up Bottling Co.. 
Madison, Ill. 
@ John B. Cristman, Topeka J. C. Bottling Co., 
Topeka. Kansas. 


@ Cecil R. Barbee, Coca-Cola Bottling Co.., 
Los Angeles. Calif. 


 R. A. Reynolds, Dr. Pepper Bottling Co.. 
Paragould, Ark. 


Next Year: 
@ Convention-Exposition, Chicago, Ill. 
@ Dates—Nov. 16 to 19, 1953. 


The Exposition, running for four days, was a 
colorful and exciting affair, with complete bottling 
lines running in full operation, and a considerable 
amount of actual buying being done on the floo 
his was the first vear in several that the exhibitors 
reported the bottlers as other than “window shop 


ping,” another indication that the industry had 


The Presidents and Secretaries’ Conference returned to its criginal format by devoting itself exclusively to State asso 


ciation affairs and was spearheaded by 5 officers who 


Connecticut. 


‘experted” discussions on various subjécts. Left to right -Virgil 
Musick. Texas; Harold Corwin, Washington: T. F. Mansfield, New Jersey; George Culley. California; and Carl Schirmer. 


é 
‘ 
: “y ? 


Facing many problems. some old. some new Bob 
the AB.C.B.. pledge each other and the Association their 
beams his approval. Leoking on are Board Members J. B 


Mixed emotions | i the face { Paul Glaser, Seattle 
Wash. bottler ylaser Beverages. Inc.) as he listens to 
th warm and sincere ympliments paid to him by the 
national ass ition (through John Leary) for his many 


years of serv to the A.B.C.B. as Board Member, Vice 
President and President. Mr. Glaser retired trom the Board 
this year. The audience rose to its feet to applaud him in 
1 spontaneous geature of appreciation for his many years 
of unseliish service to the organization 


Anderson and “Bob 


Jolley. new President and Vice-President of 
unswerving efforts as retiring President Al Beaman (« enter) 
Cristman and R. A. Reynolds 


i j i | t or wil 
| ul for the thre rive tie 
‘ phar d, with le than the usual 
I peake? ind at least tw drawn trom 
elf the Hon. Timothy P. Sheehar 
f Congress (11th Hlinois District) and 
nt of the Silverbrook Beverage Company of 
ind Pa N. Maver, general sales manager 


pany of Washington 
luded Frank W 


iles executive, Socony Vacuum Oil Company 


speakers ine Love 


New York City. and Clayton Rand, famous editor 
{i author of Gulfport, Mississippi 
The so-called Special Meetings, which are work 
shops for the dissemination and exchange of tech 


al and sales information, were enlarged to cover 
idditional subjects this year. One session comprised 
producticn problems in the 
headed by such luminaries’ as Dr. B. C. Cole 
Louis, Mo.; Dr. S. S. Ep 
erages. N. Stepher 


Gullo, Pepsi-Cola Co... New York City; F. Hale 


ve Lp Company, St 


Korab 
M. Sharf, Arm 


ns was devoted 


yement emplover 


ie film i 
ems 4 ad 
Bla ’ hemist Warner-Jenk 
ring Company, St. Louis, Mis 
| soft drinks we issed 
ter i. Professor B 


Top—This tunnelled ramp echoed to the steps of thousands 
of people daily as they headed for the huge convention 
hall where all A.B.C.B. meetings and its two major social 
events were held. Center—From high on a balcony over 
looking the Exposition. Secretary John Riley, Assistant 


Secretary Loring Overman and Board Member T. F. Mans 
tield called out the winning ladies’ tickets for hundreds 
of dollars worth of merchandise prizes. Bottom—On the 
floor below. A.B.C.B. Statfer Tom Baker handed them out 
to the winners; breathed an audible sigh of relief when 
all had been disposed olf. 
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it 
Ape 
trong Cork ¢ Lancaster, Pa.; and Dr. J. H 
ind training, sales principles, public rela 
{ 


conventior 
questil 
promptly 
ments of American consumers and users and recom 
mending to Congress that the Sugar Act be amended 
to provide positive against the undue 
by administrative 


action. Reports of 


nye committees made 
it clear that the A.B.C.B. is pursuing diligently its 


activities in the matter of legislation, educational 


services, research 


berst 


public relations, and mem 
lip 

Signally honored during the course of the con 
vention was John F. Leary, Newburyport, Massa 
chusetts, who was A.B.C.B. president during 1934 
and 1935. Mr. Leary was awarded the organization’s 
Medal of Industry Service for his outstanding con 
tributions to the trade for a period covering many 
vears. The presentation was made, in behalf of the 
association, by Thomas F. Mansfield, Newark, New 
Jersey, a past president. Mr. Leary acknowledged 
the award gracefully and with humility, and de 


clared that it was the proudest moment in his life 


President Al Beaman, in making his annual re 
port, bluntly told the bottlers that the solution to 
their problems and troubles existed within them 
selves. “We must all admit that our trouble is funda 
mental,” he said, “when it has been. reported that 
two-and-three-quarters of the bottlers have been los 
ing money or just barely managing to break ever 
during a period of the greatest prosperity that this 
country has ever known; a period when all bottlers 
should be « Xpanding their businesses and also build 
ny up cash reserves to protect their businesses and 
to protect the industry in times of national economic 
istress. That is what other businesses in other in 
dustries are doing. Can we, in this country, afford 


to be so different” He singled out prices and de 


posits as “the number one problem in the industry 


and estimated that more than 50 of soft drinks 


sold are being sold at prices above former levels 


He continued “Many people in the industry think 


that, as vet, we have barely scratched the surface 


and they predict a future for the industry of some 
00 bottles per capita. There is no doubt in my mind 
but what such a future does exist for our industry 
provided the present misunderstandings and fri 


tion among bottlers in State after State can be re 


placed with understanding, cooperation and single 


ness of purpose 


“Have you ever stopped to think that while we 
bottlers have been bickering and grumbling among 


ourselves for the last four or five vears. our com- 
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In the final day's drawing for a 20° TV set at the N.B.G. booth. A.B.C.B. President Bob Anderson draws the winning ticket, 
monitored by retiring president Al Beaman. They did a thoroughly professional job; failed to draw their own tickets. 


Top—Winner of the 20° TV set was H. G. Garland of 
Atlantic City. shown being congratulated by E. Robert 
Anderson. Bottom—The first day's drawing for three radios 
was made by Joe Whitmore. Secretary of Canadian Bot 
tlers of Carbonated Beverages (right) who hands the win 
ning stubs to Editor M. J. Becker. The drawing was open 
to all bottlers and supplymen. 


Top—N.B.G.'s big daily drawing for radios and a TV set 
was popular with convention visitors. who deposited over 
2000 entries in four days. Bottom—Here's one member of a 
lucky family! Samuel Joseph (left), Star Bottling Works 
Youngstown. Ohio, won the first radio which he is being 
given by S. R. Kaplan, N.B.G.'s Advertising Mar-ager. The 
next day. his brother. George. won a second radio! 


1S 


in.a report of the Special Sugar Committee, and the : 
= 


. came when John Leary (right. center photo. with Jim 
Discussion at the Presidents and Secretaries Confer Vernor, Chairman of Legislative Committee), Chairman 
ence was spirited and diverse. Top—Asa Day. of Penn of the Defense Planning Committee, dramatically an 
sylvania. queries Carl Schirmer of Connecticut about nounced the suspension of price controls for soft drinks 
cooperative newspaper advertising on a iocal level and on both retail and wholeeale levels. Alert N.B.G. photog 
(bottom) A.B.C.B. Secretary J. J. Riley started an interest rapher caught the audience applauding the announce 
ing discussion on dental caries by outlining the national mnomt. 


associations views on the subject 
wEWS SOFT DRINK PRICES DECONTROLLED EF 
FLASH AQVEMBER 20° SEE DECEMBER ISSUE FOF 


prime subjects of prices and deposits got plenty of 


Bottlers Emmet and Henry Abele. Abele Bottling Works 


n at the Presidenta and Secretaries Contlerence ’ ‘ — Peekskill. N. Y.. gleefully read the news flash posted in 


booth. announcing the decontro! of soft drink 
prices. “Another unnecessary Governmental order out of 
the way of our business.’ commented Henry Abele. who 
has spent most of his life in the business 


Glaser. Seattle: Wash. gave his experiences the N.B.G 
esen because fat w deposit and (bot 


sarrett. Virginia. reported on the situation 
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frozen fruit get a more reaiistic approach to the prowems CONVENTION'S BIG MOMENT... 
ff r th their ext ‘ exist b it ndustry today ind make pos 
Congressman Sheehan, speaking at the first ses 
vourr tv as a citizen completely only wher vA 
political a \s family me churchmet ind Bo 
sttent: 
Top 
with bott 
hie State 
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COMPROMISE ON QUALITY . . . WE NEVER COMPROMISE 


* 


~ - 


The grace and beauty of Miss America of 1952 charmed 
everyone. Frank Snell. Jacksonville. Florida Coke bottler 
and A.B.C.B. Board Member. seems to have charmed her! 


What's the secret, Frank? 


. WE_NEVER COMPROMISE ON QUALITY 


6:00 P.M. Thursday. Nov. 20—and the National Conven- 
tion-Exposition folds up 
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ER COMPROMISE ON QUALITY . . . WE NEVER COMPROMISE ON QUALITY... WE NE 
— IPROMISE ON- QUALITY . . . WE NEVER COMPROMISE ON QUALI WE-NEVER CO} 
NEVER CO ON QUALITY ... WE NEVER COMPROMISE ON QUALITY... WH 
(PROMISE ON QUALITY . WE. NEVER 
stressed the importance of believing in the propel 
motivations for good selling from the standpoint 
said, “need encouragement and a sincere appronel NEVER COMPROMISE ON | \ 
{PROM OUALITY ( ( E-NEVER CO 
— NEVER | OMISE Oy EVER COMPROMISE ON QUALITY ... WE 
APROMISE ON QUALITY . . . WE NEVER COMPROMIS Y... WE NEVER COI 
| SE ON QUALITY . . . WE NEVER COMPROMISE ON QUALITY... WH 
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on call from the Moderator, answered questions from 
the floor 


This panel of informed bottlers voiced their opinions on 
various trade problems such as prices and deposits and 


Forum Session Concentrates 
on Price, Deposits Problems 


‘ re =. Edward Wagner, W. T. Wagner resent a small bottling concern in a 
mop ed cleat it Sons Co., Cincinnati, Ohio; John F cosmopolitan metropolitan area. There 
: ‘ rime pt en Leary, ¢ Leary & Co Newburyport are large franchise bottlers on all sides 
. aes : became Mass M. I Tipton, Seven-Up Bot of me. I cannot increase my deposits 
f anything thing Co. Maryville, Tenn J. W if you do not increase yours. If Mi 
tn e expected Tron Davis, Dr. Pepper Bottling Co., Roan Derry in Philadelphia does not in 
; v- ri re Was a distinet dif oke, Va.; T. F. Mansfield, Mansfield crease his deposit or Mr. Leary in 
' = a aad ’ ar y the bottlers Beverage Co.. Newark, N. J and New York does not increase his, what 
Ihe f the A KCB e members of tne Andrew J. Dossett, Coca-Cola Bottling is the chance for uniform action of 
‘ i is these (Co, Los Angeles, California did not ncreasing the deposit on small bottles, 
os “ iat i local prob present prepared statements; they an for instance? We are paying more 
‘ alee perative methods swered questions specifically directed than 2c for each lost bottle. What is 
; Mr. Be or ‘ ‘ mmunity of it them or suggested by the Modera the chance of everyone in an area 
‘ merate tor. or ventured into the discussion as increasing the deposit for the small 
dl tacked that ottlers with their own personal prob bottle to or 4¢?" 
‘ ems. While at times there was a Replying, Mr. Carmichael said: 
WW te feposit for rossfire of comments, views and ex “In a case of that nature, it would be 
Ihe sii rt Are deposit periences, at no time was there the a case of the bottlers in that area get 
ee as ‘ hlen tate problen iustic, sarcastic or even acrimonious ting together and agreeing on a de 
, . en lebate which featured similar panel posit and putting in effect. That is a 
a ’ : ist pe ‘ sessions. Not that anyone pulled their local situation as far as I can see. It 
tempor punches -A.B.C.B. came in for direct would be a problem for your associa 
: riticism, as did several of the major tion to work out in connection for 
franchise companies and some of the each bottler 
t} ther met! state issociations For nstance Paul Glaser, a member of the panel, 
ised costs and George L. Crofton, of E. L. Ke aca took up the same question 
Trent N. J directed a question at 
tainers ; This matter of deposits on bottles 
er Ho Ca Mr. Carmichael asking him to express is something that has been on the 
Bottling ¢ M nis views on the need: Ter Untlormisy minds and a source of worry to bot 
Glaser, Glaser Bev nan area nereasing deposits tlers in this industry for many years 
t ’ Wash.; Frank M Mr. Croften promptly took issue with I am concerned about getting a propel 
‘ t { Rochester Mr. Carmichael’s brief answer that value-for-value that I am now losing 
\ | I Wi formity of deposits S purely ar to the trade that I may be able to 
( (Charlestor | matte rey save mvself a considerable loss that | 
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Lilly W. Graves (Squirt Bottling Co.., 
Milwaukee, Wisconsin) 


I think that the question hath 
national and a local one, but I think 
that it does need the sponsorship and 
the backina of the national erganiza 
tion to pre te nd foster the idea 
that highe p nece uf 
fhe succe f fi istry 

Howeve) thir nu ‘ fhe 
price has te ¢ done funda 

entaily a le he ise owe 
have different p hile cally Miu 

wn expe ‘ ep ‘ fhat to bet ‘ 
nd ‘ the ttle 
have f 


Lee D. Brown (Royal Crown Bottling 
Co., Johnson City, Tenn.) 


hacktrack, if 


wanted ta 


the 


deposit ¢ 


or 


have 


waited 


g somebody else u 


or 


iW 


seconda 


Emil M. Chubrilo (The Sparkling 
Spring Water Co., Kenosha, Wisc. 


‘T own and operate a small bottling 


plant. | would like to leave this one 
mall thought with the convention a 
l attempted to do last wear The dea 
this proble price, dé 
posit, cooperative advertising and 
any othe will only be dred when 
tation 
) ¢ fo got ‘ ‘ 
yanize uwourselve n small groups of 
frong organization la ng 
/ fhe ey to the $1.20 price re 
heen at that price for two years 


Frank C. Minars (Seven-Up Bottling 
Co., Fergus Falls, Minn.) 


‘Tl cannot help but say that im any 
progress yo must have cooperation, 
and you have to have unity. 1 do not 
care whether you are on top or some 
where in between. So instead of dis 
cussin why don't we cooperate se 
mean the leaders. Why don’t we give 
consideration to the smaller bottler? 


U hold our 


that we u 


sure 
ounin p ‘ ind everything else; but 
fwe got cork and want to be 
dividuals and in our own group fa 
fror our State organization, we 
aie n the wronk track 


C. G. Chenoweth (Dr. Pepper Bottling 


Co., Belleville, Illinois) 


“In the state of Ill ‘ have a 
yroup of plants that run from the 
; ithern part fhe cien 
the ddle and northern section of the 
fate that are th the Co ( Bot 
fling Compar headed ‘ f the 
yrandest men that 1 have eve nown, 
Haves, price f $1.40, 

‘ ‘ erg eau ti 

p et £1.40 


P. F. Whitcraft (Pepsi-Cola Bottling 


Co., St. Louis, Missouri) 


onl 


get or 


reason 


ty bottles 


of 


ra 


have 
hack 
the de 
nd if th 
ficient 
fhe con 
e hot 
‘ ti} 


R. A. Reynolds (Dr. Pepper Bottling 


Co., Paragould, Arkansas) 


‘According to one of the report 
here yesterday morning, 1 noticed tha 
eur industry had lost approrimateli 
600 hottlers. | want to know if wo: 


feel if that is far 


gentlemen 


ndustry to lo 


n arable far 

vottlers at the vate we have been lo 
no thes nd what do uou feel re 
sponsible for us losing the number 


/ 


erable or 


Abe Lapides (Pepsi-Cola Bottling 
Co., Baltimore, Md.) 


the announcement of 


“Since 


femporary suspension of control in 


ndustry on Monday afternoon, 1 


the 


oui 


have heard some storie around 


hall about increased price arcund the 


countru, and in variou ectiona of the 
country. I thought f might help 7 
to know what is in the minds‘of some 
if these groups uith regard to the trend 
of price ipward in the industry?” 


‘ this time, hoping 
: ask these questions. Of co se, the de i 5) 
posit question is but 
f could bea start ina local community 
towards the final solution The othe) 
is the same question: what is the best ; 
= firme of the wear to increase deposits ? a 
1 believe the gnificance of that wil : 
‘ ecognized in the Spring, perhaps, j 
fhe f po wk bottles 
f ent pront. 
am not in favor messin 
posit at all, because think ¢ f 

fun cent depo f not ‘ 
think we should advertise t : 

fhat fwe continue f 
tle then we will have to ‘ yf 
price—not the deposit.’ bottlers that we have lost? 
December, 1952 19 
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Fred W. Meyer (Hires 
Fall River, Mass.) 


ad 
LBC 


— 


In CANADA— 
WYNOLA CORP. LTD.. TORONTO 
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— ervat ns, | have t the j 
| 
Bottling Co., 
tu, in the states in New Eng 
Vew England for one day, with the 
Lz ‘ ne mildn't that get 
— ZZ know that when I attend one 
‘eel that lam going to try to go 
) 4 ‘ 
cs business is by wav of losaee and 
\ OAL | yj \ [ figure that this has to be handled f 
. a / O me trom a local level, since one plan may 
} (953 WOrkK In one area and may not work 
Va Grape inother In our ow? “urea, we are 
i al / u- Dtaining bottle, or 60c for the 
—~ {alien ) case of bottles, plus 40¢ for the cas 
al of $1. We have arrived ai 
= fa this conclusion. The bottle deposit 4 
A, Atlan = should be 4e, total 906. and the 
- Ceposit of Tc, leaving the present $1 
leposit as we have it now 
Despite the absence of any clear-cut 
Nution to the various problems dis 
i part of the full Panel session 


What The Other Associations Did 


National Manufacturers of 
Soda Water Flavors 


OPS te 


Secretary 


Green 


Carbonated Beverage Institute 

The Carbonated Beverage Institute held its Fi 
Annual Meeting antic City, New Jersey, o 
November 16th, 1952 this meeting, expanded 
activities were planned to promote the cause 


independent bottlers through cooperative 


and mutual exchange of promotional idea: 
The meeting was followed by a dinner and Members of the National Manufacturers of Soda Water Flavors held their 47th annual meeting in Atlantic City, dis 
cussing the special problems of their field and subjects of interest to bottlers. 


tion at The Hotel Shelbourne in Atlantic C 


lowing are the officers ¢ lected for 1953 
President Abe Lapides, 
ated Beverage Company, 


Laurie O. Graf, (The John Grat 


Suburban Club Carbon 


Zaltimore, Maryland 


vaukee, Wisconsi 


20° SEE DECEMBER DE 


4 Liebenthal 


Toledo, Ohio 


Beverage Machinery 
Manufacturers Association 


on held two meetit 


affirmed 


nosit ma 


shown every two 


members 


second, 
board members 
for 
mechanics for its operation were discussed. Since 
the machinery was displayed in Atlantic City, mem 


bers of the BMMA will take token space 
The Beverage Machinery Manufacturers Asrociation, at 


Chicago show, but will not exhibit any machin 
Officers chosen were President George Pryor 
Heil Co.); Vice-President Leo Meyer (Geo. J 

Meyer Mfg. Co Treasurer C. E. McManus, Jr 


Crown Cork & Seal Secretary Pat Gorman 


Washing 


December, 1952 


The Carbonated Beverage Institute, important association 
of independent-line bottlers. held its annual meeting in 
Atlantic City and elected the officers shown above. Back 
row—J. Darsky, Board Member; E. M. Lowenstein, Board 
Member: Mort Klein. Secretary. Seated—Aaron Lieben 
thal. Treasurer: Abe Lapides. President: Martin Becker. 
Board Member. 


its annual meeting. reaffirmed a previous resolution call 
ing for the exhibition at the annual shows of machinery 
made by members every two years. a policy that has now 
been followed for about six years. Secretary Pat Gorman 
congratulates George Pryor (Heil Co.) on his election as 
President. as Treasurer C. E. McManus (Crown Cork 
& Seal Co.) looks on. 
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Convention Playtime... 


N. B. G. goes to the parties 


® Consolidated Cork 
Geo. ! Neh Miller Hydro 
@ Bireley s @ Squirt @ Vendo 
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ied nt n ule 
wifts. The exhibitors staged dozens of annual par 
iH tie pen houses ind banquets If anvone fatled t a 
nave promod tire it the gathering it wasnt tor iz, 
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GEO. J. MEYER MANUFACTURING CO. 
CUDAHY, WISCONSIN U.S. A. 


Ley 
‘ 
4 


Atlanta Paper 
Pepsi Cola 
Liquid 

Dr. Pepper 
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Convention Playtime. 


f N. B. G. goes to the parties 


Geo. |]. Meyer Neh 
Bireley @ Squirt 


Consolidated Cork 
@ Miller Hydro 
@ Vendo 
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1,200) and it, too, featured a show of top talent 
hich took place Atlantic City proyran f luncheor fashion show, a rt 
tie Open Nouse nd banquets. If anyone failed to 
i Midd Kirste The i} teil tMe tory 5 
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GEO. J. MEYER MANUFACTURING 


CUDAHY, WISCONSIN U.S.A. 
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time to take 
inventory! 


\ 


time to get acquainted 
with what 


offers bottlers 


Yeor's end is a proper time to check Virginia Dare .. . a famous 
name in quality flavor for bottlers since 1923. Consult your 
Virginia Dare flavor representative for the hundreds of quality 
standard flavors. the specialty flavors, the flavors custom-built 
to your requirements. You'll learn that Virginia Dare offers the 
best of everything for bottlers. Outstanding flavors like VIN-VIE 
IMITATION GRAPE. ORANGE CONCENTRATE NO. 19, CREAM 
NO. 50. GINGER ALE NO. 100. As ‘52 ends you owe it te yourself 
to find out how Virginia Dare can help make a more profitable ‘53 


Representotives in Principal Cities 


EXTRACT CO., Inc., Bush Terminal Building No. 10 
Brooklyn 32, N. Y. 
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Owens-Illinois 
DeLisser 


@ Dr. Pepper 
© Dad's 


Mission 
O-So Grape 
Thatcher 


Atlanta Paper 
Pepsi Cola 
Liquid 

Dr. Pepper 


Yoo-Hoo 
€ 
; 


To make your brand their first choice 
j USE EXCHANGE BOTTLERS JUICES 


A: i im ‘ everaye ange beverage bases are prepared to he 


3 Sunkist Growers 


' re EPARTIMENT 


Citrus Products 
V. & E. Kohnstamm 
Nesbitt 

Grapette 
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t al tla and fragrance of fre t laboratory speciticat combination of supe 
Cait ‘ ! r fruit and exacting preparation gives you greater 
ink ' f Califor making base write anv of the offices listed below 
: 26 


Big social event of the week was the 


A.B.C.B. Banquet. Thursday evening, Nov. 
20th. which attracted over twelve hundred 
bottlers and supplymen—with their ladies, 
of course. From these pictures it would 


seem “a good time was had by all 


Table Hopping At The A.B.C.B. Banquet . - | 
December, 1952 27 ’ 


How 


Wyandotte’s 


NEW system 


bottle-washing 


costs 


iH 


( 
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Wyandotte 


CHEMICALS 


Worlds largest manufacturers of specialized cleaning products for business and industry 


Reeords prove SENECA—B.W.C. combination 
reduces rejects: gives sparkling 

clean bottles; costs less per bottle to use 
than any other product. 


ew nder the It's the Wvan- 


dotte Seneca-BW tem for bottle-washing. Sorne 


' ft t t i icting bottle washers in the 
rage ure ilready enjoying important 
i th it 


You can profit by this remarkable system for clean 
r bottle parkling clean, with no streaks, films 
or water spots. And you can actually save money by 


dong it. Well show vou how! 


Both Wyandotte Sexeca Fraxes* and Wyandotte 
BWC. are proved products, highly respected tor the 
lial jobs the vere made tor. Our vears of 
experience in the field working with thousands of users 
have enabled us to work out a system combining the 
benehts of these two fine products with sensational 
cost tting result This system works for any typ 
bottle: washer. Its easy! With our instructions vou can 
establish the ideal charging methods for your machine 

Try this new svstern and voull buy it lock, stock 
varrel Enjoy the one method that alw ws produces 


rilliant bottles; that gives remarkable cleaning and 


terilizing action; destrovs veast, mold and bacteria 
tten vater to minimize scale lessens “carry. over 
tw n soaker tanks; reduces cost of maintaining 
uiitormn solution strength, and prevents precipitation of 
calcum and magnesium, even in very hard water 
You dont have to take our word for it. Ask anv of 
those who are using it to their own advanta re. Better 
vet. let vour Wrandotte representative show vou. at 
our own plant the amazing results that can be vours 


with th row Seneca-BW svstern, yand tte Chem 


( ry ration \\ ndotte Mic higan also Los 


Your guide to good cleaning practice 


General Beverages 
National NuGrape 
Hires 

Pure Carbonic 


Zuckerman 6 Honickman 
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9, was the most active, selling-est, best attended 


ars 


and it provided sure proof 


industry is once again marching 


and solidarity 
in at 12 noon Monday, Nov 
B. President Alvin G. Bea 


tape, until near the official 


Thursday, November 20, Atlan 


tic ¢ ity’s huge convention hall, large st indoor arena 


the four-day International 


was housed, was “jumping” 


bottlers and other visitors. At 


ually impossible to maneuver 


such 


were the traffic jams 


a goodly number of the 7,000-plus 


entered the Exposition Hall came 


see, Such was the buying ac 


Show, every exhibiting companys 


THE BIG SHOW... 
SOLID 


Exposition in six 
aes ahead with confidence 
From the opening ¢ 
ember 17, when A.B 
man officially cut th ii 
Closing PO) 
in the country, Where 
Beverage Exposition 
With thousand 
times, it was Vit 
through the aisles, 
to buy as well as to 
tivity at the Biy 
43 
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EXPOSITION “EXTRAS 


onventioneerms a 


e President 


ape 


ky 


lone 


TH 


ial 


Nash 


ip 


of 


Mias 


Stanley) 


appeal 


th 
he 


to the 


vol 


and an Orange Crush beauty played poker with dele 


w he 


could win attractive prizes 


C,eorye J 


Rayfield, Keer 


| 


labie 
“dealed” poke nar 


Don: Beverages 
NON-MEMBER 
BOTTLERS 


A HECTIC FOUR DAYS... 


. started with registration at more than a dozen long 
tables staffed by 50 people. Uniformed police carefully 
checked more than 18.000 people through the gates during 
the four days the Exposition was open. Aiding in the 
registration and seeing to the well-being of all Latin 
American visitors was Senor Fernan Calderon. Editor of 


Scovill Mtg. Co. drew crowds with “Miss Bottle Opener El Embotellador’, N.B.G.'s companion Spanish-language 


1952 


(standing with company official. Ed Finn). trade paper for bottlers in South and Central America. 
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pe —Eee terviewed by N.B.G. staffers expressed satisfa Duck, and scores of other exhibitors handed out 
' - ° tion with its part patior nm the now ili sorts of souvenirs, ranging from miniature dogs 
. here plenty proau aha POCKE Nashiignts 
jf ‘ g Plenty Of Variety Pictures of all the exhibits and exhibitors are 
hown on the following pages 
} ! ind extract materials handlir 
/ tenance equipn t rup room supplies i 
‘ Nehi Corp. showed chee Hirst time 
Amer _ Example new case Miller Hydro 4 
de \ emibbler Atlant Paper i new filler Crow 
( rk & ‘ ow ‘fore-withir i tore ad - - 
4 the exhibitors to attract the throng HOURS 
y KIDS / aw Miss America An Attraction } é 
CMON N i ot \mong them were Miss America coul 
Pruck ind M Bottle Opener ovill Mfg. Co 
: cDCON % ts equipment; Penrith-Akers Mfg. Co. and National 
Donald Duck Beverages made players could only wit wear 
Ay young and i alike with mm ommice of howed off “Ducky Nash. { VISITORS 
as 
30 


@ Specialty Engineering @ Standard Knapp 7 
Foot 
Permutit @ American Coating Mills 
© Twitchell @ Pure Carbonic @ Automatic Pump 


December, 1952 31 


; 
7 At The Show... 


At The Show... 


ME (ROCESS 


METAL GLASS PROD. 


Heyman Process @ Ideal Stitcher National NuGrape 
@ Riverside A. Jj. Lehman Meta! Glass 
@ Whistle Vess @ Ford Trucks @ Brockway Glass 
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FRONTIER MP6 co 


SRIGERATOR 


National Rejectors Kol-Flo 
@ Filter Paper @ Frontier © Pepsi-Cola 
Towmotor. Howard Refrigerator @ Thatcher 
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VENDMOR SBE 


@ Armstrong Cork e@ J. L. Clark @ Dr. Swett s—O-So Grape 
@ Blue Seal @ American Machine @ Chattanooga Glass 
@ Whitney Chain @ Delaware Punch ©@ General Vending 
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e Grapette @ General Beverages © Dad's 
e RCA @ Laurens Glass 


@ Mojonnier 
@ Orange Smile e G. C. Evans @ Cloverdale 
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At The Show... 


Goocl CROWNS 


© Owens Illinois @ Yundt Nesbitt's 
@ Burns @ Mitchell & Smith Scovill 
© Hires @ National Fruit Flavor Keenline 
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at the 
point-of-sale 


HCC: 


fr flat 


With precise manufacturing control at every step 


from basic raw materials to intermediates to 
finished colors, National strives for absolutely 
uniform pure-dye strength, solubility and brightness 
of shade. You can be sure of uniformly fine 


color in your finished goods if you specify 


© 
FOOD COLORS 


CERTIFIED COLOR Division 


NATIONAL ANILINE DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 RECTOR STREET. NEW YORK 6.6" ¥ 


PHILADELPHIA CHICAGO CHARLOTTE SAN FRANCISCO PORTLAND, ORE TORONTO 


= 
Bite 


LITTLE THINGS 


are sometimes BIG! 


A check . .. or any legal document . . . is worthless without a signature. 


Signatures are little things but they are important in business. So 
are the crowns on your bottles. 

Your industry has learned the value of Hutchinson Crowns... 
and the dependability of Hutchinson service . . . dependable in de- 
livery, dependable on your bottling line, dependable in protecting the 
taste appeal of your beverage until the bottle is opened for the thirsty 


customer. 


HUTCHINSON CROWNS 
fir Good Drinks’ 


W. H. HUTCHINSON & SON, INC. 
1031 North Cicero Avenue . ° Chicago 51, Illinois 
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With our 


compliments... 


Instead of using this space for our regu- 
lar advertising, this month we'd like to 
devote it to complimenting the A.B.C.8B. 
for a big job well done. So far as we're 
concerned, the Show was a big success. 
We again met hundreds of our bottler 
friends and got acquainted with hun- 
dreds of new ones. (As a matter of fact, 
we granted Frostie Franchises to quite a 
few of them.) Thanks, A.B.C.B.! 


A SINGLE 
SIP SELLS! 


12 FULL 
OUNCES! 


4424 Baltimore Not. Pike 
@ Citrus Products © Obear-Nester Glass Baltimore 28, 
@ Miller Hydro © River Raisin Paper 
@ Merck @ Union Sales 
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In CANADA— 
WYNOLA CORP. LTD.. TORONTO 


At The Show... 


@ Nehi Corp. 


Progress Retrigerator 
Geo. J. Meyer 
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TRUCKS 


@ Firstenberg Equip. @ Diamond Alkali : @ Bond Crown & Cork 
@ Clark Equipment @ Gaylord Container ® Infilco 
Hesse Carriage Cardox Herman Body 


December, 1952 


At The Show... 
| 
2 3 a 


At The Show... 


start with 


because better flavor 


Here’s how the JBAS aids bottlers... 


CLEVELAND, OHIO 
Bernord Guthrie, Seven Up 
Bottling Company, wrote Asa 
satisfied owner of a JBAS 


Accelator Water Treatment Plant 
we wish to report the 


thoughtful design of this 


equipment and its ovtomatic 
action are reflected in ease of 


operation, freedom from major 


maintenance, and simplicity 


4 


of our daily testing 


JBAS 


WATER CONDITIONING PLANT 


REDUCES ALKAUNITY which robs your beverave 


OMAHA, NEBRASKA 
 Gothard, Omaha Coca Cola 


Botting Company, writes 
‘ t 


We now realize the rea 
REMOVES ORGANIC MATTER present intermil benefits we are deriving trom 
our Intilco JBAS treating plant 
tly r the vear in m cit 
te i if many watet Mr Ellery Recob. our Production 
i} itter i suse cloud Superintendent tha 
Sawns water treating control is simple 


REMOVES ODORS, FOREIGN TASTES the 
beverave ivor. trols the yuality the 


difficult 


OVER 600 BOTTLERS count to coast contr | 


the y of their water with “JBAS” water 
| SEND FOR THIS WATER CONDITIONING ANALYSIS SHEET 


This free Infilco laboratory service offered to recognized 


! K tor tree ra i bottle ond syrup makers Send for ox Wote 
Conditioning Analysis Sheet. Then fill in completely and 
ret with a sample of your present woter supply 
| You w ecerve sboratory report promptly 
| | 
| 
| 
INFILCO inc. lucser {ricona Plants in Chicage Joliet Tlliness 
‘ FIELD ENGINEERING OFFICES IN 26 PRINCIPAL CITIES 
Since 1894 @ Mission Dry 
@ Chas. Pfizer 
@ Squirt 
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At The Show... 


@ Morris Paper Mills @® Mundet Cork @® Sunkist Growers 
@ Consolidated Siphon’ ® Virginia Dare @ Wyandotte Chemicals 
® Solvay @ Warner-Jenkinson ® Seven-Up 


~ 
J | 
° 
“3% 
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At The Show .. 


Gnand 


Bottlers 


l. A Bigger bottle. The most beautiful ait 
soft-drink package in America. 

2. Freight prepaid on concentrate: 
(a unit weighs 690 lbs.) 


3. Cartons subsidized, to make 
GRAPETTE carton business profitable. 


4. Advertising selected by the bottler; 
paid for in full by the parent company. 
On-the-spot, down-to-earth advertising 
that gets business for the bottler. 


5. Other vital advantages we'd prefer 
to discuss personally with interested 
prospects. 


created this new bottle 
with one thought in mind: 


To sell more GRAPETTE. 
7-02. capacity: 14-02. glass. 


Jhe (eapelle Compary 
Mason & Mason 
(Additional pictures, Page 69) 
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“Terry And The Pirates” 
Now Battling For Canada Dry 


( ida DD s signed u tor 
major t e,T tere 
iroul Ss rst ta ew tele 
sion produ the med n 
strip, “Terr i the Pirates 1 

cluding extensive use f the Terry 


during the week of November 23 it 


will continue on alternate weeks for a 


full vear. The number of stations car 
rving the show w increase weekly 
reaching tota f 50 to 60 by the end 


ceted ts sponsorsniy Super Cir 
cus which had rere irried on 22 


stations after more than three years 


as the company’s principal broadcast 


S. Bre advertising director 
for Canada D believes that Terry 
nd the Pirate br immediate 
~ benefits rh show appeals to 
ive groups hildre teen-agers 
‘ idults eq he said, “and it 
rt hit) audience 
from the comi | svndicated 
eM t f over 21 n 


NF 


CANADA DRY © 


CIMGER ALE 


Newspaper ad shows how “Terry and 
the Pirates” will go to work for Canada 


Dry. 
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Miay the torch 
of Liberty 

continue to guide 
us through 

the coming year. 


The first telecast of the new half 
| 
be 


5-Franchise Brand Plant 
4, Grossed Over $1 Million In ‘52 


C A Old Faithful Beverage Company of Idah lls 
le all Mao. brad Hat hich so a 


Fresh 4p ¥ with ++» SOLME, SO 


50 wholesome Jar the rors / 


aks 
. 4 
Old Faithful officers: Mrs. R. H. Rust. executive vice 
president; R. H. Rust. president. and R. R. Rust. assistant 
vi 


~ 
— 


Sande New Dates Set For Conference 


On Beverage Costs, Profits 


A two-month pos the A.B.C.B. Cor 


Noy 10... 
Wt bikes vou / 


& 
q n the total in 1944 (3175,000 
— ‘ > resident, R. R. Rust ssistant ' 
- lal of Seven-l Warren Horovka of Pepsi-Cola 
> Companys Kist and Chocolate Soldiet Jack Fos 
‘ ter and Lee \ im Citrus Products; and 
. \l Umstead of Hires Root Beer Company 
j Terence n Cost Procedures, Controls and Profit 
| 4 pe Plans rigina heduled for October 14-17 
° © New dates will be December 15, 16, 17, and 18 
£ Sessions are to be held in the Board room of the 
\ i]! New York ma vement engineering firm of Steve! 
pS 8Y THE CASE son, Jozdan and Harrison, Inc., 19 West 44th Street 
FOR New York City 
. Pte AND GUESTS / \.B.C.B. decided to postpone the conference wher ‘ 
at National Bottlers’ Gazette 
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Donald Duck Drinks Launched 
In Los Angeles Area 


More thar (WO SIx-bottle irry home packs otf 
issorted Dh ild i) K soft dt Ks Were sold dur 
i four-day ope y promotior the Panorama 
Mark ¥ i Calif. Locate suburbat! 
Le this market Ss of tne ountry s 
larye t t 22 t A it 

Walt D ‘ ngs, Lit Donald Duck tun 
blers and balloons were given with each purchase 
of a carry-home pack of Donald Duck beverages 

Sierra Club Distributing Co., Inc Los Angeles 
bottled the soft drinks and sponsored the prome 
tion. Sierra is the first franchised bottler on the 
west coast and was granted the tranchise by (et 


eral Jeverayes Wester who handle Donald Duck 


franchising in the 11 western states for General 


if 
Beverages, Inc of Chattanooga. Flavors in the line 
are Donald Duck Lime Cola, root beer, orange 
yrape, strawberry, cream soda, lime, black cherry 


use ( 


Sugar , having no flavor of its own, allows the 


full, rich, thirst-satistying flavor of a soft drink 


to reach customers without change 
‘ And, because of the superior sweetening power of 
a sugar, any desired degree of sweetness may be 
, % obtained through the use of sugar alone ; 
i That's why sugar ts the sweetening agent used by bottlers for 
safeguarding flavor, quality and consumer satisfaction. 
For up-to-the-minute facts explaining why sugar ts 
the safest, most effective, and, in the 
long run, most economical sweetening 
agent you Can use, write Dept 
Sucrose: Cane and beet sugar 
Helping to launch Donald Duck beverages in the Los 
eles ec re, left t ight: 
ONC. 


Ducky’ Nash. voice of Walt Disney's Donald Duck 
and Borris Elkins. manager of a huge supermarket 
where the initial promotion was conducted. 


NEW YORK 5, NEW YORK 
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Unsurpassed 
VALITY 
for Years 


TARLY AMERICAN 


ROOT BEER 


by M. G. MURRAY, Jr. 
Nehi Corporation 
Columbus, Ga. 


d to make a profit. My statement 


Vas turned over and the first thing 
that Was looked at Was how much profit 
I made Alibis didn’t count rhe 
weather was no excuse. Neither should 
it be one for us. In other businesses 
manpower shortage | ! lit 
cause they have been able to take the 
cost of adequate and efficient man 
power out of profit. A long time age 
they have found that it pays to get u 
the manpower market and get the 
hecessary Men it takes to get a volume 
of business that will assure business 
SUCCRSS Consequently when costs went 
rices had to go up and everybodys 
expected them to ist as our dealers 
ind stomers aa think Vet ire 
ins We il mainta 
‘ present pr ng schedule. Magiciar 
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ei he third and tourth rate men. It ng to the sire: ill of another voca 
| | mf t that 
ike i iong time tft tra tion. We know manv fine Yung me 
rie e optin Him if Me tays with you ! wl today ha ta | 
iid e 8 ved 
tal } it bye t weave ‘ customers even after he trained vould have come into th ndustrv had 
4 ; fy ‘ xtrer ind e lender ind make ale per Many it not been ir terrif atrnoclo ¢ 
( y) them have ttle Imagination keep its head above the water. Should 
j the j fe rn mun f enthusiasn and | wet yntinus should we 
re id wauyed in m. Of course he ol is ibide the reas for the distaste of 
‘ 
eet neerely strive t olutior to pay more mone to mone ind manpower oul 
+} on th t i the better mer but the chorus arise istry the non-beverage ompet 
; ‘ k-t ‘ he sot e ca pay more money That ncrease still farther their danvet : 
ru SIs 4 stum 1OCK 
| hat what {for the dustry beverage business They inderstand nad be 
DOT i removed he industrv Wa 
4 A a ind ge ratty nha ha disadvantage hey 
_ = ‘ shat yood for then yood for the Know all about the summer rush wher iwailable to rectifv one of the most * 
= du hour ire long and the to ure to be surprising paradoxes f ll «time 
~~ vou and nterested the handled is They are fan a namely a grand and glorious business 
mer Kong the trucks have to go through, summet ire the laughing stock of successful 
. him t he draw ter, rain or snow. And ve Ke Vou leaders all over the country But ! 
— ' ™ aS i \re Wwe w ytot to raise our al ind me, it’s gotten in their blood and realit we are to be pitied beca ve 
- ! oO be ed be« ise 
. = = it \ per i Why haven't w thev want t stay. But these mer ire re putting off necessary adjustments 
= | ‘ nye off ! istm 
ar istomer a faced with the ever-increasing cost of that would remove this particular dif 2 
eptanes th pre us period living. It is possible that if vou check fieulty 
J | f re bottler pu erit Wi | i vour records and the records of other Ion hlock 
y referring you Number 2. Maybe I'm just a nut. My 
4 to my toy tun x Block not blame them a great deal for lister dak 
a ness —a verv competitive business and 
a 
he nature of my work re I 
} t mant ve irse 
x" 
earch tor rie 
7 
Swett’s Root Beer ent by om 


States where there Ss 4a deep sense of 
responsibility and a co-operative spirit 
among the people these diabolical 
iccessfully staved 
off. But it is an everlasting job and 
any relaxation on our part means more 
of these stumbling blocks ahead on 
our road to prosperity and economu 
security 

How long can we ¢ xpect co-operation 
in the things we want when we fail to 
give reasonable co-operation in the 
things that are deemed necessary by 
the other members of our associations 
Why kid ourselves? Why not get 
around the table and kick the stumbl 
ing blocks out of the way? I realize 
that all of our problems are not identi 
cal and that price and profit per case 
will not remove all of our difficulties 
I realize fully that there are the prob 
lems of increased deposits, the bottle 
loss problem, carton deposit, quality 
of product, low distribution, plant 
sanitation, and many others in addi 
tion to that of price 

During the period of our greatest 
expansion, we realized our need for 
each other. We embraced the slogan, 
“united we stand, divided we fail.” We 
needed the help, we wanted the help, 
we invited the hel; of everv bottler of 
carbonated beverages and there grew 
up State associations such as we now 
have. Unfair legislation scared us to 
jeath. Foolish practices nullified ag- 
gressive programs. However, through 
the co-operation of the majority of its 
members, our State associations were 
the instruments with which we cut out 
the dry rot, dug down into the un 
savory sections of our industry and 
helped us reach the high level of res 
pectability and public confidence we 
enjoy today 
@The reduction of the impact of ad- 
ertising and merchandising is stumbl- 
ing block Number four. Who is doing 
the best job of advertising today ? 
Bottlers? Oh no-go to the radio, 


(Continued on Page 61) 
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SPIRAL SPRAY HEAD 
AIR-FOE SNIFT 
WATER SEALED PUMP 


“Liquid” Machinery 


Liquid. Lifetime 


Carbonator 


Magic because its deaeratin 


CARBONIC CORPORATION. 
Chicago 23, 


f hottle CO De fier Some of our 
State governments, realizing that we 
taxes, have passed them because ey 
were the easiest kind to raise. In those A é 
aks 
OM a 10/ 
a / 4 | 
| 
| | 
? 
| 
a with the Liquid Lifetime 
Liquid sales repre Se e 
Lualdly 
Va 
az flat 


New Point-of-Sale Display— 
—'"A Store Within a Store” 


i 


( hemicals you hive ty 


PACK) 


New point-of-purchase display is called a “store within 


1 store 


pound 


BB SOAKER A 


BOTTLE WASHING CO 


Goes twice as far... 


wo BB Alkali controls seale formation 
| 

4 | ~o thoroughly that vou can actually wash twiee 

| 


| bottles per pound of alkali. You elimi 


| | 
cor hazy ind cut down 


cle 


duct a complete bottle wash 


t ( t ne ren ‘ the back 


medium-hard-water areas 


“water conditioners ol 


ORDER DIAMOND CHEMICALS 
Your DA representative ind) yout T H + PI 
AND TECHNICAL SERVICE equipment representative, will analyze you everage urr rienry 
—In South Africa, Too 


ottie-woashur ilha for vou. Why not get in Natal, South Africa, is the latest area t 
DIAMOND sales office hes vith hin 


from your nearest 


) trik lence that taxing soft drinks 
now 


Rey 


DIAMOND posed, and Ju 


AM N ALKA MPANY Eve AN 4 CHEMICALS 


bottler secure “a store within a store 
to merchandise his products? H he draw 
; River Raisin Paper Company of Monroe, Mict 
juestions reating the illustrated Display Back 
River Raisin 24-Bottle Take-Home Carnet 
— 
400 (6s LA i \ ‘ na 
| 
a \ BB Alkali is engineered 
idditives when used as recommended by vout this ideal for 
hat countrs 
| 
> ficial organ of the South African Federation of : 
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Industry's Newest Sweetener 


Sucaryl, non-caloric sugar substitute, is 
core of dietetic drinks. Here are full 
details on it. 


j 
cation of the article on dietet 


month's issue. numerous hot 


flers have re tested further 


ral and fe ch 


yee data on Sucaru the new non caloric sun 


thetic sweetener which is the heart of dietetic 

The foliou gq article hased priie ipally 
mm materia thmitted hy the maker of Sucaryl 


(Abbott Labheratories 


Su. ARYI a4icium cvciamate Is 


of 


Chicago presents this 


many types of special 


Is Approximately 


thirty 0) 


IMes HS Sweet as sugar. In 


certain toods, however, 


sweetening power is variable and tends to in 


toods should therefore be sweetened to taste 


the preparation of toods 


other patients when the limi 


carbohydrate is desirable It leaves no 


when used in ordinary amounts, 


recipes are indistinguishable in taste 


was placed on the market as an 


sweetening agent, the com 


indergone nsive pharmacologic ex 
From 


animals fed 


perimentation 


th 


eriod of many vears 


iis laboratory data, it was found that 


Sucaryl tor long periods of time, exhibited no evi 


dence of metabolic disturbance or gross pathologic 


or histologic changes verified by 


and Drug Ad 
the diet 


These data were 
Federal Food 


Sucarvl up to 5 of 


the laboratories of the 


ministration, where 


was fed to animals for two years 


resist harsh treatment — 


Wedce-Shaned 
Sdewalls 


However, since at times it is difficult to translate 


animal experimentation into human use, it was 
deemed advisable to take the precaution of limiting 


the daily use of Sucaryl in the human for a period of 


a year or more in order to determine whether or not 


unforeseen toxicologic features became manifest. It 


this 


the limitation of 1 to 


is for reason that 


Abbott Laboratories placed 
1.5 grams daily on the use of 


Sucaryl in their 


promotional material and on the 


Now that Sucary! has undergone extensive human 


consumption for a period of two years or more, 


this limitation has been withdrawn with the assent 
of the 


Federal Food and Drug Administration and 


the Councils on Foods and Nutrition of the Ameri 
an Medical 


Association 


It is felt now that Sucary] 


a 
Sold Base & Wall 


i 


Let's face facts—your bottles are bound to be mistre 
tomer’s home. That's why it Thatcher 
exclusively for your beverage! 


pays to use 


WEDG WALL 
Bottles are built to resist abuse inside and 
plant. They 


countless shocks and strains that ordinary 


The reason? Beverage is 


heel taps found in s« 


outside your stand up to indicating thin, weak 


Perfect Sealing 


No sharp seams to « 


bottles can't resist. Here's what makes it 
possible for WEDG-WALLS to give you 
more round trips 


Exclusive WEDG-WALL Design 


Thatcher's wedge-shaped 
WEDG-WALLS greater 
forces that area of the bottle receiving the nth 
greatest abuse. in your Thatcher 


Or—if you prefer 
Solid Base & Wall 


Thatcher Glass direct 
These are molded together to form one 


no uneven 
because WEDG-WAI 
famous ‘‘Fire-Polishec 
sidewall gives 
strength rein 

Learn the facts 


sturdy unit and insure a better balanced 


bottle. Glass in the WEDG-WALL heel 


THATCHER 


MANUFACTURING COMPANY, INC.,/ Elmira, N.Y. 
Factories: ELMIRA, NY. STREATOR, ILL. LAWRENCEBURG, IND 


Representatives in Principal Cities 
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write, wire of 


ated in the cus 


WEDG-WALLS 


iniformly distributed with none of the 


me beverage bottles 


sides 


Surface 


hip or cut closures 


lips to cause carbonation loss 


-LS have Thatcher's 
Finish.” 


s better bottle — call 


representative 


: 

thetic sweetening agent with 1 food value and is 4 ~ | 
\ 
th \ ( 
for diabetics and tor | 
\t the time Lips — UL @ Ome 
4 
abel 
lay! 
I 1d 
| 
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COMPLETELY 
4-FLAVOR 


food prod wts now 


y agent. Food ma! 


BOTTLE VENDING! = 


epresent the wide 


125.06 and 125.07 


THE HIT : lations promulgated under authority 


of the foods sweetened with Sucaryl shall 
BEVERAGE per ge by weight of protein 


and available carbohydrates in such food ; anc 


SHOW! 5 2) The number of available calories supplied 
‘ 


a specific quanti such food, 


iddition, the following statement 


Sucaryl® Sodium (or Cal- 
clum non-nutritive artificial sweetener 


which should be used only by persons who 


must restrict their intake of ordinary 
sweets.” 


CASE CAPACITY! Vends ‘ . : ; Bottlers Say It’s Reliable 
Bottlers using Sucaryl report 
ipon for perfect product control. Shipped ir 
or powdered form in 100-pound kegs 


soluble d just lil igar 


HANDLES ALL BOTTLES UP TO 12 02 
fer Vered Sind 


12-1714 MAIN STREET, HARTFORD 5, CONNECTICUT 


lesired without a express mitat n of the daily 
\ 
7 stress the point that S ry nmended 
nature and foods prepared with Sucaryl as a sut 
cost of Sucary!l compared to an equivalent amount 
car greater in relation t omparative 
© 
3 $8 
3 Ey | = interest has been manifested in the com 
4 e § ipplication of Sucaryl sweetened food prod 
= the so-called health variety, as evidenced 
aw! 4 A 
yaged in the manufacture of pre 
yoods and pastry, beverages, ice 
: ible to the use of Sticarvl as a 
x 14 metic Act. the label of suct 
} Hat 
: 
| 
relied 
grat 
it is 
artificial 
ires with 
er pound 
f plant use. However, because Sucaryl is approx 
g mately 30 times more concentrated than cane sugal 
many times more ises of soft drink can be pro ¢ 
tuced wit? e pound of Sucaryvi than one pound 
» sural 
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sales 

12-bottle units 1 

mid-west parent 

Breach of contract is tl \M 


Iwaukee 


Nant has report 


over ceiling } 
increasing ar “uv attention trom 
business and iblications 


Times recently devot full column t 


opmen I the trade 


zine 1s featuring a series o 


of Commerce recently ffee Time 

two column story ind andard and Poor 

optimists 


follows 


190 franchi 


Mar 


MILLER 


NO OPERATOR NEEDED 
THE ANSWER TO HIGH OVERHEAD 


1. Easily installed — compact. 


Its performance in over 300 plants proves conclusively 
that the Miller Hydro Case and Carton Packer is the 
hardest-working, least-complaining and most profitable 2. Capacity up to 340 BPM. 
piece of “equipment” developed since the bottle washer. 3. Positively foolproof. 
You pay no operator's salary—pack splits and pints—half or . 

full-depth cases as well as 6 or 12 bottle cartons of wood, 
paper or plastic. Think of the savings you'll realize over a packing forever. 
period of years! 


? 


4. Ends drudgery of case 


Let Us Send You Complete Information Today! 


BLAZING A BRAND NAME 


Utilizing conspicuous all-white Ideal machines with LLER HYD 
a large 7-Up decal, the Maher Management Corp. has aan 


ASWERS @ MILLER HYDRO 
intensified prominent placement of these units through of MILLER HYDRO BOTTLE W miners 
territories where its chain of 7-Up plants function. MILLER HYDRO CONVEYORS @ wil aren Taeets 
Typical gas staiion stop in Des Moines not only sells © TION LIGHTS @ MILLER ACCUMUL 
drinks but k 7-Up brand the publ I wiuicr HYDRO INSPEC 

rinks but keeps p brand name in the public eye. 
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one mil 
is vetting She 
on soft drink profit potentials. All this the = 
e 
bang-up, page 1 write-up on the industry in the Wall ad | o " ; 
Pepsi-Cola mtinuing its expansion in foreign = 
lands, is now being bottled and distributed in Lebar — 
on. A new $650,000 Pepsi plant recently was opened a 
there. Incidentally Pepsi reportedly now has some 
MEE ses for bottling plants ranging from lee 
land to Hifhila Beer sales for the first half of , 
- 
1952 were 40.7 million arreis, 1 ibove the 1951 
nalf vear figure And in July wer Sales lopped al 
monthly records since repeal 9 higher than in 
July a vear ayo Candy nd confectionery sales 
in 1951 totaled $10.72 per capita, the highest pet 
— 
capita expenditure in the nation’s history ‘ \ | 
C C | ; 
| A 4 | 
\ i] i] / 
i; 


For 


You can convert your NATIONAL Simplex changer 
to take pennies, nickels, dimes and quarters in 
ONE COIN INSERT! 


Odd cent sales mean extra income. Bring your machine up-to-date with 


the NATIONAL Series 5600. It's interchangeable with all other 


NATIONAL electrically operated coin changers. Conversion 


is simple just plug in your adjusted unit. 


Vendors At ABCB Show 


4 iking their bow at the 


Atlant 


Series 3400 


howed its new 6-flavor Model 85-B. as well as its 


macnit 


SelectiVend 


Kansas City) came 


F: ip with the S-196, &-case model of its Dr. Pepper 

Handles pennies, nickels, ne single-drinket \tlas Metal Works (Dallas) dis 

. dimes, quarters all im one coin “ plaved its selective Varietee machines which it 
insert. 


orporate National coin changers. These vendors 


Converts on the spot for easy price 
changes ... 6¢, 7¢, 11¢, etc. 

Returns coins automatically if pennies are 
not inserted first. 


Rejects slugs automatically with NATIONAL'S is a new vending rack enabling the bottler to vars 
4-in-1 rejector. Series 5600 


vere also on view at the 7-Up exhibit, one of several! 


parent companies using Atlas Varietees General 


Vending Machine Corp Ph ladely hia showed its 


nulti-fllavor Bevmart and Vendmor units, as well 


7 ee? 


the number of selections dispensed. By setting 
Your own unit is returned to you converted. With the stop” devices, the coin cooler can be utilised as 
new Series 5600 changer you can maintain present 5¢ 


sales until you decide to change over to odd cent sales. 


Do it today... contact your nearest National Service Center. 


NATIONAL REJECTORS 


WOODSIDE, LONG ISLAND, 39-36 61st St—Phone. 86382 purpose or readily converted to selective vending by 
CHICAGO 38, ILLINOIS, 4907 W. Fullerton Ave —Phone. NAtional 3614 $100 San Francisco Ave. St.Louis 15, Mo. 
Phone COlfax 1900 


LOS ANGELES CALIF, 7389 West Pico Bivd —Phone: DUmhwh 25712 
ATLANTA GEORGIA, 685 Peachtree Street NE —Phone Elgin 4318 
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tre 
= 
\ were a brand-new bottle vendor and ! ! 
\ mods Central Tool Co. (Hartford, Cor 
a emiered rhe ( hoice end iutoma 
£4 A i wey Products ¢ Lima, O debuted its version of tne 
pensing rack and changemaker produced by Na 
q tional Rejectors, Inc. (St. Louis) in its QuiKold 
~ v cabinet Ideal Dispenser ¢ Bloomington, Ill 
ag \ 55-B and 300-B bottle \iming at 
4! 
: Though Mills Industries (Chicago displayed no 
1 "120" single-brand units were shown at the 
Beves St. Louis invelied new 
ooler, which can be used for that 
Most widels 
ised in parent 
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Coca-Cola bottler writes: 


"In one year we will have 
sold through our six cup 
machines 1660 gallons of 
VENDOR AND COOLER NEWS Coca-Cola Syrup and 1660 
gallons of flavors... 
+ PLACEMENT neither of which we would 
amen. have sold without our 
aid Cole-Spas. Our experience 
—— has been most satisfactory 
Slower and we gladly advise 
| fellow Coca-Cola 


eraye Ju- 


lep), O-So-Grape, Seven-Up, and Sun Spot th S 
Tru-Ade’s new single-flavor Universal (Chicago) e O e- pa 


bottle vendor was starred in that firm's display 


? 
Dr. Pepper centered its exhibit around single-drink oS tory e 


2. 4, and &-case SelectiVends Seven-Up’s display 


highlighted Ideal, Atlas-Varietee, and Mills ma- 


chines National Rejectors (St. Louis) showed 


its Various coin mechanisms, changemakers, and a Coca-Cola Bottling Co. 
new cup dispensing unit for bulk vendors Farmington Maine 


Why not check the higher 
net profit Cole-Spa can 
bring to you. You can 
try it at our expense 
on a FREE THIRTY DAY 
TEST. 


Ideal Bows New 85B 


Redesigning its Model 70-B for better eye-appeal 


and increased storage capacity, Ideal Dispenser Co 


Bloomington, Ill has designated the new unit 


as the 85-B. Bowing in at Atlantic City last month, 


the selective 6-flavor coin cooler retains an &®& 


bottle vending capacity, but has a larger pre-cool 


capacity, varying according to bottle size. The 


cabinet has been made narrower to fit such sites ; : : 7 

is service station islands, school hallways, factory \ : COLE PRODUCTS CORPORATION | FP. 

walkways, etc.; and longer to increase vendor stor- World's Largest Manufacturer of Che Drink Dispensers-— 

age capacity. package-type cooling system is 

utilized, while a top stainless steel lid is of the Executive Offices: 39 South LaSalle St., Chicago 3, Ill. Offices in al! principal cities. 


counter-balanced one-piece type 


in Canada: Cole Products Canado Ltd., Toronto. 
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Military “Test” Operations 


Grapevine ports that tne 
vere a i Duy 
el wi 

ta t at 


down to the fact that 
jp drink routes are be 
at Lackland Air Fores 
onio, Tex., and Fi 

According 
Sdward H. White, chief of the 


nd Air Force Exchange Set 


experimental beverage 
be used to obtair 
data and pr a ‘ 
letermine rea 
1 a comn Ss 
resent, with ¢ i 
authorized t ey 
ending ¢ racts 


parts of the countrys 

\ recent directive issued by one 

S AZ AFES regional office, that sug 

vested 35 the recommended 
mmission on cup vended nickel 

drinks has been criticized as exces 

operators The two “test” 

installations (each of 25 multi-flay 
ored machines that will be serviced 
by Exchange personnel) are ex 
pected to produce facts-and-figures 
that will utilized by the 
AG AFES in future contract nego 
tiations. General White has empha- 
sized that there is no intention of 
operating Exchange-owned vending 


equipment on a Service-wide basis 


Ir. Pepper Vends At The Fair 
There’s nothing like creating 
your own vending location, even if 
r the Texas State Fair 

Dr. Pepper Company 

staged some 60 performances of 
free entertainment at the Fair's 
theatre building. Flanking the en 


trance were 10 Vendorlator (Fres 


no col coolers geared to Li 
operatior rving as a source of 


Dr. Pepper for the thirsty audi 
ences as they arrived or left the 
building. The “silent salesmen” pro 
vided Dr. Pepper with an extra bit 


advertising and racked up some 


of 
4 Ke OT TLE ne 
* eres R. MERE Bas 
nad in aviant onventiom detailed 
wnos v0 ention che C che 
tne apes next yor spment in of 
real)? ed succe® req tnat subject to A&®AFES approval), a 
by: odaShoppe has the exclusive SodaShoppe is light weight — only 
lad the fil will / 
fe AUTOMATIC PRODUCTS CO. 
Tou ewe it fe to ~ America’s Foremost of Beverage Dispensers 


Show Outside The Show 


Although 


from the exposition floor, they were very much in 


ABCB rulings barred cup’ machines 


evidence at Atlantic City. Sites flanking both ap- 
proaches to the Auditorium were used as display 
locations by both the Cole Products Corp Chicago 
! ind the Automatic Products Co New York to 


showcase their latest models, and these boardwalk 
exhibits drew throngs of interested bottlers 

Automatic Products had its 3 and 6 drink Soda- 
ppes on view, with several finished in appro- 
priate parent company colors, including Nehi, Coca- 
Cola, Dr. Pepper, and Pepsi-Cola; as well as a Re 
fresh-O-Mat carrving the Nesbitt’s’ insignia 

In addition to displaying its standard 3-flavor Cole- 
pa, which is available in a variety of finishes to 
plug specific brands, Cole exhibited specially de 


signed Coca-Cola and Pepsi-Cola cabinets 


Soft Drinks A Vendor Staple 


It’s still the mass-consumed branded product 


‘ that’s getting the big play in vending, and repeat 
e day-in day-out business attracted by soft drinks 
cup and bottle machines puts them high in robot 

retailing returns. Here's the way Printer’s Ink, 
marketing trade journal, recently summed up this 

aspect of the vending scene: “Opportunity is kno« k. 

ing at the door of automatic machine merchandisers 

a rapidly growing field of unrealized potential 

Pi But the more established products are still getting 


the nod, de fanciful gadget machines and mer 


chandise innovations.” Commenting on the idea of 
a multiple machine that might vend a variety of 
including beverages) from a single cabi 
“Although the 


novelty of large multi-item machines attracts wide 


products 


net, the article takes the viewpoint 


attention, operational costs, traffic and sales volume 
soon determine whether or not they are profitable 


to operate 


STREAMLINED STYLING SPEEDS SALES 


Right at home in the modern decor of the refreshment 
counter at the RKO-Keith Theatre in Detroit is this multi- 
flavor SodaShoppe (Automatic Products, N. Y.). Re- 
cessed niche spotlights the cup vendor while facilitating 
patron traffic flow. Selection of 10c drinks includes 
Coca-Cola. Vernors Ginger Ale. and root beer. 
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We say “delicious.” 


Pretorians say 


““heerlik.”’ 


Both, of course, are talking about the unique 


taste appeal of Coca-Cola. From Africa to 


Alaska from Tokyo to Tulsa, Coca-Cola is a 
home-town beverage that delights the town 


folks and offers a familiar welcome to visitors 


wherever they're from. Around the world 


Coca-Cola helps people to work refreshed 


and play refreshed and at the same 


time adds distinction to 


their hospitality 


= 
» 
& 
| 
| | | 
MCOCA-COLA" AND “CORE” ARE REGISTERED TRADE MARKS cory COMPANY 
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CUP VENDOR DISPLAYS IN ATLANTIC CITY 


ind 6 drink SodaShoppes were shown by Auto 


and-Cold Combo Goes Selective 


Publieizing A 


Whenever 


Products Co 


ice some 


Notes Paul 


between coin cooler placement 


beverages for impulse 
as become so common that some 


promotion is now being brought into 


example, the Coca-Cola Bottling Co. ot 


imont, Tex ies a new service station outle 


a residential area. The owner is letting pote 


comm ior tial customer 

$1,200 ¢ off-premises 

WH) was made n family movi 
them know 
of Coca-Cola 

greeting cards ooler and 


features a 


irchase flowers 


equipment used 


that worked 
might be worth 


900 voungsters 


homes are be 


s know that Coke's available for 


consumption by presenting every ne 


ng into the district where a lot 


ng constructed). with a free cartor 


This goodwill gesture has built coir 


home trade for the station, which 


‘ndo (Kansas City) V-&: 


isual for a 
bottler 
poorhouse, and re 
are made te 
and who ofter 


nickels for a 
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Bott (N Cole Products Corp. (Chicago) displayed its multi-flavor ColeSpa machines. 
tv through the site’s house orgat Safety Pati were entertained on a day's outing 
: S Spacas tamt ( four-flay 1} it an amusement park, a battery of 6 large coolers 
i! {Tas ane aft frink ‘ 
a wl ‘ vere placed the Jack t Miss. plant were needed to mmm 40 cases of Cokes for the 
t ‘ hie eve M iM pri Product i story of this type thirsty crowd. Minnaugh, secretary 
; | . head ed New Soft Drink Machines To ind treasurer of Erie Coca-Cola: “To insure that es 
7 He t Emploves K\ctivitv Fund Finance & Give the bottles were returned. a ticket for a bottle of 
. ; Bette el e To Emplovee After noting how Coca-Cola, good at any retail outlet, was given to 
x F rke vould benefit trom the ending ervice then the voungsters ipon return of the empty 
a t thie (‘it ter tar 1} 
‘ he ime 4 vnile the me equipment w yeared to dime istray 
1 re 7 ‘ New 
MPI emy ee abuse of the > > 
‘ ‘ i! e carried this advice m 
Paty mak ther elect tu 
y i the Cafeteria on Exter or yf) f vou put oline stations and the t tr such sites 
4 ' nt the machine and don’t vet a drink tock cartons and 
; kevervhod irved to treat the machines with sules to motorists | 
“4 re They may be empty or mechanically blocked idded sales i : 
If they fail to ‘pay-off’ in a drink, don’t take them 
B-Case SelectiVend on for three or four rounds; breaking the machin 5 a | 
Dr Pepper bottlers, who started out using the von't help repair some minor defect. Your 5 cents eC - 
ooler and then added a 4-case model, now have cale, ranging from 15°, ot 
the sume machine. Know! per month to 25 ibove $2 
the th silt for traffic to the MPI employees to let | 
Lispret y 196 Dr. Peppers pre their Activities Fund would 
more an thet can. tx ire used to buy flowers, fru 
ind rrow traf the for workers confined to hospitals; eared to 
cabinet 1S inches deep, standing 41 in. wid for funerals: and pay for athletic [= — 6-cent operation 
ind higt Like ther elect Ve nt teams 
‘ i eature te > 
Poorhouse Outlet 
ect t | hanger A tin y unit 
Getting Those Empties Back Apparéntly no is too 
Ever supply cooler service at some mass-attended irink vendor \ Southern Cor 
: itdoor event and find a headache in disappearing spotted a coin cooler in the loca 
x b es Here's a possible solutior ports it produces good volume 
: EE equipment : talled ‘ atior the Ernie Coca-Cola Bottling Co. and sitors who call to see the inmat 
Be t's always smart business to make sure potentia nsideration. Last summer, whe: =. leave the old folks a supply of HE daily / 
‘ , \ the vendors there ind one tect ill members of the Erie, Pa ty and county schools Coke! 
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\ Commission That Slides 


N York tan reg estimates that 

b n s mus eyister S150 weekly t 

2 $250 or more. Most 
| Yhe ? ry 
15 20) r mot ind 

2 25 he | hikes are ‘ 

rie h trafl 4 he 

Pricing In Industrial Outlets 

ramit if competitior i extend t 
oolers ! liarl where rival bottlers ? ‘ 
different wholesale prices i territory. In Port 
ind, Ore majo la has been supplying indus 
rial sites with drinks at 90 cents per case plus 
i 5 cent service charge. To meet this competition, 
tl Portland Bott gy with a wholesale price 
t been placing its vendors in such 
Sites without service charge. However, in some 
sta es | i ( coolers have been geared 
t lt peratie i here a 24 cent service charge 
ffect. Commenting on this situation, W. R 

Moore manage? Portland Jottling, observes 
In the over-all picture, we are expanding our vend 
y operation and are looking forward to a price 
structure whict allow us to charge a rental 


with the 10« 


ndustrial plants 
allowing the industrial plant a 


substantial profit per case to be used for 


thei 
employees’ activities funds.” Portland Bottling uses 
the Ideal (Bloomington, III to dispense 


Beer, and 


machine 


it 


it 


iried line of Seven-Up, Hires 


Mission Orange, Grape, and Strawberry. Mr. Moore 
believes that industrial stops, service stations, and 
schools all offer good vendor volume potentials. He 


that multi-flavor machines 
drinks 


Portland ter: 


providing the pa 


a choice of more than hold their own 


in the itory, and observes “In loca- 


tions where our select: with 


ve equipment competes 


single-brand coolers, we obtain approximately 75 


total volume 


of the 
In The Vending Chute 


Products Co N. ¥ 


1000-cup SodaShoppe, has 


Automatic makers of the 


ind 6-drink 
APCO, Inc 


incorpor 
Current markup used by 


a Texas bottler on 


17 Figures 


vendors to locations is 


sales of 


overs costs of installation, main 
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Glistening stainless steel tops—Easier to keep 
clean! Longer lasting! Completely rust and chip- 
proof, leak-proof lid with a rubber and fabric hinge 
to eliminate sweating! Better looking! 


Cold Beverages are always on hand with this 
extra fast-cooling Kelvinator. Warm bottles beco me 
cold in a hurry! 


Powered by the famous Kelvinator Polarsphere 
—You’re assured of silent, efficient, trouble-free 
operation. This cold-maker is world-famous for de- 
pendable performance! 


For full information 


Finance ans, see 


Easy To 


pl 
practica 
on the 4 


painies ributor or zone 


| Kelvinator Dist 


loca 
Beverage Cooler 
os outh Road, Detroit 32, Mic 
ym 


STAINLESS STEEL LIDS! 
2) FASTER COOLING! 


3) POLARSPHERE — 
DEPENDABILITY! 


4) BETTER CONSTRUCTION! 
5) WETor DRY OPERATION! 
6) EXTRA INSULATION! 


Completely designed, engineered and built 
by one manufacturer! From the moment 
it was in “blueprints” to the moment 
it came off the assembly line, Kelvin- 
ator had one goal in view: To make a 
better beverage cooler! Everything pos- 
sible was done in the research labora- 
tory, in the field, on the engineer's 
drawing board, and in the factory to 
bring you the most efficient, depend- 
‘able cooler on the market at the 
lowest possible initial cost. This, Kel 
vinator has done. The result stands 
before you. Check for yourself why 
Kelvinator is 6 ways better 


Sturdy Construction guarantees you years of hard 
service. Cabinet, is heavy gauge steel, rust-proofed 
inside and out; bonderized; then coated with tough 
durable Permalux. Baked-on aluminum finish pro- 
tects the inside 


Choice of Wet or Dry Operation with a simple 
turn of the thermostat knob. A handy drain hose is 
located behind the crown receptor. 


Added Insulation with 2'% inches of Fiberglas 
Welded steel frame. Alloy-clad, heliarc-welded alu- 
minum tank. Completely sealed against moisture. 


& 
he 


Divison of Nesh-Kelvinator Corporotion, Detroit 32. Michigan 
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rporated a Canadial Mary Pepsi-Cola 
Tandem units are economically added as production increases bottles are neatly, 
ly and | 

its flexibility. The Tandem applies body labels, neck firmly and precisely } Bot 
applied by.the WORLD pa igo) mu ap machine 
i labels, and foil if desired. Continuous bottling line production 
4 1 ‘ Tandem Labeler. tier in the San Francisco .peninsula area were 
7 is assured one Tandem unit may be stopped and the 
other units will take the tull load 
a 
q its dependable performance — ( anada Dry knows trom 
g past experience that WORLD Labelers can be relied upon day 


New 


Pepper plant in Chattanooga, Tenr reported regis 


at com 


ering @ rate of sale thr n coolers th 


brand’s older 
Madison 


ition 


Canada Dry Plants all over the country have used World 
Rotary Labelers for years. That is why they are quick to 
recognize the advantages of the WORLD Tandem Labeler. 


its capacity to handle full bottling line production, from fied 
5 per minute to 450 of more per minute (the latter 


Body and neck lets to add coin coolers as an extra proht medium 


labels on 7, 12 and Meanwhile Automatic Canteer Chicago) has 


requiring only one operator and one S-unit Tandem). Extra 28 or. Canada Dry 


in and day out, vear after year 


last word in 
automanc, high production beverage bottling labeling 
the WORLD Landem Labeler 


Ask us to give you the facts and figures on the 


SMALL SPACE 


or PRODUCES 
PROFITS 


In the Canton, 
Ohio territory. the 
Canada Dry Bot 
tling Co. has found 
this compact Ideal 
unit well-suited to 
factory outlets 

here floor space 
is at a premium. 
Multi - flavor ma 
chine vends the 
full Canada Dry 


line. 


ECONOMIC MACHINERY COMPANY 
WORCESTER 3, MASSACHUSETTS 


DIVISION OF GEO. J. MEYER MANUFACTURING CO. 


MILWAUKEE, WIS NSIN 


moalern ©ANADA DRY 


STARRED FOR 
SALES 


In the foyer of the 
Orpheum Theatre 
Portland. Ore.., this 
multi-flavor Cole 
Spa Chicago) cup 
ma 


set 


with a special 
wooden frame. at 
tracts audience at 
tention and rmngs 
up record soft 
drink sales 
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ter but finance harwes are extra 3 
f intal? sVrul sales head st Canada 
: Drv, notes that the company’s flavors doubled their ; 
‘ cup vendor sales volume this yeal Dr 
| 
pares favorably with figures in the 
ned markets n Mfg. ¢ 
Wisc.) providing national sales representatimm for 
j the Navenco Mfg. ¢ Dallas) SuperVend cup ma : 
“i hine, except in East Texas where Dick Kendrick 
’ covers that territe Look for vending action * 
north-of-the orde! Coca-¢ 1. Ltd 
J if ‘Canadiar Aut ‘tive Trade.” urging gas out 
| are part of “automat buffets,” sole source of mo 
> 
torist refreshment on these thruways 
| 
= 
| 
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STUMBLING BLOCKS 
TO PROGRESS 


(Continued from Page 49) 


televisior newspaper twenty-four 


sheet poster, animated b 


s. Check 
the point-of-purchase showing decals, 
Scotchlite signs, metal signs. Well 
generally speaking, it’s not soft drinks 
that are being presented to the public 
for their consideration and purchase 
But, isn’t it strange we dominated the 


advertising media a few years ago 


Why the terrific change? Has our 
thinking changed? Have our methods 
of doing business been revised? Can't 
the same questions and remarks be 
truthfully presented about merchandis- 
ing? Do promotions no longer pay off? 
Is sampling an out-worn device used 
only in the horse and buggy days and 


no longer productive in this atomic 


age? Isn't it true that less profitable 
products have replaced our displays 
in dealers’ stores? Novelty advertising 
is practiced by few bottlers today 
premiums are largely a thing of the 
past—-many good bottlers today 
squeeze the last drop into their bud- 
get by charging for former gratis 
items, like trays, ice picks, and box 
hottle openers 

No, we realize that advertising and 
merchandising pay off—we're not 
e just kill- 
ing the goose that laid the golden egg 


crazy. Some, I am afraid, ar 


and have reached the strange con- 
clusion that we are going to put our 
competitors out of business if we, our- 
selves, die in the attempt. Our eco- 
nomic tastes have not changed. We 
just simply can't afford to compete in 
today’s highly competitive market 
there is no money to spend for these 
business getters. The standards of liv 
ing of our customers have changed 
materially in the last few years but 
evidently, these new standards haven't 
included soft drinks because our per 
capita consumption has not risen any- 
where near in proportion to the in- 
crease in consumer dollars 
Formidable competition has arisen 
in the last few vears to challenge our 
share of these all important dollars 
Television has made its impact on the 
American home. Maybe we could call 
it a captive market because wherever 
groups of people gather, it’s natural 


refreshments. Sure. we get 


a lot of cases in those homes but do 


they all serve soft drinks in bottles? 
Hew could they when the frozen juice 
industry has grown by leaps and 
bounds? How could they when manu 


fact 


urers of other types of drink in 
gredients have remained in business? 
How many serve coffee? How many 
offer tea or ice cream, much less beer 
and high balls? What are we doing 


bout it? How much did you spend 


a 
last year in promoting your sale of 
your product? I expect in far too many 
instances, a drop in the bucket as com 
pared to what is required to stay at 
the head of the procession. Well, why 
didn’t you? The only answer that 
comes from men who Know this busi 
ness as you do, is, “I can’t afford it.” 
Well, why couldn't you afford it? Well 
here is the answer a strange answet 
for this industry—-it has come to the 
point where volume is not the solution 
to the problem of our profit and loss 
statements 


Our fifth stumbling block is the 
growing tendency to meet higher costs 
with an inferior product How's the 
quality of your product? Are you as 
careful as formerly to put out the best 
product of which you are capable? Do 
you have as many checks on Brix, 
Baume, and carbonation as you once 
had? Are there as many inspectors on 
your production line or are you sold 
on the idea that an inspector of the 
empties or the fulls is enough? Why 


are you? Isn't it because costs have 


gone up? How about the strength 

your soaker solution and how about 
the soaker temperatures? Are you as 
fastidious as you were several years 
ago? If not, why not? Do your plants 
sterilize as the best practice demands 
or are you satisfied to satisfy the State 
inspector? Is your product right from 
every standpoint? Do your bottles and 
cases look inviting or are your cases 
faded and unpainted and the bottles 
scratched inside and outside and carry 
faded labels? Are you in the carton 
business or does it cost too much? Are 
your cartons clean or have they made 


too many trips? 


Surely, all of us know that we are 
inviting certain doom and failure if 
we compromise on the quality of our 


product The benefits of our products 


several of the nel} 
bottlers. Find out for yourself” 


The names and addresses of Nes 
bottlers in your vicinity will be” 
“supplied on request. They will, 
sure, be glad to tell you that the 


NESBITT FRUIT PRODUCTS, 


2946 East 11th Street, 
los Angeles 23, Calif. 


of RENDERED BY ANY, rd for 
esbitt bottlers the country. 
are satisfied they have the best 
drink. Their Nesbitt’s salegare 
responsible for their enthusiasm, 
Nechirr’e ic nar insunne 
they are sold on Nesbie’s. 
Digi 
Nesbitt label 1s the “Mark of 
Nesbitt’s de Mexico, Edif Lo Reinera, Desp 7 
name on Orange Drinks 
“Sterling” stam ved on Silve 


Ines 
j ‘ yoodness 


KNOW 


erested 


* The | 7 thing that looks like a stumbling block 
if Labeling abel’'s Of irse, we have to approach these 
in COLOR ’ operations from the standpoint of en 
3 yhtened self-interest. All business is 
on glass rugged and ours is no exceptior The 
a olution of problems do not fall eq ial 
. vy on all companies. Some may bene 

temporarily more than others but for 
you sales Cif Wi pu I sugyest that a determ i 
. tion t operate with the bottlers it 
: GLENSHAW ir own backyard will bring to the 
ki refront the remedy that will cure 
t K our business. If all will 
2 lor. ints benent hat difference does it make 
f one or a group benefits more thar 

thers” The better products, tied it 

with good service, progressive adver 

t vy, and sensible merchandising will 

“s 4 YR have t specincally listed another 
IN tumbling block, but it is the one that 

+ \ in be literally blasted into oblivior 
our products are priced so that 

/y a ou ndustry obtains a return on its 

~ ih / nvestment in line with that of com 

hy isl petitive non-beverage businesses. Ir 


co-38 many of our areas, that means an 


creased price This is so because 


osts have already been pared. the 


orn out machinerv. Now, I know that 


lations 


make all the roads to business success 


thar 


Now Selling In 80 Countries, 
Coke President Says 
H 


Coca-Cola Company, declared in a re 


ent address in New 


R. Nicholson, President of the 


York City that 


today, Coke is on sale in more thar 


80 different countries o1 reographical 


rid.” 


He 


usiness overseas follows a pattern of 


added that “the growth of the 


} 


decentralization that helped make the 


home 


business successful at 


The Coca-Cola President stated that 
Coca-Cola's business in these countries 
is helping their economic develoy 
ment 

“Coca-Cola has been a pioneer wu 
creating new markets over the world 
and in organizing local groups that 


prosper by supplying them. Such pros 


perity means purchasing power,” he 
said. “It means business activity. It 
means education in the ways of a free 
competitive market. In a very real 
sense, the export of Coca-¢ ola service 
organization and know-how is the ex 4 
port of effective capital to foreign 
countries, and it 1s more important 
than the export of dollars.” 

He closed with this statement on 
the “aim” of Coca-Cola business over- 


Seas 


“The challenge of American busi 
ness, today, is to build a new market 
place, to make its customers prosper, 
to help them develop industries in 
their countries and create new markets 
abroad for their goods. This has been 
the aim of the Coca-Cola business 
throughout the world. We believe the 
success of Coca-Cola has been due to 
the soundness of this competitive 
ideal 
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a 
it] we vet the machinery and me fr it it, and sales’ programs re 
Ke reTupes n fo reach a Nigher per capita figure luced to a dangerous level of 
fe stingy: Frankly, I don't know. It takes money effectiveness. Furthermore, volume is ; 
the tk A etter Because ve Naven t got and time we won't not the answer 
‘ ' 4 our du been worked out--and they will be 
pe i nu sCRe vearns for. It takes time to build, sh there will be st other problems to i 
‘ el have Gounred rece * and nstall idequate macnis test the abilitv and ingenuity of us al 
‘ f f ‘ ‘ Utopia will never be reached here bu 
‘ int personnel and sales serviceme! we can, through our local meetings and 
If we are going to enjoy the prosperity our State and national assoc 
we Be \fter that, should we have a recessior happier and more comfortable ih / 
we'd bet they have been in many a veal 
ter be on a profit basis that will e1 
* us to meet whatever comes 
ti 
nd 
| f manpower. reduced profit 
4 y : 
er 4 
Production ‘ meet our costs with inferior product 
4 Costs ind the continued use of obsolete and ee 
Eliminate x from the path of ress, every 
F 
‘ GLENSHAW GLASS co., INC.. GLENSHAW. PA. 
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“Loss 


Association 


increased production 


in dismissal of staff,” 


manutac 


that originally ex- 
either to keep the 


make it SO eX- 


ween proved 
drink 


ts short 


soft 


nd result 


up in arms,” 
ineral Water Manufa 


Members of 


roduced 


first introduced in Germany 


the German Parliament 
nuation of the law. A 
April 1930 but 
ilure and was repealed 


with the first 


approve le conti 
was made in this 


tax wi complete after 


only 1 Records show that 


reduction 
first vear and that 


1919 and 


experiment 75.8 per cent 


during the 


were ruined during 


Hires Sales Hit New High; 
Rising Costs Cut Earnings 


dollar volume for the month of July jumped 


Total 


he similar month of 1951, helping 


res Company to set a new sales record 


its comple ‘ 


but Edward W 


sales 
David 
be approxi 


President lated t total would 


$8,066,612. The gain 


mately 10 over last vear's 
the fourth quarter is 15 


the 1951 fir 


$404,004, or 
Mr 


ied OPS 


PLANT... 


and back again! 


4 


to HOMES... 


Count on more round trips when 
you bottle in WEDG-WALL Bev- 
erage Bottles! Because these stur- 
dy bottles are built to take slam- 
bang treatment inside your plant 
and out in the trade. 


Get the inside story on 
WEDG-WALL Beverage Bottles... 
ask your Thatcher representative or 


write, wire, or phone Thatcher Glass direct. 


via TRUCKS. 


gorio 


MANUFACTURING COMPANY, INC. 


Elmira, N.Y 


Representatives in Principal Cities 


Factories , Streator, 


Lawrenceburg, 


Elmira, ¥. 


Ind 


Mineral Water Manufacturers’ 
: of revenue has resulted in 6 a 
costs, less deliveries and lately 
ee 
the publication continece _ _ | | <a = 
; turer as saying: “History show 
taxe ver lutte e\ ed / 
cise ixes Were duties levi / 
produc out of he country lh / > 
pensive that the effect of the tax would be to cur- / ee ; 
He said that it had that in othe 
: 
countries 1 tax on the industry lasted yes : 
very ng. But during life this tax did FIR 
bottlers out of business 5 
a 
suid. “The Federation of M ( 
turers have written letters to Parlia- 7 
aiscrin itory taxation legislation was inti! 3 
aut y the period Jou and in every case Was 
defeated, for no other reason than it was found to 
“A soft drink tax Was 
in sal ok place 
1922.” 
Hires has not vet compiled 
OVe a) quarter 
: Despite the record sales, Hires earnings for the 
$1.01 a common share of the prev ; 
: with the sales rise, he stated, because of substar 2 
tially increased costs of materials and higher labor 
costs in the face of continJE price ceilings 
December. 1952 63 : 


REDUCE YOUR 
IMPROVE YOUR 


OTHER 
SYRUP PUMP FEATURES: 


@ New One-Piece O-RING Sanitary Seals. 


@ Sanitary Corrosion-Resistant “Waukesha 


Metal" or Stainless Steel on all product Ww 


contact parts 


@ Greater Sanitation — no cracks or cre- 


vices inside or outside 


@ Positive Displacement Pumping — no 
agitating, no aerating 


You enjoy along list of advantages——with a Waukesha 
VENTED COVER PUMP! You can pump directly 
mto your Syruper Pliminate costly stainless steel 
tanks, and unnecessary syrup lines Conserve valu 
able and costly space Fliminate labor costes of clean 


ing an 1 maine unnecessary equipment 


You tm pr te your product, too. You handle your 
syrup fewer umes, There's less opportunity for con 
tamination, No aeration of agitation You improve 


your production ethcarency, achieve greater safety for 


Write for Latest Bulletins 


Positive Displacement for Smoother flow 


WAUKESHA FOUNDRY 


COMPANY 


WAUKESHA, WISCONSIN 


VENTED 
SYRUP PUM 


your product, your equipment and your employees, for 
the VENTED COVER provides an effective shut-off 
diaphragm which automatically stops syrup flow if 


for any reason your line pressure exceeds safe pre-set 


You owe it to yourself your product — your em- 
ployees your equipment investment — your profits 


to CHECK ON WAUKESHA VENTED COVER 
NOW! 


It's available with all Waukesha P. D. Sanitary Pumps. 


Canadian Column.. . 


Tax Savings Helped Boftlers, 
Alberta Convention Told 


Wilham Hawrelak, Edmonton, retiring preside 


of the Alberta Bottlers of Carbonated Beverages 
id the association’s recent annual conventior 
Calyary that tax savings given t soft drink bot 
tlers in the last federal budget amounted to se 
eral millions of dollars 


Now that harmful discrimination previously 


practiced has been removed and all competitive 
dustries take their equal share of the necessary 
tax burden, the demand for our product has 


trengthened,” he said 


Other speakers at the meeting included J. A 
Whitmore, Managing Director of the Canadian Bot 
tlers of Carbonated Beverages, and Frank MclIn 

sh, Chairman of the CBCB National Committee 

In the elections, A. Pearlman, Polar Aerated 
Water Works Ltd., Calgary, was elected president 
of the association, as well as Alberta Director to 
CBCB 


Other officers elected were H. A. Millen, vice 


ALBERTA OFFICERS ... 


Elected to office at the annual meeting of Alberta Bot- 
tlers of Carbonated Beverages are. left to right: 
W. Bruce. Calgary. Board: M. A. Shandro. Edmonton. 
Board: B. Margolis. Edmonton. Board: Wm. Hawrelak. 
Edmonton. retiring president: J. G. Buchanan, Edmon- 
ton, Board; President A. Pearlman. Calgary: Vice-Pres- 
ident H. A. Millen, Medicine Hat; Secretary-Treasurer 
T. Ashenhurst. Edmonton. and B. E. Basso. Baltimore. 


president, Shamrock Bottling Works, Medicine Hat; 
ind T. Ashenhurst, secretary-treasurer, Canadian 
Manufacturers’ Association, Edmonton 

Appointed to the executive committee were: J. G 
Buchanan, Coca-Cola Ltd., Edmonton; B. Margolis, 
Dominion Bottling Works Ltd., Edmonton; M. A 
Shandro, Prairie Rose Mfg. Co., Ltd... Edmonton; 
W. Bruce, Calgary Brewing & Malting Co. Ltd 
Calgary; and B. E. Basso, Crow’s Nest Bottling 


Works, Blairmore 


What Causes Plant Accidents? 


\ recent survey f 133 accidents involving loss 
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: 
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ot time and payment of compensation among Sas 
Katchewan bottling companies indicated that 25 

ved heavy lifting of materials, 225, involved 

its by broken bottles, 15 involved falls of pet 

sons, 8 involved striking against objects. Every 


sixth accident occurred to a female employe 


It was found that } of the injuries were to 
the hands, 19 to the back, 15 to the arms, and 
14.5 injuries involved the legs 


J. A. Ferguson Retires 

J. A. Ferguson, past Managing Director of Sus 
sex Ginger Ale Limited, has announced his retire 
ment from active duty with the company. Mr. Fer 
guson joined the organization in 1921 when the 
firm name was Sussex Mineral Springs Limited 
ind has had more than 31 years’ service with this 
company 

He played i major part in developing the business 
from both manufacturing and sales, and made a 
great contribution to the growth of the carbonated 
beverage industry in the Maritime Provinces 

He organized the Maritime Bottlers of Carbon 
ated Beverages and was its first president. He 
was elected president for a second term in late? 
vears, and has for many vears been honorary presi 
dent of this association. During the war years, he 
was a member of the Controller of Soft Drinks 
Committee as well as a director of the National 


sottlers of Carbonated Beverages 


Saskatchewan Bottlers Elect 
New Officers At Convention 


Saskatchewan Bottlers of Carbonated Beverages, 
meeting in annual convention in Regina recently, 
elected a new slate of officers. They are 

Mel Sandomirsky, Regina Bottlers Ltd., Regina, 


President & Representative to the C.B.C.B. Board; 


multiple-trip carrier. 


IN THE PUBLIC EYE... 


Two means of getting a soft drink before the public 
are evidenced by the above picture. The photograph 
shows a truck owned by the Seven-Up Bottling Com 
pany of Ottawa, Ltd. The truck. freshly-painted and 
well-decorated with Seven-Up trademarks, carries a 
payload of—empty Seven-Up cases. The driver was on 
his way to the plant to have the cases filled. and 
stopped his truck in front of the Seven-Up billboard in 
the background long enough for the camera to click. 
“Mike” Dworkin is manager of the Ottawa Seven-Up 
operation. 
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get into the 

home the more you sell. When 

the housewife is shopping she can 
pick up 12 bottles instead of six —~ 
if you use Gaylord’s convenient 


Made of water-resistant solid 
fibre (pioneered by Gaylord 
for beer cases) these carriers 
stack and handle perfectly. What's 
more you load more units per truck. 


Right now investigate these 
compact display packs — they 
will step up your 12-bottle sales 
because women like them. 


WEIGHS ABOUT % AS MUCH— 
COSTS ABOUT % AS MUCH 


CALL THE 


Sales AMERICA’s 

| 
Nearest OTTLE CARRIER 
You 


CORRUGATED AND SOLID FIBRE BOXES @ FOLOING CARTONS @ KRAFT GROCERY BAGS AND SACKS @ KRAFT PAPER AND SPECIALTIES 


Indionopolis * Houston Los Angeles * Oakland 


Greenville St. Lovis * Son Antonio Memphis 


GAYLORD CONTAINER CORPORATION 
Senera SAINT LOUIS 


New York Chicago San Francisco * * 
Fort Worth * Tampa « Dallas «¢ Cincinnati * Des Moines 


Milwaukee Weslaco * New Haven « Amarillo Appleton 
Jackson * Miami * Omoha «+ Mobile «+ Philadelphia 


> 
MAKE FOR HER 
© PICK UP 12 BOTTLES 
: 
Ve eons Jersey City * Seottle 
Oklahoma City .* Portland 
s City * Bogalusa Chattanooga 
Hickory Greensboro Sumter 
288 
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ckwood's Bevera 


Kreutz 


were elected as re} 
Mr. Spivak to 


and Mi i ras Western Director 


New Canada Dry Plant Opens 


) ) ) e ‘ ) \ new $50,000 plant for Canada’ Dry Bottling 
ompan London I ted, London, Ontario, 
Better Beverages Beom With Better Wate nd imi idor 
sti yperations recently, J. A. Lane, President 

he firm, has reported 


(Get better water with Permutit Water Conditioning Equipment!) Construction of the one-story cement block struc 


ture Was necessitated by expansion of business 
Purifier Absorbs chlorine and Capacity of the plant's bottling equipment, 360 
irbon. Permutit Carbo- Dur, does 
er, needs 
nates iltovgether 
la Bottling Ottaw: 
mstruct a one-story garage additi 
nel Street wed at $150,000 


npany of Car 


street. Montreal 


J 
PERMUTIT 


Three of the top officers of the British Columbia Bottlers 

recent convention. Left to right: H. C. Perkins. vice 
president; W. R. Evans. secretary-treasurer, and Dave 
L. Gray. president 


association s 
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im Ne tt Ni tt Bott rik sas 4 
ston Vice-President Jot Blender, G. & J 
Watt Bottling Reyina, Secretary-Treasurer 
- 5 Elected directors were: Otis Ennis, Canada Dry 
4 |! Bottling Ltd SaskKatoo! Harold Walmar 
Jackson Bottling Co.. Moose Jaw; T. G. Laing 
Laings Beverages, Weyburn; Ed Bligh, York Bev 
erages, Yorkton: Bob Dahl, Swift Current Bottling 
Work North Battleford Jack Greet Prince \l 
peg, was elected Chairman of the Manitoba Bot 
b erayes, Selkirk, Honorary Secretary-Treasurer, and 
a : Chairman Spivak and Lindsay Taylor, of Orange 
& 
All cart everages are at least water ( Duy : 
tk eta better everace ise better water othe 
et Permutitt Water Conditioning New activated 
‘ ed. engineered and constructed to JO 
fewer time-wa 
cet pecitie need to pron tele 
thre exter lead 
bor full unt 
ne best tat VVGoN _ : 
f 
a ‘4 
: BRITISH COLUMBIA OFFICERS 
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What Is The Right Price? 


by R. A. CONOVER 


President, 


O-So Grape Co. 


er aay re t? ist vear and the vear 
before PRICE AND DEPOSIT 
Prue e ha i wonderful, hot summer 
e! hel the final figures are 
bott taxes Mr. Ave 
Bottles tully small net retur 
r ft ear’s rk 
M Average B ft the Snow I ew 
ithat better than was 
! ‘ 
t it Mr. Average Bottler’s 
n nas far behind 
he ques ns WI s the right price 
re this } 
| s have a Central-Souther 
vhere the 31 s been operatir su 
cesst Vv for tw 
We talked to i n me tranchised 
er in that area wh hinks S1.40 f his smal 
tthe Sa tt His sales are inead 
Vhat thev were at 80 it he feels el MAKIN 
7 more monev tha 4 ind we re spending 
17 pel ise for a rtising but w e reached the 
saturation point t 
We mentioned this bottler’s sentiments to a lead 
y franchised co i bottler in the same area His 
reply was, “Why does he suggest $1.20? He’s doing 
A t $1.40. If } rops his price to $1.20 the 
retailer will st yet a dime the retailer w t 
* 1OW to a lower pr f his case cost goes dow 
2c. So what would we gain by abandoning our 
$1.40 price? Every increase that is granted to labor 
every rise tne ! our raw materials 
every m th tha t the 31.40 price makes 
more sense 
Any bottler who thinks this is razy should spend 
a couple of days in the $1.40 area talk to the 
ers there ind then make up his mind where 
+h =} i it 
W } t sal\ tne pr ce A il st K \s 
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«BPM ce $00 BPM ~che BCA ant Wheber- 
(Loader removes boetles cases~feeds chem 
your washer. 


Bottlers yOu 


oduction 


Let these 7 


Monvtactured by ATKRON, Inc 
Installed by RCA Service Co 


How to improve PF 


Hear’s comprers ACC EPTANCE—trom 


with the RCA 


a yasher-Loader 


bottlers operating large, medium, and 
small plants. Let them tell you the im 
portant results they have had with the 
RCA Uncaser and Washer-Loader. (Their 


names are available on request.) 


Uncaser 


REDUCES BOTTLE BREAKAGE CUTS OUT BACK-BREAKING WORK 
Our RCA Uncaser and Washer-Loader is paying tor Our new RCA Uncaser and Washer-Loader has 
itself in labor saving and contributing to bottle lite and boosted employee morale greatly 


over-all plant efhiciency 


MEASURES UP IN USE 


INCREASES PRODUCTION Please ship two more RCA Uncaser and Washer 
“The tirst day we used our RCA U ncaser and Washer Loaders as soon as possible 
Loader we boutled 4 barrels more syrup than ever before My RCA Uneaser and Washer-Loader is a practical 
Production on line with the RCA Unecaser and machine — well engineered 
Washer-Loader has greatly exceeded the previous best I would not be without my RCA Uncaser and 
record on any of the four lines Washer-Loader for 10 times what it cost 
FOR INFORMATION MAIL COUPON NOW! ~~ 


RCA Beverage Equipment, Dept SIL, Building 15 Camden, N. J 
In Canada: RCA VICTOR Company Limited. Montreal 


Please send me information on the RCA Uncaser and Washer-Loader 


BEVERAGE EQUIPMENT SECTION 
RADIO CORPORATION 
of AMERICA 


ENGINEERING PRODUCTS OEPARTMENT CAMDEN NS. 


Name Tithe 
Companys 


Address 


RCA VICTOR Con ny sted, Montrea Jone State 
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7 PRINCIPAL PROBLEMS of Mr. Average Bot carp — 


PRICES 


Falls and Twin Falls 
posits to $1.50 and report 
this year 

ago whet! 

port they 


better thar 


he trade 


Coke, 7-Up, Canada Dry Among 
Top 100 Newspaper Users 


Three parent companies—-Coca-Cola 


da Dry were among the top 100° national 


ans 
newspaper advertisers in 1951, according to figures 
r i a i ntly compiled by Media Records for the 
re Ne Pub 


Wspaper 


are lishers Association 
wa-Cola ranked 47th, investing $1,461,567 


ve ! newspaper promotion Tr is Was a ire 
fror *ke'’s $1,777,922 expenditure in 1950 
evel p ranked 75th with an expenditure 
eee eee eee | 957 49 
il $957,421 


Advertising, American 


1950, Sever vested 


your assurance of GREATER 
IMPULSE SALES! 


Always insist on 


ONE-PIECE 
SOLID BOTTOM SAFETY 


New No-Cal flavors for weight-watchers, marketed by 
Kirsch Beverages. Inc.. Brooklyn. New York. are shown 
to advantage in streamlined sales presentation kit 
uniquely designed for salesmen selling the new line of 
dietetic. sugar-free beverages. Introduced several 
months ago with a ginger ale flavor. No-Cal proved so 
popular that four new flavors have been added: cream 
black cherry. root beer and cola. Don Barry. left. sales 
manager for Kirsch Beverages. discusses expanded line 
with Morris Kirsch. company president. 
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> eve irea, there are marginal operators who would 
sil lower than their competitors to 
more business. That this has not happened already 
eyelet, fede: 2 realist Not only alse rm the 
=: ina Isn't this something for the rest of the to 
\ 
M 
ast 
newspaper advertising 
4 Canada Dry, with an expenditure of $896,515 
: ranked 78th. This was an increase over the com i 
pany s 1950 newspaper promotior nvestment of 
= KIRSCH EXPANDS DIETETIC BEVERAGE LINE .. 
— MORRIS: | 
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At The Show... 


DROP 


Sun Drop NEH!I CORPORATION 


@ Oakite Products i 
@ van Ameringen-Haebler COLUMBUS, GEORGIA 
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NEHI and PAR-T-PAK come in a variety of flavors! 
Singer Ce Lv 


The Show... 


LISSER 
use 
a EXTRACTS 


"WATER TREATMENT 
answer toa 
5 need 


© Bl Beverage @ Cherry Smash Archie Ladewig 
Frostie Bottlers Appliances DeLisser 
@ International Harvester ® General Hydro Charles E. Hires 
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SELLERS 


@ Interstate Folding Box @ Nat'l Cylinder Gas 
@ Swirlaway Products ® Victor Products 
@ White Rock 
71 


@ Ludford Products 
@ Lester Laboratories 


@ Sellers Injector 
@ Empire Box 


December, 1952 


INTERSTATE FOLDING BOX. 


At The Show... 
9+7, CLEAN BOTTLES... EVERY TIME 


AND ALL THE Time... with YUNDT 


AIRBRUSH BOTTLE WASHERS 


No other bottle washer will give you such consistently clean bottles 
for o low a cost per case of bottles washed year in and year 
out. Yundt precision design and manufacturing gives you: 


® Uniform Performance — 99+ % clean bottles every time and 
all the time with thorough hot soaking followed by the exclusive 
Yundt Airbrush high velocity aerated water rinsing. Gentle action 
means less breakage — less scuffing — prolonged bottle life. 


Smooth, Balanced Operation — reduces machine wear and 
bottle damage. Exclusive Airbrush design eliminates need for high 
speed parts — makes brushes and rotating spindles unnecessary 
— no brushes to replace. 


Lower Maintenance Costs — simplicity of design plus extra 
heavy construction where needed — assures freedom from down- 
time, lowest year in and year out operating costs, long service life. 


Send for latest information on Yundt Bottle Washers. 


MICHAEL YUNDT COMPANY 
A Subsidiary of Cleaver-Brooks Company 
Dept P.218 GRAND AVE., WAUKESHA, WISCONSIN 


Girbrush. 


ee + PIONEERS OF BETTER THINGS FOR THE BOTTLING INDUSTRY 


@ Corn Products 
@ American Partition 
@ Aidmon Supply 
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@ Chocolate Products @ Crown Cork & Seal 
@ American Olean Tile © Atlanta Paper 
@ Barrett-Cravens @ Anchor Hocking 


December, 1952 


Thanks again, to the great number of 
bottlers who visited the SUN SPOT Booth 
at the Atlantic City Convention. 


Thanks again, because they said once again, 
“SUN SPOT is the most delicious orange drink on 


the market; ‘the best bottled orange of them all.” 


Thanks again, because they said once 
again, “The SUN SPOT Promotional pro- 


gram has got what it takes to quickly build 


a bottler into dominance of his territory.” 


NO GAMBLE—NO GUESSWORK 


There's no gamble nor guesswork with 
the SUN SPOT Promotional Program. It's 
@ program of plentifully proven success 
and is properly prepared step by step to 


swiftly solve your sales problem: 


For complete Information 
Regarding Franchise, write to: 


SUN SPOT COMPANY OF AMERICA 


1500 Ridgely St., Baltimore 30, Md. 
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At The Show... 


@ Tru Ade Woodstock @ Waukesha Foundry 
@ Mills Industries Dry Ice Converter @ Metal Carrier 
®@ Volckening Whittle & Mutch @ True Mig 
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@ Green & Green ® Coca-Cola 
Bireley's Consolidated Cork 
Double-Cola Brown Mig. 

75 


@ Bevco 
@ American Mig. 
e V. E. Kohnstamm 
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CHANCE 


BOTTLERS 


FREE 


® Polak & Schwars @ Miller Hydro @ Sun Spot 
Spielman @ Federal Truck Barry-Wehmiller 
© Sethness @ Penrith-Akers @ Cherry Blessoms 
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At The Show... 
2 = — a B : 
Base, 
76 


‘URANCE SER 
INDUSTRY Since 


CHOICE OF 


@ Flavorex Gideon-Anderson Ideal Mig. 
@ Cherry-Burrell © Knox Glass @ Bruce Dodson 
H. Kohnstamm Diversey Dodge 
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At The Show... 
j 
x 


At The Show .. .. 


@ Dr. Pepper @ Liberty Glass ® Niagara Bottle Washer 
Central Tool Vernors Piaudler 
Hurty Peck Goodren Chok-A-Fizz 
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© H. R. Nicholson @ White Trucks 


Glenshaw @ Walker-Wallace 
Clicquot ' Acme Stee! 
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At The Show... 
j 
on 
esés 
Majestic 
Heil 


At The Show ... 


Cob Ari 


ACKAGING 


@ DuPont @ Canada Dry @ Atlas Metal 
@ Orange Crush @ Potter & Raytield @ Salient Flavoring 
® Colson @ Dostal & Lowey @ Lucky Club 
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Success at the Show... 


FRUITS! 


: Here's a unanimous vote from bottiers 

if at the show: FRUITS ARE THE BIGGEST 

% AND BESTEST SELLERS. And just as 

. important: Nifty is still the favorite line 
~ of fruit flavors! 


| Welty BLACK CHERRY 


1 4a 


Lemon-Lime 


Increasing in Popularity 


Survey shows this zesty 


itric flavor is 
' The fruity flavor comes from using citric 


choice fresh berries and other natural 


4 flavors. No artificial flavor or coloring. 


BLACK RASPBERRY 


4 o 
Fresh ripened berries make this flavor 
as tangy and popular as the fresh fruit 
itself. No artificial flavor or coloring. 
Tremendous appeal! 


PINEAPPLE 


16 
A fruit-ripened luscious pineapple fia- 
vor containing naturel fruit juices. 
Enhanced with natural and artificial 
# flavor and color. Contains B.S 
Bottied as Nifty — or Under Your Own Name 
CROWNS AND ADVERTISING STRIPS AVAILABLE 


SALIENT riavorinc corp. 


45 Suffolk Street, New York 2, N. Y. 


CROWNS 


As You Need Them! 
When You Need Them! 


now second only to Cola. 


cd RECENT survey made by the American Assn 
34 


Newspaper Publishers ranks lemon-lime second in 
popularity amongst all soft drink flavors. Colas are 
still first but Lemon-Lime has passed orange an@ 
root beer in popular appeal. The results of this su 


\ 


vey confirm personal observations of many bottler 


who have been noting the growth of lemon-lime @ 


recent years 


B-1 Lemon-Lime is well-known and publicly a@ 


cepted in a large part of the United State@, 
Throughout the bottling industry, it 1s recognized 
as the Nation's second leading lemon-lime A plus 
factor of 111 U. S. P. units of beneficial Vitamig 


B; is included in each 7 ounce bottle 


Franchises are still available. B-1 Beverage Come 


pany, 2301 Hampton Avenue, St. Louis 10, Mise 
souri, invites inquiry. Territorial representative@ 


are stationed at key points. A note to B-1 in St. 


Louis will bring one of these representatives in for 
a visit. A short talk with a B-1 man would prove 


profitable to many bottlers 


A particularly good winter seller, B-1 is a won i 


PENN ... 


derful mixer and great favorite for the six bottle 
has been servicing the industry 


with Precision-made, brightly 
lithographed CROWNS for 


more than 20 years 


carton home market, appealing as it does to vitamin 

conscious mothers. B-1 is bottled in 24 ounce and 
28 ounce sizes, A. C. L. or paper label, as well as 

Need delivery in a hurry? Need specie! 

decorations? — Stock designs? — Just call 

We also manufacture metal SCREW CAPS 

from 18mm up to 89mm. 


in the standard 7 ounce A. C. L. bottle. Bottlers 


who would like to be getting a substantial share 


of the rapidly increasing Lemon-Lime business are 


urged to contact B-] Beverage Company now! 
Penn Cork & Closures, Ine. Mengel 
Evergreen $-4416. 7, 8 and 1155 Ave. Brooklyn, © Barq's Advertisement) 
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INDUSTRY SADDENED BY DEATH 
OF H. E. KIMBALL, CLICQUOT HEAD 


( 
7 

j | 

q Ma 

his 

seve | 

his 


Use Berghausen’s 


CARAMEL COLORING 
It’s Safe 


CARAMELS FOR ALL PURPOSES 
Colas Beer- Other Beverages 
& 


BERGHAUSEN CHEMICAL 


So MITCHELL AVES 
INCINNATI 32-6 


tinued active in the 
of the Clicquot 
intil the 


the credit recent illness. He is survived by Mrs 


time of his 


gh mean EXTRA 
su BEVEO 


High Quality COOLERS 
-and get Extra ‘BID’ BUSINESS 
in SCHOOLS...INSTITUTIONS, Etc. 


SEND FOR 


CATALOGG 


the BEVCO company, inc. 


3316-28 S$ BROADWAY + ST LOUIS 18 MO 


This CREAM SODA 
concentrate (3 oz.) 
has been hailed 
by bofttiers as a “sure-fire” 
liberal 
in your market—see the difference! 


GENERAL FLAVORING EXTRACT CO. 


104 W. Pearl St., Cincinnati 2, Ohio 


with color, 


seller. Try a sample 


©. K., cond me comple of CREAM SODA, 3 
1 Name 
ADDRESS I 
CITY STATE 


. the quality liquid sugar for quality beverages .. . 
always uniform ... made by a manufacturer with over 
40 years of KNOW-HOW and exacting standards 


CONSIDER THESE ADVANTAGES: controls batches 
. decreases labor costs . . . increases production 
. eliminates bag dust, lint, and sugar spillage. 


TANK CARS—TANK WAGONS 


Order direct or through your Sugar Broker. 


THE NULOMOLINE DIVISION 
AMERICAN MOLASSES COMPANY 
120 Wall Street New York 5, N. Y. 


Plants at 
LOS ANGELES, CAL 
MONTREAL, CANADA 


BROOKLYN, N. Y 
CHICAGO, 
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; member of the A.BC.B. Executive 5 
Board it Providence and was fre 
elected in 1926, 1929 and 1932. He was 4 
chairman ‘of the 4 B.C_.B. Finance 
; Committee from 1924 to 1927, also Pye 
serving on the National Legislative 
wer and later president of ind Advertising Committees x? 
qu pany on 
- Born in Providence in 1881, Mr 
in. Kimball was the son of Horace Ar 
Kimb He \ i direct descendant 
4 mn his mothers side of six of those 
mot The name of rodu have 
it ‘ ny en yh rank 
nter ' everage nent woolen manufacturer in Provi 
_ lence and Chepachet, R. I 
Mi kimi i former membet ! 
f the Ame 1904 at Brown Ur iversity where he 
sted Beverage vas a.member of Psi Upsilon frater 
the National Asso- 
lence Rhode Mr. Kimball 
ention. he wa control and ope 
1 f the local con Club Company 
that gathering was Phyllis K. Johnstone of Providence 
t ‘ elected a ter 
— 4 a 
1 THEY FIT IN YOUR LINE 
9? 
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ARIZONA 


Karl Schade has been granted a 
Pepsi-Cola franchise for the Cliftor 
territory. A member of the Schade 
family which has operated a Coca- 
Cola plant there for vears, Mr. Schade 
has been bottling flavors of late and 
has enlarged operations to bottle Pepsi 


Cola 


ARKANSAS 

The Little Rock Seven-Up Bottling 
Co. has been purchased by W. Lloyd 
Penn from Howard Moore of Littk 
Rock. Mr. Penn, formerly of Creston, 
la.. has been in the bottling business 
26 years. The company is the dis- 
tributor for nine counties surround 
ing Pulaski County covering a radius 


of 50 miles. It operates 13 trucks and 


employ s 20 persons 


CALIFORNIA 


Bay Beverages Inc., 737 Front St., 
Coos Bay, started operations recently 
under the management of Sam C 
Morrin Vernor’s Ginger Ale Bot 
tling Co., Long Beach, has taken over 
the Alaska Dry Beverage Co., at San 
The Pepsi-Cola Bot 
Watson 


ville, has installed a new Liquid water 


Bernardino 
tling Co., 1328 Lincoln St., 
cooler and a new Liquid carbonator as 


part of a plant improvement program 


bottler 
briels 


H J Johnson has been made 
plant manager of Ellison Soda On 
Tap with the removal of this concern 
to new quarters at 625 Chenery St., 
San Francisco. H. B. Light is owner 

The Mattos Beverage & Ice Co., 
Truckee, founded almost 40 years by 
Joe Mattos, has been purchased by 
Wm. F. Curren The Hersey Bot- 
tiing Co., San Pedro, has added one 
way quart bottles to its beverage line 

The Coca-Cola Bottling Co., So 
nora, received a certificate at the 
recent State Fair at Sacramento 
for having rounded out 100° years 
in business. Mihel Terzich, who 
joined the firm in 1894, is owner 
The Coca-Cola Bottling Co. in nearby 
Placerville received a similar certifi 
cate The Nevada City Bottling 
Co., Nevada City, is erecting a con 
crete building that will be used for 
plant purposes when completed, with 
the present plant building to be con 
verted into a warehouse. Mosco F 
Smart is owner J. M. Rodgers 
whose new Coca-Cola bottling plant at 
Vallejo was formally dedicated — re 
cently has taken on a franchise for 
Jelfast quarts and Old Mug root beer 
Sottling operations were carried on 
in the new plant several months before 
the building was completed The 
Calso Water Co., 333 12th St., San 
Francisco, is now making use of a new 


6-bottle “Calso Carry Carton.’ 


LORADO 


Dr. Pepper Bottling Co., Durango 
has started operations at Sixth Ave 

it inder co-ownership of Fred 
Girars and BE. G. Parkes 


co 
\ 


eres 


NNECTICUT 

55x60 foot addition is being 
ted by Mission Orange Bottling 
Norwict 


wcording to Oscar Sil 


nan, plant owner. Mr. Silvermar 


ilso has announced 


vide extra warehouse 


FLORIDA 


New plant of the 


Co Miami 


tions. John A. Fogarty 


IOWA 
Vernon Mertz 


We appreciate the interest shown at the Exposition — 
“Varietee" Now and Test it For Yourself 


Bottles 


(ii, STRATIFIED, CONTROLLED COLD AIR 


Step up sales with the Arias Vanieree Dry Eleetric 
Coin Vendor. Gives your customers their choice of seven 
flavors serves drinks that are really cold! Extra refriger 
ation capacity and the Atlas engineered airflow cool 
drinks faster—-get them down to the temperature folks 
like. Vending rack holds 105 average size bottles — pre 


cool compartment. 60 to 65. Rust-proefed construction 
throughout and built for years of efficient, economical 
Hi-bake Enamel 


service. Cabinet finished in) DuPont 
with a wide variety of colors available 


Send the coupon 


below now and get all the facts about this best vendor 


value of the year! 


COIN MECHANISMS: National Rejectors’ . 


Electrically or Manually Operated delivery 
mechanisms available in several combina 
trons of changers, both electrical and manual, 
including odd penny sales units. Changers 
and vendor mechanisms included in Na 
tronal’s nation-wide service program 


ATLAS METAL WORKS— 


P. O. Box 5208 DALLAS, TEXAS 
Please send complete specifications and informa 
tion about the ATLAS VARIETER Coin Vendor 


} 

NAME 

\ FIRM 
ADDRESS 


) 


3 simple delivery 
steps. Customer 
movgs selection from 
any one of seven 
vending channels 
along end cross-chan- 
nel to release gate 


which has been freed , 


by operation of coin 
mechanism, and out 
at single delivery 
port 


storage 


recently 


Easy TO OPERATE 
AND SERVICE 


FASTER 
COOLING 


Handles All Standard 


6 through 12 


VARIETEE coin venver 
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saldenhofer 
a Capaci 
and will employ some 
in estimated annual pay- 
75,000. The plant will serve 
ew Orleans area but also t 
of Jefferson 


nd Orleans 


LOUISIANA MASSACHUSETTS 


tt y nt, the Mervir Grey and Elrick 


KENTUCKY ave assumed ownershi 


\dams 


NEW B-1 BOTTLER 


MINNESOTA Lester R. Campbell is shown signing 
the B-1 Franchise for the Decatur. Il 
Red ing linois territory formerly held by 
J] Wayne Averill. With Mr. Campbell. 
from left to right. are T. Jones. his part 
ine. Owr and manager of ner in the new bottling operation. and 
John E. Makay of the B-1 Beverage Com 

Fred W. Reichert pany. St. Louis. 


r of the 


MISSISSIPPI 


Richard H. Foster h: 
ng Co. of 
Hartridge. Mr. Foster 


nsive experience 


MONTANA 


Seven-Up Bottling C Kalispell, 
ow occupying new plant at 273 No 
Main St. P. B. Stancill is in active 
charge William Hess has pur- 
chased property at Kalispell and will 


there for the bottling 


NEBRASKA 


A new 12-spout filling machine re 
cently was installed by the Mission 
Orange Bottling Co. of North Platte 
Owner of the firm is Chaney L. Plum- 


mer 


FIRST WINNERS OF CANADA DRY “GOLD BOTTLE CLUB” AWARDS 


Gold Bottle Club’ awards were presented for the first time to eleven Canada Dry 
bottlers for substantial percentage increases in per capita sales of Ginger Ale. From 
left in the photo above: J. W. Ellis. vice-president of the parent company; Sol Simon 
of Utica. N. Y.; Sal Russo of Mechanicville, N. Y.; Robert L. Rhodes. Jr. of Augusta. Ga.; 
Francis Davis of Harrisburg, Pa.; Joseph Garbarine of Asbury Park. N. J.: James Goss 
of Syracuse. N. Y.; Clay Thompson of Tampa, representing three plants in Florida: 
William Minot of Stamford, Conn.; John Fox of Torrington. Conn.; and C. R. Bayles 
manager of Canada Dry’s U. S. License department. Two additional winners not 
represented in this photo are the Canada Dry Bottling Companies of Phoenix. Ariz.. 
and of Santa Clara. Calif. 
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si 
yer of the Keokuk Coca-Cola Ce the Mis olor been added Preside 
‘ Mr Jewel Hernd the de f the M plant 
wher f Penner Bottling Orange Bottling Lexington The Cases pe 
‘ t has the low Kot Laexingrte perat I vorker 
thne W k he kee 5 the M Bottling Company of Dar roll of igs d 
Cheroh hat D Kentucky, owned by T. E. Dunt only th | 
ve ich pa Orieut at 2809-17 Perdido Street 
j 
4 
Tre 2 
has had ¢Xt¢ the 
beverage business having operated ; 
ottiing plants in California and iz % 
Saipan Island in the Pacific. Th 
i nine counties in Southwest Missis 
Combined with a warehouse i: 
= Natchez t distributes Seven-Up and : 
Zet fruit-flavored drinks in Warrer 
’ Claiborne, Jefferson, Adams, Sharkey 
Amite Issaquena, Franklir ind Wi 
Kinson counties 
ay 
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ake 
tinue the distribution of Smile and WEST VIRGINIA his organization. Wallace Petrouske, 
Dad's Root Beer William O. Mas} salesman, has been promoted to the 

; Organization of the Kanawha Val \ nd 
bur! Jy President of the Cleve : nosition of Assistant Manager, am 

lev Bottling Corp,, with a plant at 4518 
land Coca-Cola Bottling Co., has ar B Milton Eisler, former route salesinat 
ork! nue in South Chi > 
the of MacCorkle Avenu iri has been appointed Route Supervise 
to has beer announced bv Jack 

Corbley as gener manager. Mr. Cor . 


ree ines he oft the new 
Hey succeeds William T. Wood, wt His Mr. H UTAH 


firr said it ill handle the ful I j 
is retiring after 33 vears of service mm aid \ Cem water cooler has been in- 
of Canada Drv products and Grapette stalled in the plant of the Canada Dry 
OKLAHOMA Beverage Co., Salt Lake City C.8 
\ plant addition measuring 20 by WISCONSIN Johnston, for some time general mar 
feet is being constructed at the Sever ; Arthur C. Erickson, owner of the iver of the Coca-Cola Bottling Com 
ACQUIRES HIRES FRANCHISE . 
Up Bottling Company of Ardmore. The Mission Orange Bottling Co., Milwa pany of Provo, has been made presi o 
Robert J. Oliver. Hires District Repre iditional space will house a bottling kee, reports two recent promotions it dent of this concern 
sentative, extends a Hires Root Beer R. J. Willian 
nd svrur roo; ila 
Franchise and congratulations to Clay 
wher nd vgenera manayve? the 
ton Spaulding. owner of Snowcrest that 
‘ Beverage Co.. Manchester. N. H. Mat Ardmore Seven-Up development 
hew Wyskiel. Sales Manager of the 
Manchester firm, looks on at right. OREGON 
William McKalip has retired fron 
the Pepsi-Cola Bottling Co., Corvallis ANUFACTURING CO A 
on FRONTIER 
NORTH CAROLINA his interests having been taken ove. DALLAS, TEXAS % 
A new $175,000 plant building, ex by his former partner, and founder 
pected to be completed by April 1 of the business, T. A. Med : 
1953, is now under const? iction bv the 
Pepsi Cola Bottling Co. of Winstor PENNSYLYS ANI A 2 
Salem. The new one story structure \ new addition to the Mission § 
will double the floor space of the com Orange Bottling Co.. Norristown, hus 
pany’s present plant Herbert N recently been completed Sam Arena 
Thomas, executive vice-president, r¢ is owner of the firm Silver Toy 
orts that the company employs ap Bottling Works, 415 E. Pleasant St., ; 
roximately 80 people Hanover, has recently installed a 1952 
Model Burns Master Filler 
NORTH DAKOTA 
Capital City Bottling Works, Bis PENA vd ver 
marck, has constructed a 42 x 64 foot Dr. Pepper Bottling Co., El Paso {4 en & 
' iddition to its plan at 923 Boulevard has moved to a new 6,250 square foot 
| The addition will be used for storage building ; 
purposes, according to Carl Boustead 


president of the company Carring l I AH 
ton Bottling Works, Carrington. has National Beverages, Inc., Salt Lake 


started production and distributior City, recently installed additional pro 


of Donald Duck Orange, Line, and duction equipment and has made sev- 
Cherry. John C. Dybwad, co-owner and eral plant improvements Firm is Fro ON RACKS 
manager, states that the Donald Duck headed by M. P. Duncan Seen 


ill-purpose bottle is excellent for car 
ton display WASHINGTON 

Completion of a 10,000 square foot 
OHIO addition to their plant was recently 


Edward Heil, general manager ol announced by Ralph Petragallo and 


the Dr. Pepper Bottling Co., at 301 Major Roberts, owners of the Squirt- 


Boulevard, Dover has announced that Nesbitt ( ompany, Spokane 
his firm has been granted a Pepsi-Cola 


franchise. The company will be re- WASHINGTON, 


imed the Pepsi-Cola Bottling Com William F. Harwell, who formerly 
pany and in the near future its pres- served as office manager of Seven-Up MANUFACTURING C 
ent quarters will be remodelled and en Washington, Inc., Washington, D. ; 


larged. The firm will discontinue the a Tipton operation, has been promoted 


otthng of Dr. Pepper but will con- to assistant manager - P.O. BOX 7346 
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“Thank You" Notes Pay 
Bernard E. M Off For Thatcher Glass 


Great Interest in Ladewig Washer 
Shown at ABCB Exposition 


Hundreds of bottlers visited our booth to see the big 24-wide Ladewig 
Washer built for the Hartman. Beverage Company, Inc., Knoxville, 
Tenn. Their tremendous interest was proved by the thorough way they 
inspected it from load to discharge 


They were thrilled by its many engineering advancements — its rugged 
construction its smooth, quiet operation — and its gentle handling 
of bottles 


They were enthusiastic in their comments about the Ladewig Washer's 
continuous rotary movement — its provision for long, continuous soak- 
ing at high temperature and its remarkably efficient system of jet 
spray pressure washes and rinses 


But the most conclusive proof of their high regard for ‘the greatest 
improvement in bottle washing methods in 40 years’’ — was the 
number of bottlers who indicated they wanted ao Ladewig Washer in 
time for installation before next season 


Join these bottlers and the many satisfied present users of Ladewig 
Washers. Get set for next season — be ready to turn out MORE and 
CLEANER bottles per hour, per dollar — with a Ladewig Washer. 


Write to us of once for our 30-page book which fully illustrotes 
ond describes the many outstanding advantages of ladewig 
Washers They ore available in models from 6-wide to 28-wide, 
with capacities from 60 to 350 bottles per minute 


ARCHIE LADEWIG co. 


personally upon the excelle 


f nave 
pay 


record you have established wit! 


eyard 


mut 


Squirt were distributed throughout 
tne itv of Rockford which Nas a 


population of about 5,000. Here's 


nappened 


12,000 coupons mat ed —7.000 cou 


returned 


6,000 coupons door-to-door 


{ 


coupons returned 6.0 


1,000 store demonstrator coupons 


coupons returned 95.8 


Of 22,000 coupons distributed, 14 


4) were returned, or an average ot 


65.9 returned! 


Bottler Elected Mayor 


W. Ivan Smith, partnet 


Central Kentucky Bofttlers’ 
Group Elects New Officers 


Phe Central Kentucky Bottlers 


Lexinytor elect 


Ke of Paris, as presiden 


suing year. M. H. MeMinr 


Baxter both of Lexing 
imed reside ts ind 
ft Lexington, secretary 


Sampling Drive Boosts 
Bottiers’' Volume 600°! 


\ recent sampling drive 


qu and the addition of a large 
imber of yrocerv store outlets 
During the campaign, over 20,000 
ipons good tor i tree carton of 


ad Gutnrie 
t tor the 

nd R.H 
vere 
t. F. Head 
tre sure! 


Before Rockford was 


running two trucks that averaged 
about 30 cases each per day. Today, 
following the sampling, the bottler is 


running four trucks and averaging 
ver 100 cases per day per truck 


Approximately 100) new accounts 


neluding major 
has A & P stores, National 
ores, and Piggly-Wiggly stores 


Sue 


Andy Leary. Rockford. Ill. Squirt bottler. 
and Sales Manager Warren Harvey total 
up results of their sampling drive. 


Store demonstrations helped assure the 
success of the sampling program. Above. 
a demonstrator interests a consumer in a 
couple of cartons of Squirt. 
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B. \ foo Trequently a redit mar 
t erlook the istomers wt 
hnterprise Bot y Works of La ‘ Thatcher Glass Manufacturing ( 
: suUDDO to some extent we nav he 
pla 
sheet and felt that I should comment 
tr ‘ | thunk ou etter the 
nent 
fy yer J) Yaewer, read 
even though you probably sam it as ee 
matter of course. You have made my a 
b easier and more pleasant, and 
vhenever anvone has asked us fot n 
formatior bout your company, it has 
: heer ir pleasure to quote that fine 
record yours ind tell then how 
— highly we regard vou 
3 Phe Sales Department joins me it 
ve nope iil be our privilege to Nar at 
x 
“a other Don Smith in the Pepsi-Cola | 
Rott at ort nyetes is! ‘ 
that citv. Mr. Smit} rved 4 
4 
. 
a 
~ ~ 
= 
conducted 
by Andy Leary, Squirt bottler in Rock 
tor Illinois, has resulted in a better 
than 600 increase in sales volume 
8G 
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me Hints On How To Get 
ur Bottles Back... 


e are some _ proved 
1ods which have helped 
‘d the return of empties 
¢ to the plants. 


C. SEBULSKE 


-Cola Bottling Co. 
surgh, Pa. 


ERE is no definite formula for 
turn of empty bottles and cases 

plicable in all instances for 
eas. But, by carrying out certain 


te procedures in the distribution 


r- products in the territories that 
Wel Wwe can eliminate some ot 


Meulties that some of the bot 


t is happening to our emp 
s the question that most bot 
t isked during the past sum 
eus The answer to this ques 
thee usually the same in all 
’ t the bottles are just 
pearing. We all know that there 
ertain percentage of bottles lost 
t her broke or thrown in th 
sh pile, and this has been going 
= e We have been in the bot 


business. | don’t. think that the 


bottles that are so de 

r lost th manner iny 
nat t has bee the pust 

feel that some of our customers 
i n ted a ryer number ot 
sin their homes, due to the fact 
greater amount ot beverages 
sumed in the homes today thar 
betore ind more and more ot 
business Is done througt itlets 
the consumer picks up the mer 
se at a “serve yourself” store 


d of having delivery made to the 
, consequently, the return of 
Although 


msumers realize that they have 


is troublesome 


invested in these empties as a 


it, they do, not take the trouble 
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of getting the empties out of the base 
ment when they go to the store to 
make their purchases 

In certain areas where the largest 
volume of business is done through 
outlets where beverages are consumed 
on the premises, the bottle loss is 
much smaller than in areas where 
the home market represents by far 
the bottler’s largest volume. Certain 
bottlers who maintain frequent and 
regular service throughout the year 
will get a much quicker turnover and 
suffer less bottle loss than bottlers 


who only make periodic calls 


Get Dealers Interested 


\ most effective plan would be to 
interest your dealer organization in 
a “bring back the bottles” campaigt 
It is through your dealer organization 
vat the consuming public purchases 
your product, and it is through this 
same dealer organization that vou re 
eeive the empties that are now being 
returned to you. Is it) not reasonable 


Oo assume that through this same 


organization the return of 
empties can be expanded, if this dealer 
organization is properly encouraged” 

One reason why dealers may not 
be interested in getting their cus 
tomers to bring back more empties is 
that some bottlers do not service thei 
ccounts frequently enough, with the 
result that the dealer has his money 
tied up in empties, and they take uy 


his valuable floor space 


In a great many instances, the 
driver salesman will only take out as 
many cases of empties as the dealer 
buys full cases which, of course, dis 


ourages the dealer from expanding 
his activity on the return of empties 
ilthough he realizes that the returr 
of empties brings more traffic to his 
place of business and, in most ir 
stanees, the consumer redeems these 
empties for merchandise 

Therefore, it is suggested that 


where a bottler has a_ well-trained 


MAKE GRAVITY WORK FOR YOU! 


SPEED MATERIALS 
HANDLING with FARQUHAR 


"GRAVITY CONVEYORS 


Speed your production and cut 
materials handling costs with de 


pendable, economical Farquhar’ 


ROLL-FREE gravity convey 
ors. ROLL-FREE conveyors are 
designed to move your boxes, 
crates and cartons smoothly and 
easily, through many years of 
trouble-free service 
Whether you 


gravel, sand, aggregates, car 


move _ coal, 


tons, boxes, bundles, bales, or 
any kind of bulk or packaged 


FREE 


POWER-BELT 
AND 
GRAVITY 
CONVEYORS 


| 

1 Address 


Owners Report 
tories showing 
conveyor installation: 


Please send me my 


horizontally or from 


materials 
floor to floor Farquhar can cut 
your handling costs to rock bot 
tom! One or more of the com 
plete line of Farquhar portable, 
semi-permanent and permanent 
power -belt or gravity conveyors 
will solve your handling prob 
lem. Our engineers will be glad 
to consult with you at no 
obligation! 


booklet of case his 
money-soving 


A.B FARQUHAR COMPANY — 
Div. of The Oliver Corp 
Dept. 0-52. York Pa 


free copy of “Owners Report 


* 
= 
MAIL COUPON FOR YOUR.COPY 
CONVEVORS | 
| 
cone State 
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root beer market. Use MarBert Root 


-------- 


Beer Flavor 


Leading the 
FLAVOR PARADE 


ROOT BEER 
by MarBert 


Get your share of the tremendous 


it's a quality product at a price that 
means profits to you. MAKE THIS 
TEST 
of bottling sirup* for just one dollar 


Bx ttle it an j test it We think you'll 


Let us send you a full gallon 


see for yourself why so many bottlers 
are turning to MarBert for their root 


beer flave r Mail the coupon today! 


ONE DOLLAR 
TRIAL OFFER 


4AR 
tr 
togeth 
Ad 


with 


Made with natural oils, 


NATURAL ROOT BEER FLAVOR 


MarBert Root Beer Flavor is req trength with 
@ strength 


The i ns ‘ \ finance the tean 
ser i In nm ties, th Jr. Cha ! 
rn s t t Commerce, Kiwanis or Rotary ¢ s 
1 t stantly looking for n i 
pee Ha hoas t se funds f erta 
ik ind cancer dt i 
‘ } NVASS } ! her purposes. IT am sure you cou 
mmu es t this part 
ttles. M il ind make i doo! 1K 
” happy to contribute their sur solicitation for the accumulated bot 
mptv bottles te issist these tles in homes, with the understanding 
r baseba eams he bottlers hat the refund obtained from the 


~ LOWER COz GAS COSTS BY 40% to 60% 
WITH DRY ICE CONVERTERS! 


munity, I am sure, would bottlers for these bottles would go to 
e necessary trucks te particular charity such as The 
ttles and pay the regular re \merican Red Cross, The Community 
e amount of money so co Chest, Salvation Army, etc 


ral KA @ FULL OPENING! 
Lin @ NO ICE BREAKING! 
| @ SAVES MONEY ! 


Users of cylinder gas find that by switching to FULL OPENING 
DRY ICE CONVERTERS they can cut gas costs by approxi- 
mately half. The full-opening feature permits the charging 


of full 50-pound cakes of dry ice — eliminates handling of 
ice and consequent waste of gas. Gas savings effected will 
actually pay for the converters in from 12 to 15 months 
There are no operating costs outside of ordinary cleaning and 
inspection periodically; and this is facilitated by the full open- 
ing doors 


For complete information on this practical way to save money, 


time and trouble — write for folder 


DRY ICE CONVERTER CORP. 


P. O. BOX 1652 TULSA, OKLA. 
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A Statement 
of Fact 


kach year manufacturers of equipment for the beverage 
industry spend thousands of dollars on machinery research. 
They employ the finest engineers and mechanics in order to 
provide the bottling industry with the best in precision ma- 
chines. Each manufacturer claims his product isthe best. 
Phis is the American way of spirited competition. 

For our part, we do not claim rebuilt bottling equipment 
is as perfect as new machinery. But this claim we do make in 
full-hearted sincerity Rebuilt bottling equipment, if 


properly rebuilt, fills a definite need in the industry! 


FOR BOTTLING EQUIPMENT 
FACTORY REBUILT AND GUARANTEED 
WRITE... PHONE... CABLE 


BOTTLERS SERVICE CORPORATION 


Rebuilders Of Bottling Equipment 


43-77 VERNON BLVD.. LONG ISLAND CITY 1. NEW YORK 
CABLE ADDRESS: 


Squirt Bottlers To Start This rates soft drinks as among the 


: first ten highest profit margin items 
Grocery Sales Promotion 
Further accenting this important fact 


\ new promotional program aimed is the New York State Food Mer 
at the wrocery store field will shortly chants’ Association estimate that soft 
be launched by Squirt bottlers drinks and other beverages return 
throughout the country. Prepared un about 5 more than average dry gro 


der the lirection of Bill Jay, Vice cery items 


“President and Sales Manager of the Major buying group in the grocery 
arent Squirt Co., the new program field is the family—and the family has 
will be used in direct bottler-district coincidentally been proven ta be the 
sales manager contacts with executives soft drink industry’s biggest cus 
of retail grocery markets and chains tomer. Growing popularity of the take 
Among the salient points covered in home carton has increased family soft 

the program is a recent Dupont sur rink buying, and indications are that 
irchases In super! markets even greater sales increases may be 
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through home consumption markets and grocery stores are eX 


expects ix 
The S juirt sales presentation shows pected to cooperate with the local 
grocery executives how the distribu bottler. For example, following the 
tion and national advertising of Squirt onclusion of mass-display-sampling in 
bottlers is geared directly to tamuily each outlet, and in other outlets not 
trade. Pr ed out is the strong loca san x, the retailer is requested to 
level media campaigns in which Squirt maintain Squirt in an appreved dis 
se rad television, 24-sheet play position for the ninety-day adver 
posters, newspapers, and painted bu tising period. Actual advertising par 
t s. These local media ideally stin ticipation with the retailer is on the 
family sales volume for Squirt basis of the volume purchased 
t plus the itional consumer ad At the conclusion of the sales preser 
el gy campaign of Squ bottlers tation, the grocery or market executive 
t t es the sti Salle effort d syviven a number of startling actua 
rected toward tamily sales Cust histori ot iles of Squirt 
In return for positive selling aid through retail grocery outiets 


With the high price of 
SUGAR 


here (2 a sure way Co 


ONE PINT SAVES UP TO 480 LBS. OF SUGAR! 


Now you can save money by using less sugar and still get an added 
sweetness equivalent to almost 5 bags of sugar when you mix one pint of 
SWEET-ER with cane or beet sugar syrup. Yes, and you get this added sweetness 
without loss of time—without waiting—because SWEET-ER sweetens instantly! 

SWEET-ER is a tested quality product*—giving uniform dependable results 
—every time—with any flavor! NO SACCHARIN OR OTHER PROHIBITED 
INGREDIENTS! Let SWEET-ER help you to save time, sugar and money. Order 
today! $600 a pint. 


The Sweet-er Company 
SUBSIDIARY OF PLYMOUTH EXTRACT CO., INC 
104-19 Roosevelt Avenue, Corona 68, N. Y. 


*Sweetening power of SWEET-ER attested (teat nun 
her 40715) dated April 14, 1952 byl S. Teating Co.. Ine 
Hoboken, No J. Copy upon reque 


i 
WEET-ER No. 5 ig 
— 
“SS 
4 
| 
| 
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Belfast Root Beer 
To Be Franchised 


Fights His Own Fire! 


There was a touch of irony 


fire which destroved a rear ad 


the Seven-Up Bottling 


Miss., early 


Leland 


Leon Cefalu, general manager of 


e operation, helped to extinguish 


the blaze. Since he is a volunteer 
= fireman in Leland, he was paid $5 
for his efforts. The fire loss report . 


Kassar of Point-of-Purchase 


edly amounted to $8,000 


Displays, Inc., the modern card 
To promote the sale of its ex partitions, enabling full visibility 
panded line of non-sugar drinks of all five bottles—-cola, ginger, 
Kirsch Beverages, Ine., Brookly: cream, black cherry and root bee! 
N.Y. has introduced a three-dimen n the space normally taken by 
M onal display, designed for met three. Ideal for the independent 
, handising at point-of-sale where yrocer, supermarket or confeetior 
an LAS ONGER pace is at a premium . ery store the display may be used 
Created by Don Barry, Kirscl for front counter, back counter 
vivertising manager, and William window, or as a department make1 


HAEFER BRUSHES 


MILWAUKEE — 


By weighing the amount of Nylon — If not, pay yourself many savings in 
used in each Wobble Type Bottle — production cost this easy way. Buy 


Brush, Schaefer brings you three a half set of Schaefer's for each ma- 
important money saving advantages. chine now. Run them with the 
§ Your bottles are cleaner brushes you are now using. Com- 
2 The brushes wear longer pare the quality superiority of 
3 You reduce machine bottle Schaefer to your own profit making 
breakage satisfaction. Order now. Our de 
You can prove each of the advan liveries are reasonably prompt. 


tages your oma "SCHAEFER BRUSH MFG. CO. 


haps yvour bole washing machines 
ire not equipped with Schaeter MILWAUKEE 4 WISCONSIN 


Wobble Type Nylon Bottle Brushes. Buy Schaefer... It’s Safer 
DESIGNERS OF BOTTLING BRUSHES SINCE 1910 


7.UP SALES CONTEST WINNERS . 


Winners in a recent Seven-Up sales contest conducted in the territory served by the 

Zetz Seven-Up Bottling Company of New Orleans, La., are pictured above. The contest 

was based on percentage of increase. From left to right are: Joseph Ingargiola. Zetz 

Divisional Sales Manager. winner of an International Harvester electric refrigerator 

R. E. Southall. General Sales Manager of Zetz Seven-Up Bottling Company. Inc. 

Shaped R J ! g Machine Ear! Richard. and Frank Purpura. Sales Makers. each of whom won an International 
wide] Brushe 


Brushes tor O s No. 117-A Harvester Home Freezer 
Bortle ashing 
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Beverage Tax Fight 
Is Everybody's Job! 


by Z. H. CONFAIR 
Confair Bottling Co. 
Williamsport, Pa. 


Lot year, you will recall, at the 
Pennsylvania bottlers’ convention we 
had a vie tory celebration marking the 
removal of the Soft Drink Tax which 
had hung around our necks like an 
ilbatross for four long years 

We have now had a year and one 
half of freedom from this vicious tax 
ind during that period once again 
have been permitted to operate on the 


same basis as other Pennsylvania in 


The time we used to devote to act- 
ig as tax collectors for the State has 
been available for the promotion of 
our products, and I think everyone 
of us has shown substantial increases 
in sales, and most of us have increased 
in profits despite the increases in the 
cost of labor, sugar, glass, and every- 
thing we buy 

Our experience with the soft drink 
tax has been so disastrous that it is 
perhaps unnecessary for me to stress 
the necessity for keeping on guard 
clways against having it come back 

All too many: bottlers consider the 
tax issue to be something in the past 
and something to be forgotten. I would 
like to say as emphatically as I can 
that the fiscal problems of Pennsyl 
Vania and other States have not been 
solved. We might as well be prepared 
to see all Legislatures probing into 
every possible source of tax money 

Only the other day, one of the mem- 
bers of the Pennsylvania commission 
appointed by Governor Fine to ex 
amine the State’s financial situation, 
reported that the Legislature would be 
required to raise $130 million more in 
1953 for the 1953-4 biennium than 
Was raised last year 

There s no way of erasing from 


the State's records the fact that the 
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soft drink tax provided $27 million 
per biennium during the Duff admin- 
istration 


Every time that fact is mentioned 
in the legislative halls—-or elsewhere 
we have got to be on the job to tell 
the legislators that the tax put a lot 
of bottlers out of business, caused im- 
measurable harm to other scores, and 
set our industry back 20 years com 
pared with our fellow bottlers” in 
other States where no tax is imposed 
In all states, tax expert after tax 
expert, commission after commission, 
have reported that so long as citizens 
demand ever-increasing services, we 
must be prepared to pay more taxes 
We must take the position that we 
are perfectly willing to pay more taxes 
provided we are not singled out to 
pay a special, punitive, discriminatory 
tax which places us at a disadvantage 
with industries which are our com- 
petitors. I refer, of course, to tea and 
coffee, candy and chocolate bars, pea- 
nuts, and the entire confectionery 
line which competes so actively for 
the pennies, nickels and dimes that 
make possible our volume of business 
I would like to suggest that all bot 
tlers adopt a “share the work” policy 
n 1953. 
The burden of handling our indus- 
try’s public relations and legislative 
activities has fallen all too heavily 
on a few willing workhorses. I would 
like to see increased activity by more 
bottlers. Especially, I want to point 
out that our legislative committee, 
nd similar committees in other 
ottlers’ associations, have spent a 
tremendous amount of time and effort 
i have been put to a great deal of 
ravel and telephone expense in recent 
vears. More of us should carry the 


I do not mean that anyone has ever 
refused to do anything he was asked 
to do, but I would like to see more 
voluntary activity. I sincerely believe 


that the most effective work in the 


tax fight can be done at home by the 


local bottler working with his local 


representative and senator 


Louisiana Bottler Named 
to Small Business Unit 


R. Z. Biedenharn, secretary-treas 
urer and manager of the Coca-Cola 
Bottling Co. of Shreveport, La., re 
ly was named a regional vice-presi- 
dent of the American Association of 
Small Business 


7-Up Bottlers In Indiana 
Discuss Holiday Promotions 


A State-wide Indiana Seven-Up 
meeting was held at the Hotel Sev- 
erin, Indianapolis, on November & 
About 180 Seven-Up sales makers 
and their wives attended 

Purpose of the meeting was to 
kick-off holiday promotion of the 
Seven-Up “Family Pack.” Six rep 
resentatives of the Seven-Up Com 
pany participated ta the meeting 


us on to face the New Year 


IMTRAL Ave. BALTIMORE 2. 
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Users report 


“WO TRAFFIC JAM” 


on Oakite-lubricated 
conveyor chains 


When you lubricate conveyo hains with wet-soap 


lubricant, Oakite Composition No. 6, gate pressure 


never becomes excessive. This means that bottles do 


jam up, « le break. lburthermore, customers 
report powe cats overall conveyor chain 


maimmtenat reduces out-ol-service time 


HOW TO APPLY OAKITE LUBRICANT 


Oskite Drip Tank Lubricator* 


Recommended wherever con 


upkeep of lubricant 


solution required, thu de 


vice lubricates by controlled 


drip action 


Oskite Chain Lubricator®, 


avoilable either with single 


outlet for single chain, of with 
jouble outietfor double chain 


conveyor 


Oshite Roller Lubricator* 


vee where water 


annot be installed Provwic 


fontioveue form vbrica 


thon by a roller thal is revolyw ed 


Oakite Cascade Lubricator for 
Case Chains*: This sioshes so 


lution ower the chain as it 


posses by and turns roller Unit 


holds enough solution for 8 


j hours operatio 


*Leored with ee 


Helpful booklet gives details. It tells 
how to obtain beuer lubrication and 
conveyor maintenance at less cost 
Write for your FREE copy today 
Oakite Products, Inc., 26A Rector 
Street, New York 6, N.Y 


| 


RESEARCH 
DIVISION 


Technica! Service Representatives Located in 
Principal Cities of United Stotes and Canede 


,OODSTIX FOR HIGH ROCK 


SS 


ut 
tl Uy 

High Rock Ginger 

le Ce Baltimore 
Made of flexible cel New Data On Dock Boards 

silos icetate plas 

voodstix requires Dockboaurds-M e, Tne of Pir M 

10 moistening agents 
gluing devices. User iletin, DB-20 ! indard Magnesium doch 
just strips off the top LOCKS 
tape. and the sign is ‘ ! 
ready tor display ‘ 
placement. Booklet 
on Goodstix availa 
ble trom Goodren t} ise ‘ ne 


Products Corp 136 
Yest 2ist St. C 


Automatic Cellulose Banding Machines 
Replaces Hand Labor 


lesioned to 
a rep 


we hand labor vercome 


machine, built by the makers of World 
Economic Machinery Company, Worceste? 
Massachusetts, Division of Ge J. Mever Mar 


NEW “STAND-UP” FORK TRUCK 


An elects stand-up fork truck. the Stoway. which 


in operate within its own length. is now available Het ne act 
from Clark Equipment C Battle Creek Mich. The banding materia ne 
Stoway is designed for use where close quarters dnd tior ‘ he bottl t 
narrow aisles demand high maneuverability and where ndexed to receive the 
the driver must continually mount and dismount. It has The band is opened by a 
a capacity of 2.000 pounds at 24. 2.500 pounds at 15 d tion | 
ind 1.650 pounds at 30 h, d he ttle. 17 , 


STAR 


TRADE MARK REG 
STATIONARY 
BOTTLE 
OPENERS 
Eliminate loss of 
bottles and contents. 
Prevent danger to 


the public. 
Have long life. 


Brown Manufacturing Co., Inc. 
NEWPORT NEWS, VA. 


The World's 
Best 
Opener 


SECTION 


ACE 


Metal Partition 


CASE REPAIR 


Lasy nd Quick Jo Install 


 YPON REQUEST 


METAL PRODUCTS CO. 


PO.BOX 131 MITCHELL. SO. DAKOTA 


HOW IT WORKS 
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The new World cellulose banding unit eliminates hand 
application of bottle-neck bands. 


attachments permit quick changeover to various 
sizes of bands and bottles. Operating attention is 
required only to renew the roll of banding material 
The operation of other machines on the bottling 
line by the same operator is perfectly feasible 


New Heil Washer Bows 
At A.B.C.B. Exposition 


The newest design development in the washer is 
the introduction of insulated reservoir tanks. Out 
side storage hoy} pers are eliminated, valuable space 
Is Saved, caustic solution and steam consumption is 
reduced, and stratification of both heat and caustic 
is prevented 

Another important feature of the Heil SD is a 
revolutionary new steam coil construction. The coil 
is Welded securely to a flat plate bolted to the bottom 
of the caustic solution tank. Inspection or repair 
of the coil with this arrangement is extremely 
simple. Because bottles enter a warmer solution at 
the top of the tank and go to the hottest at the 
bottom, bottle tempering is complete and breakage 
Virtually eliminated. Another advantage of this 
arrangement is that steam pipe surfaces for differ 
ent size washers can be accurately determined 
coils may be placed on either or both sides of the 
washer, depending on plant layout 

Other features of the new SD include a tempering 
and prerinse system using waste water from the 
caustic rinse compartment; a sloping reservoir tank 
bottom to facilitate cleaning of the soak tank; the 
Load-O-Matic completely 
loader synchronized with the washer movement; 
automatic alignment of the lifter frame with the 


time-tested automatic 


carrier pockets to keep the spray always centered 
on the bottles; and extra jets in the final rinse to 
eliminate caustic carryover on the carrier chain 


Heil's new double-end washer features insulated reser 

_ voir tanks, new steam coil construction, and a tem 
pering and prerinse system using waste water from 
the caustic rinse department. 


involve day-to-day expenses. It will permit marked 
savings in power, steam, water, and caustic. We 
know we have saved large amounts of floor space 
and have made all parts so accessible, sturdy and 
simple that maintenance will be greatly reduced.” 

More detailed information and specifications on 
the new Heil SD Double End Beverage Bottle 
Washer will be furnished by contacting The Heil 
Co., Milwaukee 1, Wisconsin 


Essential Products Will Relocate 
In Large, 5-Story Building 

Essential Products Co., N. Y. C., has purchased 
a five-story building at 90 Water Street, to which 


A new Heil SD Double End Beverage Bottk In announcing the new unit, G. R. Pryor, Sales 
Washer Manager of Heil’s Bottle Washer Division, said 
ceived from leading bottlers everywhere, was intro- “Our aim in presenting to the trade the SD Washer 
duced at the A.B.C.B. Expositior 


designed according to suggestions re 


has been to effect savings in those areas which 


“SUNSATION” THE ORANGE WITH THAT 
FRESH FRUIT TASTE! 


Because “SUNSATION” (4 oz.) has that fresh orange taste, it is welcome 
in homes and enjoyed by the entire family. That means steady year- 


‘COOLERS 


for efficient WET or DRY operation 
5-Sided refrigeration: 
5-Year Warranty on compressor at no extra cost. 
Saves you $5.00. Mls 


©CASE BEV-COOLER 


round volume for you! Be convinced. Let us send you FREE samples. 


ESSENTIAL PRODUCTS CO., Inc. 


59 Fulton Street Established 1895 New York City, N. Y. 


24-CASE BEV-MASTER ©-CASE BEV-FO0D 


Write for literature and prices 


+ MANUFACTURING CORP. 
Kibby'St. Lime, Ohio 


America» Laceest- Manufacturer of Private Krand Kefrigerators 
Trademork Reg US Pat. OF 


Two color crowns and odver- 
tising available . franchise 


optional 


FOAM RETARDER 


Another ROSS "First"! ... 
TASTELESS © ODORLESS @ COLORLESS 


Having trouble on your bottling line with excessive 
foaming? Try our new FOAM RETARDER ... it will 
solve your foaming problem, give you uniform filling 
height in your finished drink. ROSS FOAM RETARDER 
will not ring or settie. Use 1 oz. to 15-22 gallons of 
finished syrup. Write for complete details... . 


ROSS LABORATORIES 


CLEVELAND 28 OHIO 


TREEN 


Of OfSCmPTION 


Build your future with the KIST FRANCHISE 
for details write 


CITRUS PRODUCTS CO., 11 E. Hubbard St., Chicago 11 


TIOGA AND MEMPHIS STREETS 
PHILADELPHIA 54 PA 
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Boiler System 


The BEST 


Costs No More! 


, You Pay No Premium for 
the Added Features the 
Extra Advantages You Get in 
t 


Water Seftener 


Vertical Botler 


KISCO BOILER & ENGINEERING CO. 


2414 DEKALB ST., ST LOUIS 4, MO. 


Boiler Room, Heating 
and Ventilating 
Equipment 


@indvied Dratt Blower @ Unit Heater 


Liberal trade-in allowance on your present old, tin 
lined tanks toward the purchase of these new stain- 
less steel tanks. ORDERS FILLED WITHIN 3 WEEKS 


Priesand Bros., Inc. 


New Keenline Mixer Handles 
All Bottle Sizes 


Ost 

has developed a new Cascade 

odel 45-100 i nev 1X will handle 
t bottles and 


inother ina fe 


nstructed of electri 


surface is decoratiy 


are trimmed with 


NEW DEMINERALIZER 


Penfield Manufacturing Co. of 
Meriden. Conn.. has developed a 
new Mono-Column Demineralizer 
with a capacity of 4500 grains 
designed for users of up to 100 
GPH of super high purity water. 
Compact. it requires for its instal 
lation only 2° x 76" of floor space 
connection of influent to a plant's 
water system. and connection of 
effluent to those points where 
high purity water is required. 


Yes Good Flavors 
Cost More 


but you get what you pay for in 
flavor value. Poor flavors are poor 
economy at any price. 


Be sure of good taste appeal with 


“ANOTHER MASTERPIECE FROM 
THE HOUSE OF GREEN" 


Direct all 
correspondence to 


GREEN & GREEN 


Houston 1, Texas 


Specializing in Flavors for Bottlers 


iinless steel. The plastic is heat, water, and acid 


which makes it easy to keep clean. The 

side surface will never need painting There are 
nly four places to lubricate. Its automatic timing 
vice and the slip clutch are the same as the previ 
“Keenline” models. Few moving parts are said 


» guarantee low maintenance 


Fork Truck Comparison Chart 
Available From Lewis-Shepard 


\ handy “Fork Truck Comparison Chart” is now 


being made available by Lewis-Shepard Products 


ELECTED! 


*% IMITATION GRAPE—2 oz. 
Tangy. testy, fortified with natural fruit flavors. Sure 
to be a ‘‘winner’’ in your market! 

COFFEE—8 ox. 
A pure coffee, made from the fresh roasted bean 


Goes wonderfully with ice cream Bottie it and 
you'll be the people's choice! 


Samples on Request 


DOMINION PRODUCTS Inc. 


Manufacturing Chemists 


10-40 44th DRIVE LONG ISLAND CITY 1, N.Y 


For over 30 years... FAMOUS FOR 


GINGER ALE 


MONTE CRISTO - ---  THESCO 


—two favorites with bottlers who want the best! 
A Full Line Of Distinctive Quality Flavors 


THEALL & PILE, INC. Stree! 
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@ Cabinet Boiler @ SteemAtic Boiler le n ‘ 
e of the yinal fruit pineapple Ha 
entrate was perfected and offered to the a’ 
h Striem, President of Essential Product I 
| 
A ¥ For bottling plants whose ipacit 110 cases | 
kosh, W 
Mixer. M 
q es 
ot f mixing 
Le | It mpact and requires only 37” by 28” of A 
floor we. The frame is 
velded angle iron; the outside 
16° plastic while the corer; 
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| 
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I Mass., makers of tt Master line 
at a tr icKS 

$ Desig ito permit the potential fork truck buyer 
Make comparisons Of Various tork truck 
makes, this comparison chart lists 27 buying guides 
There is space for comparative analysis of the 
several points and the chart is made in a convent 

: ent size for filing and handy reference 
\ copy of this new chart can be obtained by 
writing directly to Lewis-Shepard, Dept. R-1, Water 
wn, Mass., or by contacting the Lewis-Shepard 


representative in your 


New Flooring Material 
Patches, Resurfaces Floor 


iirs and resurt 


d by the F 


ices concrete 


exrock Co 


SKlil in appl 


catior 


hopy y out the old floor 
The product also aids in lev 
helps set floor plates and drains 


water, moisture, and vibration 


\ floor patching and resurfa 


as “Trowel-Ir 
Nor 


material, it 


As a resurfacing material 
thickness of only z inch, so it does no 
raise the floor level As a patching 
said to produce true feather-edge 


ingy materia 
tone, or Drick 
699 Cuthbert 


t 


requires me 


does it re 


cement, o1 


a} 


repairs 


needs 
prec iably 
Is 


without 


eling linoleum and tile 
and protects from 


“Chok-A-Fizz" Bows At Atlantic City 


Chok-A-Fizz”, a new chocolate carbonated bevet 
ize, made its official appearance at the A B.C.B 
onvention in Atlantic City Although consume! 
tested and accepted the distribution of “Chok-A 
Fizz” concentrate was held up until convention time 


order to give bottlers an equal chance to take 
idvantage of franchise plans being offered by the 
manufacturer —Chok-A-Fizz Products Co., Chicago 

This new chocolate drink ts reported to be guar 
inteed against spoilage and bottlers can use thei 
present equipment bottling “Chok-A-Fizz” with 

it fear of having an unwashable film left on the 
machinery, officials of the company report 

Bottlers will be gi the option of using thei 
wn 7 oz. bottles, if they so desire, in bottling this 

tractively-designed ACI 


tails, write H. Larry, Chok-A-F 


Ave Chi 


New Home For Double-Cola Underway 


Seminole Flavor Company, manufacturers of 
Double-Cola and Double-Line Flavor Concentrates 
has announced that construction is now underway 


on new and larger flavor manufacturing facilities 


The Double-Cola Company is the exclusive repre 


and prices.... 


Re-seals ALL Beverage Bottles! 
Easy to put on and remove! 
Your advertising message or trade name in color! 


Made of sanitary Polyethylene Plastic! 


+> + + 


A wonderful promotional item for your beverage! 


SEAL-CAP 


3788 E. Antisdale Rd. Cleveland 18, Ohio 


1300 


A 


ETHNESS 


a name you can depend on for... 


DIVISION STREET, CHICAGO 22, lll. @ 


QUALITY CARAMEL COLOR 


SETHNESS PRODUCTS COMPANY 


41-15 29th STREET, LONG ISIAND CITY, N. Y 


~ 

Vaughan 


Wise buyers always insist 


upon quolity. That is why 


leading soft drink 
bottlers everywhere choose 
Vaughan bottle openers 
VAUGHAN MFG. CO. : 
World's Lorgest Monvfacturer 
of Con and Bottle Openers 4 


321! Carroll Ave, Chicago 24 
A HALF.CENTURY OF QUALITY AND SERVICE 


“See Buckner for the best buy!” 


Largest stock of reconditioned 
EQUIPMENT 


equipment in America. 
2. We help you to dispose of your old 
equipment. 
You save up to 50° when you buy 
at BUCKNERS. 
Whether it's @ single item or a complete 
bottling plant you'll do best ot Buckner's 


Syrup filters, water 
polishers, stainless 3 
steel storage and 

mizing tanks, sani 


tary transfer pumps 


etc. sre available Best! because you can suit your exact 
at o real savings to needs Best!—because all equipment is 

fully gueranteed Best! because you save 
you. Write for up to 50%. Check with Buckner just before 
details you buy. Prompt delivery! 


“Buy with confidence at Buckner's!” 


Liquid Handling Materials and Equipment 
.NB 25245. Wabash Ave - Chicago 16, Ill. 
Phone DAnube 6-1344 


>». 
by 
\ 
ryt” 
— 
Phe material, knows | , 
quire any “extra” items such as sand, = Products Co, 4508 S. Ashland .Zibayo 9 -_ be 
: stone 
| ‘a 
| Write for samples 
BUCKNER EQUIPMENT CO. - 
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Creamy Style 


Depend upon KEN Root Beer 
(Lompound to produce a smooth 


creamy, rich beverage that tastes 
so-0-0-0 good! It's balanced and 
blended perfectly, REX quenches the 
thirst, suteshes the palate and keeps 
folks coming back for Burlds 
steady, repeat sales for 


more 


you 
A 4-01. compound with color 
Write today for Free Samples 


FOR BETTER WATER 


use tar gua Matic unt 


DE-ALKALIZERS 
DE-CHLORINATORS 

SOFTENERS 


the bottling industry 
Meet of our installations 
Gre taller made to {it the 
needs of the individual 
veer thus assuring max 
imum efficiency and per 


formance minimum 
cast. The scope of our 
DEMINERALIZERS 
COAGULANT 
REACTORS 
all Write for this complete 
Descriptive Catalog 
about the complete ne of 
"Wier 
Write us for a copy. or ask your 
Liquid” representative 
CORPORATION 


2412 GRANT AVENUE, ROCKFORD, ILLINOIS 


Architects sketch shows how 
new home for Double-Cola will 


look upon completion 


a short distance from 


downtowr 


Circumstances alter cases 


Beverage cases 


are no exception. Their size, shape and construc- 


tion features are determined by the physical charac 
teristics of individual bottles 

Custom-made” beverage cases are correctly 
designed to suit your needs, thus reducing break- 


age tO a minimum 


THE GREEN COMPANY inc. 


Darien, Connecticut 


(Plont Bellows Falls, Vr.) 


the 


Flavor Company for 
inchising of Double-Cola and Double-Line 
The propert which the new manufacturing 
plant and offices is being constructed is located 


just 


metropolitan Chat 


‘ ova, and embraces 33 acres of land located at 
the foot of historic Lookout Mountain. The build 
ny will front approximately 450 feet and extend 
ipproximately 200 feet dee; 
C.D. Little, President of Seminole Flavor Com 
ny, reports that it will be three stories in height 
ind will contain approximately 90,000 square feet 
f floor area. The facilities will accommodate the 
nanufacturing division of Seminole Flavor Com 
pany and the sales offices of The Double-Cola Com 
pany. The equipment will be the most modern ob 
i able 
( truction of the building is of brick and con 
‘ vith limestone trim of modern design. All 


offic 
Wheland 


that the new building should be ready for occupancy 


Double ( ola 
Double-Cola 


twenty-six of 


es will be 


Vice 


air-conditioned. ¢ W 
Seminole Flavor, say 


completely 


President of 


ear ly 


J. M 


summer of 1953 
Vice 
franchise 


Geeslin, President in charge 


operations, reports tha 
franchised bottlers are 


the 


now located 


forty-eight states. In additior 


Double-Cola is bottled by seventeen plants in th 


Republic of 


Mexico 


in 


Advertising for franchised Double-Cola bottle: 
handled from Chicago, by Double-Cola’s Na 
tional Advertising Agency, Aubrey, Finlay, Mar 


levy & Hodgson, Inc 


For Pallet Or Deck Operation—- 
Herman's New "Low-Boy" Body 


Herman Body Company, St. Louis, 


Mo., has an 


Dependable “Poculer Equipment 


THAT QUICKLY PAYS FOR ITSELF 


The low initial cost of Fowler bottling equipment plus long 


years of dependable service add up to savings that are more 


than equal to the purchase price of these appliances 


& Case Painting Machine 

% Case Printing Machine 

Case Rebanding Machine Syrup Pump 

® Crown Cleaning Machine ® Empty Gas Drum Signal 
Bung Puller 


% Cooler Paint Remover 
% Crown Hopper Controi 


Write today for full information on these appliances 


sis st BOttlers Appliance Co., 


START BOTTLING 


| 
with 
BEES 
— 
C.0. & W.D. SETHNESS COMPANY. 
‘ M 1926 SUNNYSIDE AVE. © CHICAGO 40, ILL. | 
4 
Cash in on this NS 
KAYO...the leader 
in Chocolate Drinks for / 
ever 25 years = 
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nounced development of a new “Low-Boy" body 

a SQUIRT SAMPLING CUP 
adaptable to pallet or deck operatior It is designed A 
to be approximately two full cases lower than deck new specially de 


signed 3' oz. Squirt 


This is ach paper cup is being used 


bodies 


lieved bv a sim} le chassis change 


that Herman has been making on special body by Squirt bottlers for all 
types of sampling. par- 
orders for 20) vears 
S ticularly in store demon 
The “Low-Boy” mounts on any chassis and is strations and for samp 
sul oO meet individual bottler s requirements it The cup is printed in 
top case can always be easily reached in the “Low two tones of blue and 
Boy"—an important factor in reducing driver fa bears Squirt copy. 
tigue. Load space is around 2%) inches off the ground 


Zw 0 ize and chassis used 


With the addition of the new ‘Low-Boy’ t Refined Syrups & Sugars Completes 
to the bottlers stater erman ew, presiden 


The 


suyat 


twenty-fifth 


users with lquid sugar 


vear of supplying industrial 
has 
. producer of 
“Hudson 


announced by 


been completed 
“Flo 

Granu 
Frederix 
president of the Refined Syrups Com 


by Refined Syrups & Sugars, In 
Sweet’ 
lated Sugar, it 
A. Davidson, 


pany 


Liquid Sugar and: Valley” 


has been 


During the past quarter century the firm's out 


trickle in a 


500 000 000 pounds 


put has expanded from a 


Brooklyn 
at its 


mere tiny 


plant to over annually 


modern Yonkers refinery, according to Mr 


Davidson 


Pictured above 
Body recently completed for the Pepsi-Cola Bottling Co. 


is a new Herman Pallet 


“Low-Boy 


‘Flo-Sweet’ 
ated solution of 


vidson, It 


Liquid Sugar is essentially a satur- 
xplains Mr. Da 
grades of 


of Indianapolis. Built with six 36° x 48° pallet com 
partments. plus two smaller compartments for advertis 
ing or initial empties. this “Low-Boy’ carries approx 
imately 256 cases of 10- or 12-ounce merchandise or 
approximately 304 cases of 6- or 7-ounce merchandise. 


sugar in water,” ¢ 


comes in several sucrose 


and, 


because of industry 


preferences, it is available in 


Varying proportions of invert to meet the 


specific 


THE RIVER RAISIN 24-BOTTLE 


Gives So Much PROTECTION —— 


against FOOD-SPOILING 
BACTERIA! 


The CASE 
that has a Right to 


ATTRACT 
DURABL 


3. Penetrating Action 4. Rinsing Action 


STRUT 
werire THE DIVERSEY CORPORATION 
1020 Street, Chicago 12, RIVER RAISIN PAPER COMPANY 
es MONROE, MICHIGAN 


Bottle washing problems differ. That's why NIAGARAS 
are ‘custom-made with over 20 vears of specialized 
experience in bottle-washing requirements There's 
a satished NIAGARA customer near you! 


© Available in several capacities and sizes. 


Expertly designed and engineered. Can handle any size from 4 oz. 
to 5 gallons. No jets to clog, solution renovator filters solution 
water every few minutes and discharges contamination 
partment; makes its own rinse pressure; 
welded, no castings, no breakage 


Iwo com- 
saves water. Completely 


NIAGARA BOTTLE WASHER MFG. CO. 


225-27 FIRST STREET - TOLEDO 5, OHIO 


Filpace® 
PRODUCTS 


For Your Syrup Room 


Sanitary Stainless Stee sh your water Staintess Steel Stor 

Smaliwar and syrup Common age and Mining 

room glessware @ Disc Filter av Tanks Many styles 
erage 100 GPH and sizes in stock 


Other Filpaco Products for the beverage pliant: 


Filter Presses, Transfer Pumps, Conveyors, Portable % 

Agitators, Filter Paper, Filter Cloth. . 

Write today for further information. 
i 

We will be pleased to discuss your Filtration Supply aad ¥ 

Equipment Problems. without obligation 

FILPACO INDUSTRIES 

‘The FILTER PAPER CO. 

2414 S. Michigan Ave. Chicago 16, MM. ? 


Union Acid Proof Caramel Color #125 


® High Coloring Value 
® Free Flowing 
Uniformity 


Service 
UNION SALES 3 GORPORATION 


Unton Stancu & Rerinine Co, 


Covcomaus, Inptana 
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cation data on gravity conveyors along with 


detailed construction characteristics Different 


from the Lamsen 


Congratulations for 25 years of service with Refined 


nat} e nell Syrups and Sugars are offered by Frederic A. David 
r. M. Brow son, President. to Mary F. Hughes. Director of the Re Materials Handling Survey Offered 
search Laboratory Among others who have been 
with the firm for 25 years are. left to right. Hugh B. One of the most comprehensive surveys on Ma 


Wright. Superintendent of Maintenance, Marie M 
Deenihan, Secretary to Mr. Freeman, Edward W. Free 7 : 
man. Vice President and Treasurer. and. to the right the Consulting Engineering Firm of Wheeler 
of Mr Davidson. Daniel V. Wadsworth. Vice President Brady. Inc.. 15017 Detroit Ave.. Cleveland 7. Ohio 
for Sales. and Thomas M. Brown. Vice President for 
Production This survey is part of the famous Wheeler-Brady 


terial Handling ever published is available from 


= Cost Reduction Training Program, now in use by 
major American firms 

Pre ent ct iswo } 

j ' ! for Producti Db. V. Wadsworth Among the subjects covered in the survey are 

President f Sales ovnak, General 

4 X. H Material Handling Principles, Material Handling 
iles Manager; |. Part Metropolitan Sales Man 

er; Miss Mary F. Hughes, Director of Research 

i New Layout, Warehouse and Storage, Increased 
iborators ind Dr. H. S. Paine, Vice-President 

aq ‘ : Capacity, Product Protection, Safety, Morale, Ob 
i Inspecting modern 3300 gallon tank truck for delivery r Ke re} 

i ft Flo-Sweet liquid sugar are Andrew J. Gassillo. Fleet taining Better Service, and Increasing Operating 
q Chautleur' Thomas M. Brown. Vice President tor Pro Efficiency and Lowering Costs 

a duction. and Hugh B. Wright. Superintendent of Plant , 

9 Maintenance. Retined Syrups and Sugars has a 21 unit New Conveyor Catalog Offered Also included is a valuable Check Sheet which 
af i truck leet Tr deliver liquid sugar within a 100 mile Lamson Corporation has developed a new catalog will enable plant personnel to study and evaluate 
radius of Yonkers. N. Y 

h presents a full ne of roller rravitv cor present material handling operations 


MUNDET CROWNS 
»e0/Vett 
- gor give color and taste appeal to your products 
F 
he For 62 years Theonett & Co. have been serving the : 
THE CROWNING PERFORMANCE | 
new business ... producing quality merchandise. 
ORANGE LEMON e@LiIME CREAM SODA 
MUNDET CORK CORPORATION IMT. STRAWBERRY eIMT. GRAPE «GINGER ALE 
@ IMT. CHERRY @ HILO PUNCH 
7101 Tonnelle Ave. 
North Bergen, N. J 


ETT & CO. 


When soft drink bottlers weed quick service on American 
preavembled interlocking partitions thet do a better job 
in protection. displey. and pacting time, there are 5 plants 


ZEPHYR BODIES 
ECONOMY TESTED 


Hi-tensile, rust resis- 
tant steels and 500 to 
1000 Ibs. less weight 
offer savings on oper- 
ation, repairs and 
maintenance. 


FREE CATALOG 


reedy to ship promptly 


@ THEY ARE PURE 

@ SMALLER QUANTITY REQUIRED 

@ REDUCE DUTIES AND he 
FREIGHT COSTS y, 

@ REDUCE COSTLY DELAYS ©") =~ 

IN WORK 

ODORLESS AND TASTELESS" 


We enewer you techaca! prebiemel 


sold since | V-& E- KOHNSTAMM cate 


National Bottlers’ Gazette 


t t ye tank, the 4 stallations require different sizes and types of 
‘ ‘ eu rollers and the booklet explains how to determine 
minate Al which roller will be most iited to any particular 
' nt enact istomet eed ; Corporation, Syracuse, N. ¥ 
‘ rth er istorne int 
! oD 
yn QUS AND HEAT RESISTANT 
Angele Hoe “ Bivd Bradshaw + 
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“Return-O-Mat" Aids Dealers 
In Handling, Storing Empties 


{ new unit developed by Gurey Manufacturin 


srooklyr tically eliminates the 


empty bottle handling problem in retail outlets 


The customer feeds empties into the bottl 


The Return-O-Mat 


he Reture-O-Mat CONDUCTED BY CAPPER'S FARMER AND PUBLISHED 


customers hand 


IN MID-CONTINENT BOTTLER, BOTTLING. INDUSTRY 


nates dealers return 
bottle problem. 


AMERICAN CARBONATOR AND BOTTLER 
ings (2c and 5c) and automatically receives a credit 1 a h 
check which is cashable at any check-out counter 


Bottles, meanwhile, are conveyed to storage room 


into a revolving drum, from which empties 

are easily unloaded and racked 
The Return-O-Mat stops automatically when full, 
and also counts each size bottle, thus permitting 


ROOT BEER IS THE NUMBER TWO DRINK 
IN POPULARITY (BASED ON SAME SURVEY) 


Quote from March, 1951, issue of Mid-Continent Bottler Magazine—"'DAD'S and ____. ore the two big bronds of 
root beer in this study, according to the answers to. ‘Whot brand of bottled root beer do you serve at home?’ 


the store manager to check total daily amount 


against credit checks 


— BRAND SERVED PERCENT 
New Paint Bulletin Features DAD’S 25.2 
Informative Charts 91.1 
The U. S. Stoneware Company has just released 3rd brand 8.1 
a 16-page bulletin, No. 730, on Tygon Paint and 4th brand 2.2 
Tygorust, a new “no-prep” vinyl primer, which has 5th brand 17 
created much interest in the field of corrosion- 6th brand 7 
resistant coatings. The bulletin tells where and Tih teen 11 
where not—-how, and how not to use these products ‘ 


Comprehensive chemical-resistance charts, and an 


extensive chart on recommended primers and sur- “This report is based upon a study made among Capper's Former wh- = * 


scribers. Capper's Farmer is one of America's leading rural publications 
with a circulation of 1,328,942, concentrated in 15 Midwestern states’ 


face treatments are included. For a copy, write 
G. W. Fine, U. S. Stoneware Co., Akron 9, Ohio 


Lewis-Shepard Expands 


Keeping up with the steadily increasing demand 
for its materials handling equipment, Lewis-Shep 


ard, Watertown, Mass., is increasing by 50 its 


tool room and machine shop capacities 


Company also announced availability of a new 
4-page, 2-color circular covering the recently an- 
nounced addition to the Space Master Line of indus- 


trial trucks, the SpaceMaster Model “M”" both high of 


THERE MAY BE A DAD’ 5S 
> FRANCHISE AVAILABLE IN 
YOUR MARKET! 


and low lift. This brochure describes many advanced 


operational features of the Model “M” such as aisle 


Write, wire or phone 


; DAD’S ROOT BEER CO. 


Space Savi 


new Master Control Assembly 
Articulate kage and all-new Power Gear Drive 


2800 North Talman Avenve 
CHICAGO, ILLINOIS 


Specifications and a dimensional drawing are alse 
included. For a copy, write to Lewis-Shepard Prod- 


ucts, Dept. R-1, Watertown, Massachusett 


December, 1952 


= hes 
u 
is 
sem 
F 486 ce 
2s 
+ 
> 


turing and operating activities, has ing Manager of the company sir 
been made a member of the presi 1942. Mr. Adams became sales pro 
NAMES IN THE NEWS dent's staff with the rank of Vice motion manager in 1949 after three 
President, Robert B Semple, Pres years as assistant in that post. Bott 
dent, announced last month men will continue in their present 

He is succeeded in his manufac luties 

turing responsibilities by Frani Mr. Sledge joined the advertis 
B. W. Dyer & Co. Wyandotte Chemicals Woleott. J EER I EY SEP ing department of The Coca-Cola 
j \“ 1) , ‘ Cons ' Corp. who becomes General Manager of Company in January, 1933, and was 
yar tephe 7 Vice President Manufacturing Michigan Alkali named advertising manayer! i! 
Db MN if W dotte Chemicals Corpora Division 1942. He has held this position con 
Mont ery has be ‘ , ' i for twenty-five vears in tinuously since that time with the 
, } b n ma exception of four years in the 


Shelton Manufacturing Co. Armes Services 
Mr. Adams joined Coca-Cola in 
H. T. Shane, sales manager of 1946. As sales promotion man 
the specialties division of Shelton 
kal 
No Spec ks! — Manufacturing Company, In plans, training and the development 
Newark, N. J., has announced the of 


appointment of George W. deSmet, 


ager, he is in direct charge of sales 


merchandising equipment for 
Coca-Cola in bottles 
manufacturers’ agent, and J. ¢ 


No Spots! Hankey, packaging and paper spe Bireley's Div 
clalties, 185 Devonshire Street, Bos i 


ton 10, Mass., as Shelton representa General Foods Corp. 
No Dulling Film! tives to cover the New England Bireley's Division, General Foods 


irea Corporation, has announced the ap 

pointment of Marvin E. (“Babe” 

Ruth to its Western District Staff 

The Coca-Cola Co. as District Representative. He will 

cover California, Washington, Ore 

Your Bottles Sparkle and Arizona under the aoe 
vision of C. M. Way, Bireley’s West 

Sled ae advertising manager, ern District Manager 


nd Char Adams, sales pr 


with Cleanliness sion announced the appointment of 

Reid L. Rothell as District Repre 
sentative in the Southern District, 
reporting to R. H. Huntley, Bire 
ley's Southern District Manage 
Rothell will work with Huntley. in 
the development of promotions and 
programs for the rapidly expanding 
Bireley’s operations in the Souther: 


District 


When you US@ Solvay ANCHOR ALKALI, 
you add a bright sparkle to your bottles you 
eliminate specks, spots and dulling him. Because 

ANC HOM ALKALI has special properties, 
this high-ethcrency boctle washing cleanser 
does a pertect’” job—leaves your bottles E. D. SLEDGE, JR. 


glistening-clean and sterile! And it's more 


economical because Consumpuion per unit 
number of boules washed is really low 


Be sure to specify Solvay ANC HOM ALKALI 


JOINS AMERICAN PARTITION 


American Partition Corp., division of 
Clinton Foods, Inc., has announced the 
appointment of R. J. Wilkerson as 
western representative with head 
quarters at 9118 Sunset Blvd. Los 
Angeles. Company manufactures pre- 
assembled, interlocking packing par 
titions. 


Cc. W. ADAMS 


SOLVAY PROCESS DIVISION 
Allied Chemical & Dye pration 


6! Broadway, New York 6. 
Soles Offices 
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NAMES IN THE NEWS 


Warner-Jenkinson Mfg. Co. 


The Board of Directors of the Warner-Jenkinson 
Manufacturing Co., St. Louis, Mo., last month elected 
W. F. Meyer, Chairman of the Board, and Garret F 
Meyer, President. Hunt P. Wilson was elected Vice 
President, and Walter E Meyer, Secretary and 


Treasurer 


G. F. MEYER W. F. MEYER 


Mever, the new Board Chairman, served 
president since 1911. At that time Mr. Meyer and 
issociates took over the ownership and manage 
ment trom the widow of the founder, Warner. So 


management has been continuously under the 


direction of W. F. Meyer ever since. During this 


period the business has grown from a defunct con- 


cern to its present size with a net worth of several 


million dollars and a large national and a sub 


foreign business 


General Box Company 


Two appointments were announced recently by 
J. A. Cragwall, President of the General Box Com- 
pany 

Emil Holzwart has been appointed Production 
Manager to fill the vacancy caused by the recent 
death of D. F. Hahn. R. G. Hayden has been named 
Plant Manager in charge of the company’s Wood 


Box Division at Louisville, Kentucky 


Lewis-Shepard Products, Inc. 


Lewis-Shepard Products Inc., materials handling 
equipment manufacturers of Watertown, Mass., has 


announced the appointment of two additional sales 


ind service representatives 

1 F. Purinton will cover all of Colorado, 
Wyoming and part of Southwestern Nebraska, with 
offices at 1754 Blake Street, De nver 2, Colo. Richard 
S. Stockwell wil 


i cover all of Minnesota and part of 


Wisconsin, with offices at 2426 University Avenue, 


MAROC QQ 


Made by the Makers 
of the Famous 


WIDE 
LOTS LOWER" 


DECK DELIVERY 
BODIES 


ERMAN LOW Boy 


HERMAN BODY COMPANY 


Manufacturing Plants: ELIZABETH, NEW JERSEY © ST. LOUIS, MISSOURI 


PALLET and DECK 
DELIVERY BODY 


YOU SAW THEM AT THE 
A.B.C.B. CONVENTION 
NOW SEE THEM PRODUCE 
PROFITS ON YOUR ROUTES! 


Here's the bottlers’ dicar: of a delivery body! The 
“Low-Boy” brings the load right down where » cur 
driver-salesman can easily reach the top case .. . 
Load space is about 20 inches off the ground, de- 
pending on tire size and chassis used. 


PHONE or WRITE TODAY for COMPLETE 
DATA and INFORMATION 


SALES OFFICE 


4414 CLAYTON AVENUE 
ST. LOUIS 10, MO. 
FRanklin 5300 
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NAMES IN THE NEWS 


4 


Liquid Carbonic Corporation 
K. P. Miller, Vice President of The Liquid Car 


ratior ! Chicago, recently announced 


appointments of Martin J. Hans as General Set 
vice Manager of the Machinery Division and Harold 
FEF. Miller as Machinery Sales Engineer. Mr. Hans 


ormerly was Machinery Sales Engineer and Mr 


qguid’s Ch 


cayo 


administratior machin 


addition to his sales-engineering 


Mr. Miller, in his new duties, will correlate the 


technical aspects of machinery selling among the 


* Machinery Sales Division, Liquid branches and 
It was also announced that Jack Leonard has been 

appointed Assistant Machinery Service Manager 
He will assist Mr. Hans in all Machinery Service 

Spacarb, Inc. 
Y "GAS BUGGY” Spillane a8 

BEFORE A BUGG WAS A The appointment of Maurice B Spillane as South 
ern sales representative for Spacarb, Inc., Stamford, 

Conn. manufacturer of multi-flavor cup drink vend 
| rortyte i het ‘ tty first peal why In these 7] cars We ot eEXpPerience to give yout prod- ing machines, has been announced by H. J “Pete” 

\imerica is bu ve began have taithtully endeavored to uct the package it deserves a Foster, company vice-president and sales manager 

toe mak beveta hottie int nuit the respor thility of varkling las ackage No With headquarters in Atlanta, Ga., Spillane’s tet 
ritory includes North and South Carolina, Georgia, 

ea bate ve have tthe parade in con one else can offer you the re- North and Sou trolina, Georgia 

ind F rida 

i} heve usimy verment of beverag ults of such long and such broad 
hortles to de er America's tine hort pualit beverage bottle manutacturing at 126 Union Ave. Walter Strauss. 
beveta i the a i i four veal “know-how who formerly handled the New York territory, will 


serving the northern Indiana-Illinois 


pacarb distributor for most of Tennessee, 


I Sales (¢ will headquarter in Knoxville, 
Look better-Last fonger Bus) Ha is “ill direct ita 


OWENS-ILLINOIS GLASS COMPANY + TOLEDO 1, OHIO + BRANCHES IN PRINCIPAL CITIES )) 
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PROMOTED 


Dr. Carlyle G. Caldwell 
has been elected an As 
sistant Vice President of 
Nationa! Starch Products 
Inc. Dr. Caldwell joined 
National's research staff 
in 1940. and he has been 
Research Director since 


1948 


FROSTIE APPOINTS 


The Frostie Company 
Baltimore, has named 
Lloyd Detloisen to rep 
resent the company s in 
terests in Washington. 
Oregon. Idaho. Utah, 
Nevada and California. 
He has an_ extensive 
background in the soft 
drink industry. 


CLARK EQUIPMENT 
NAMES 


Appointment of A. O. 
Williams as Director of 
Engineering Industrial 
Truck Div., Clark Equip 
ment Co.. has been an 
nounced by R. H. Davies 
Vice President. Mr. Wil 


liams will coordinate 


and lead all Clark en a 
gineering activities. 


NEW DIVERSEY REPRESENTATIVES 


Four new “D-Men”™ field service repre 
sentatives of The Diversey Corporation. 
Chicago. hase been assigned to terri 
tories to sell cleaners. disinfectants and 
insecticides to the food industries. 
Standing: J. R. Buechner (Central Div.) 
and R. L. Wharton (Southern Div.). 
Seated: W. M. Iwert (Central Div.) and 
R. R. Taylor (Cleveland Div.). 


Owens-Illinois Glass Co. 


Owens-l s Glass Co.. Toledo 


has innounced SIX major 


changes among its top executives 


five of them associated with the 


Glass Container Division 


Smith I R rdon, vice president 


and division general sales manager 


has been named vice president and 
director of marketing, a newly-cre 
ated position in which he will co 
ordinate all of the company's mat 
Keting activities 


He will be succeeded as divisior 


S. F. DAVIS 


December, 1952 


yeneral sales manager by Sidney F 


. Manager of food industries 


sales since 1947 


( 


(; Ben nger, Vice president 


and general manager of the Pacific 


Coast Division, San Francisco, will 


be 


transferred to the general offices, 


Toledo, as general manager of the 


Glass 


Container Division. He will 


succeed He nru S Wade, who has 


been 


appointed vice president and 


yeneral manayer of the Pacific 


Coast 


Division, in charge of all of 


the company’s West Coast opera 


tions 


S. L. RAIRDON 


1S NOW AVAILABLE 
LARGER QUANTITIES. 
MEETS U. S. P. REQUIRE- 
MENTS. AVAILABLE FROM 
STOCKS COAST-TO-COAST 


Stauffer Chemical Company 
420 LEXINGTON AVENUE, NEW YORK 17 


221 N. Le Salle Street, Chicago 1, Mlinois 
326 So. Main Street, Akron 8, Ohio 
824 Wilshire Boulevard, Los Angeles 14, California 
636 California Street, San Francisco 8, California 
North Portland, Oregon © P.O. Box 1222, riouston &, Texas 
Ww. Texas Apopka, Florida 


2 
& 
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FOR SALE FOR SALE—FREE 
CLASSIFIED weincee Bertiing Retablichmente lor, throat gs ba 
ADVERTISING = 


RATES AND GENERAI | 


INFORMATION 


The Ed 
hange of 
submitted 
ubn e FOR SALE 
N 

ments, please 

must be sent 
itia@is, name o 


ter & Rayfield all in FOR SALE 


Apperstas, Materiales, Hottles 


FOR SALE i C Dixie semi-autqmatic FOR SALE 
ALI ; ' stable dial irive; machine has been 
ed very little; ¢ st NEW ROCHELLE 
REVERAGE CO., INC., 22-24 Lafayette Avenue, 
New R elle, N 1 


J 


Built for Longer Life JUMBO REGULATOR 


New rugged heart diaphragm 


Thirty bottles 


assures you of uninterrupted 
production Maintains con 


The 1953 Model 


BURNS FILLER 


Write the manufacturer 


BURNS BOTTLING MACHINE WORKS, INC., Baltimore 18, Md. 


stant accurately regulated gas 
pressures Can be serviced 
easily by in-plant mechanics 


PRICE . $40 


TERRISS | 


CARAME J 


With Its Winter Line-Up 


for ALL MAXIMUM COLORING STRENGTH : 5 $40 
GUARANTEED UNIFORMITY 


CARBONATED BEVERAGES EASY TO MIX also feature the complete Conron line besides 


ne of Soda Water Fiavors. Write for Samples & Prices. 


: LONG ISLAND CITY — LOUISVILLE, KY. D. D. WILLIAMSON & CO., Inc. Pam 4bA07. fake 


COAST: H.R. LAIST COMPANY FORTY SIXTH AVENUE LONG ISLAND CITY t. New 
TO BLDOG., SAN FRANCISCO, CALIF. KY GINGER HOUSE” 


NO CHARGE FOR SALE ed 
ras rs send post card today g everage bot PEPSI-COLA 
REDUCE gasket shir BO Keowee I 
BOTTLERS SERV 
First Avenue Min 
} FOR SALE. We w ‘ ule in N 
FOR SALE head Kendall bottle tumbler pera the 2nd Ave.’ plant 
for sf pints, and qua variable speed drive wa -wide 
very reasonable NEHI BOTTLIS loo 
N. Wa gton Ave, Scranton, Penna.—4.-TF $2 HM) 3 deluxe 
talle $1.7™ elux 
FOR ALE ne 12-head, installed 1937 
FOR SALE.& wide D&L Washer eluxe re ating car 
A nent available at th FREEMAN'S BEVERAGES. IN( eamery Machine 
wing ate word $1.50 eact Oriskans et W Uues. N. 4-1 a re 5, size 
origin rat 400 cases ew gette has ME co 
@ Orde f assified advertising ‘ bottle A BO Wk Box ‘ 
y paymes FOR MO Na Bank Bldg 
“, e 7 ivertisements which do not Oshk ad Tk FOR SALE 
advertise ne ASI AND COCA-COLA ROT : 
t © the rig? 
| ny sivertiae 
notice that letter 
Model, B Dinis, serial No. 30 
given by advertisers BOX T2511 
| @ Please Note! The N. BG. assumes 
» responsi ty for condition or de 
cription of iten ted in this section FOR ckaged 6 t 
A tior furnished by the the 1 1 t MA‘ 
j 
(ever 
2-24 WOOSTER STREET, NEW YORK a 
PLAN 
- 
(5 
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 $PECIAL 


ANNOUNCEMENTS 


BOTTLERS 
TRADING 
POST 


MACHINERY SPECIALS 


@ Complete 28-spowt Cem Line 

@ Complete 40-spout Cem Line 
Used two yeors—aveoilabie 
immediately 

@ 1 12 spowt Red Diamond Filler 

@ 1 24 spout Red Diamond Filler 
Completely rebuilt and guaranteed— 
Fraction of new cost. 


BOTTLE BARGAINS 

i @ 5,000 half depth cases complete 
28 botties, 40c per case 

@ 10,000 full depth cases complete 

32 ot. plain bottles, 40c per case 

Accept 


For diate 


AIDMON ..... 


BOTTLE & SUPPLY CO., INC. 
7615 Third Ave. Brooklyn 9, N. Y. 
BEachview 8-3450 


Shi 
and Pp 


We Will Buy (And Sell) At Any Point 


Any Quantity of Emptied 10-Galien Grapette, 
Double-Cola, and Pepsi-Cola Metal Cans; 
aad Also Wooden Kegs, Barrels and Stee! 


Drems. 
BUCKEYE COOPERAGE CO. 
3803 Orange Ave. Cleveland 15, Ohio 


Chartes S \MCOBOWITZ @ 


307) main surraco 2100 


MEYER WASHER 
FOR SALE! 


5-compertment double-end 
washer, for pints ond leceted in 
our worehouse, Brovtiyn, immediete deliv- 
ery priced 25° sew, also and 16- 
wide quart mochines, Liquid Carbonic ond 
Meyer We hove the lorgest stock of bottie 
washers in the country. Tell us your re- 
quirements 


Remember, we aiso sell fillers, carbone- 
tors, coolers, syrup-room equipment, label- 
ers, etc.. and our prices ore low enough 


to interest even you! 


CLASSIFIED 


ADVERTISING 


FOR SALE. B cases, gree 2-02 
er 24-02 white 24-02 
EARFIELI COCA-COLA BOTT co 
Pa 
FOR SALE.— Meyer Dur ¢ soake plits t 
G-wide. 5 tank ed ew 1997; ma 
era 
ROCK CREEK GINGEL ALE co 215 7 
WwW Wa ngton 24, D. ¢ 1 - 
FOR SALE.-Miller Hyd washer, 7 t 
ttle e. s N 120 
wit ta ar 
1.200 ~ 
WwW t tue 
SALISBURY NEI BOT 
‘ S w il R § bur M 1 
FOR SALE... Burt gal. f exceller 
‘ IMPERIAL BEV 
St este ¥ 12,.1 
POR SALE R k t Re 
and 1,500 ca 1.000 
ERITAL Bt co io k 
6, N. ¥ 12,-1 
FOR SALE gal. f 1 1 
beling pt 
t bottle 
cap 619 CORP 19 N 
Pa 1 
FOR SALE \ 
7 
Kk TON KO 
( 
FOR SALE K t laquid Supe Kleet 
1 wide tment wate 
Lag table mixer ta 
t ler ter 
“ s 
‘ e leffer mn 
F GOR GORDON DISTRIBUTING 
FOR SALE Available 2 3 
eler ex right 1 label plex 
1 k 
MEDATI BEN CoO ew 
Mir i2..1 
FOR SALE Eva pags 
‘ N 8 2 excellent nd 
N PEPSI-COLA 
oo i Cor 12.2 
FOR SALE... t heverage 
ive l lel 
S611 R.C..F.D 
H iD & 
1 plant 
‘ ta MENUET & 
Rit At Law N I 
i2.-3 
FOR SALE r 
fille wit ccs matic 
Super Klee wa 
I Pir t W tar 
table 
~ iin te w Liq 
‘ 
BOX 740.12 
FOR SALE.-Perr wate ating 
mplete wit {22 Per wate 
12 d erw pa 
10 sinle tee arbor r; ex 
lle ed er 
oO 741 12 


FOR SALE -wide I Universa ake 
I2 spout Re Dia gt Ke Tha 
t art 5S hp ese sinless 
t ¢ all eq t ing system new 

n 1947 ed ro ROX 
FOR SALE. Ce el B filler as wr 
tor ‘va ble Ma 1a also 
CCS sta tee irat able 
FOR SALE iw 1m ake any 
eas ¢ offer accepte ' make room avail 
P. Q., BOX 7 1. 
FOR Dix F auton Cem 
ator, 4w2 qu St Kleen washe ttle 
at atir table PR BOX 
FOR SALE Cem 2S fil SwlicQ) Meyer Du 
ker, rat 10 hp in 
wate € ‘ achine cbuilt 
FOR SALE. Sen at Lag snona 
ele it ty eck plete ver 
$00) $10 dow ol Red Dia nd 
carbonat like best offer 
GARY FUST, 38 1 Rd, Eggerts 
Buffalo 21, N. 
FOR SALE.— Liqu vottle washe I2-wide, 3 
mpartment plits t qt excellent conditiwr 
ve auled recently vailabl € 
the tipment ate New York 
State write M ROX 
FOR SALE I ghest b eceived f nid 
might Db 22; 1 Michael Yundt 16-wide soaker 
qt. machine « erted ¢ andle 
i ttle nstalled 1939; good condition 
PEPSITLCOLA BOTT. CO. OF CHICAGO, 1745 
FOR SALE Cem 2 er wher 
plits 1 t ellent « tier mmediate de 
P. N BOX 
FOR SALE.— Jumbo crowner Model E; Walker 
W pasteurizer M & S vacuum 
f wn Co rus; 1 
al mogenizert 


per hr 
BIRELEY'’S 
t Ss ¢ 


ick 4-W 


FOR SALE tudebake 
Meyer Dumore washer; 30 HP boiler: S 
D&L washer t terihze 
id carbon $2 S00 
BOTT. WKS., Rush 

FOR SALE..-200 gr. ACL, Cheer 
gr new; make offer MARSH 
BOTT. CO Ma towr lowa 1 


2 
COLA 
FOR 
Aller 
Liqu 


STUMPFF 


FOR 


ex 


my gear hea er 
{ sir eq 
$254) vet re 
BOTT. ¢ 
2-1 
SALE.-——-$0 buys 12-spout 
erial No. 385; Liquid s 
lator ed 2 seasons 
shells assorted ottle 
Sulpuhr, Oklahoma 
SALE.—-Flavoring extract 
$20).000 yearly w 
“ esale cers ce ¢ 
i winter busine we 
r selling owner retiring 
1 


Up bottle 
ALL TOWN 
2,-1 


is fill 


elect mux 
RUSHVILLE 


Red Diamond 
aker gal 
at 2.000 
et W. R 
isines loing 
conf ers 
ea anufac 
mmer 
I BOX 


Thanks... 


to the A.B.C.B. 


for the splendid exposition 
held in Atlantic City ... and 
to the bottlers who make it 
possible for us to do a grow- 
ing business in the industry. 


THINKING OF BUYING? 


We still have a choice selec- 
tion of REBUILT EQUIPMENT 
which is guaranteed to give 
satisfaction and reliable ser- 
vice ... and STILL SAVE YOU 
50°o OR MORE! 


Check with FIRSTENBERG first 
for NEW and REBUILT EQUIP- 
MENT! Ask for our free Cata- 
log No. 1251. 


IRSTENBERG 


BOTTLERS’ EQUIPMENT CO.INC. 
301-307 Powell St., Brooklyn 12, New York 


In business for over 60 years.. 
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BETTER & REPAIRS WITH THIS 
BEVERAGE CASE NAIL! 


#1.” LONG — 12 GAUGE WIRE 

CVAL HEAD BARBED BODY from head 
to center 

@ CEMENT COATED (Cement coating adds 
te holding power and provides addi- 
tiena! protection against corrosion ) 

Will sot break if bent 

© PACKED IN 100 POUND KEGS PRICED 
AT PER POUND FO 8. PHILA. PA 


Order your Sample upon request 


S. ERVIN DIEHL, JR. 


1 +229 N. SECOND ST PHILA. 22, PA. 


supply today 


~ Partial Listing of Bottle Bargains! 


400 gr. new ACL 16-02. wt. Sodas 
20,000 ctns. 36 8 Plain Emerald Gr 
| 20,000 ctms. 24 8 ot. Emerald Gr. Sodas 
| | 400 cases 24 7 ot. Cheer Up Bofties 
Short lots B-on ACL Chaser, 12-02. Suncrest 


& O-Se Grape 
Also Numerous Other Lots 
|. Baskowitz Bottie Company, Inc. 
1301 Grand Brooklyn 11, N.Y 


New! It’s Improved! 
4 Fy A-1 COLA BASE CONCENTRATE 

; "The Cola of Superior Flavor” 

§ write for free sample te 


CLOISTER LABORATORIES, INC 


FOR SALE 


1280 grow oF apecity, weight) emerald green 
sodas with tie jer, packed paper crate service 
. tes apacity fliet export shape beer 
bottles pacted ¢ bre board boxes, 7,000 cases 
los apecity emerald green thape beer bottles 


bottles 


weight—tu 
SIGNER BOTTLE SUPPLY CO 
Witstach & Dalton Sts.. Cincinnet! 14, Obie 
Phone: Cherry 6227 


ALWAYS BUYING 


Seda Water Tanks — Block Tin Tubing — 
Syphon Tops. Get Our Prices First! 


399 Genesee St 


Buffalo 4, N. Y. 


NEW PARTITIONS 


All Types—Direct Factory Shipments & Quotations 


BUY - SELL - EXCHANGE 
BOTTLES AND SUPPLIES 


Phones 


RELIANCE LEAD SOLDER & BABBITT CO. INC. 


M. WALSH, 8201 4th Ave., B’klyn, N. Y. 
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WANTED TO BUY 


WANTE 


Foremen Helpers, Pr 


HELI 


ner wl ie 
I TIA PRODUCTS 

Be 

SALESMEN WANTED Nee flee soda; 
ag ext hree 
uM We mer 

this 
e ¢ only 
rw d he wide THE NEECO 
MPANY ATLAN C EXTRACT 
MPANY 4} Stree Reston 13 


Hotthes, He 


sen, Machinery 


HELP W ANTED 


al Botthers 


acthe 


WANTED 


Materials 


Salesmse 


HEI 


HELt 


HELP 


sit 


WANTED 
WANTI 
A NTE 
VANTED 
WANTED 


WANTED 


WANTED M 


WANTED .. . CHIEF CHEMIST 


Owing to the untimely deoth of our chief chemist, 
we need a good experienced mon to toke his place 
1f you hove thorowgh knowledge of how to moke 
beverage and food flavors, together with initictive 
and imagination, we'd like to heer from you. Old 
established house, modern piont, fine equipment 
Your reply will be considered confidential 


Write BOX 225, care of National Bottiers’ 
Gazette, 9 E. 35th St.. New York 16, N. Y 


FOR SALE 
700 gross, 8 oz Tall Flint Sodas, New 
300 gross, 7'/> oz. Tall Flint Sodas, New 
30,000 cases, 12 oz. Emerald Green Ales 
Balantine style 
10,000 cases, 12 oz. Export Shells, paper parti- 
tions, 24 ea 
10,000 cases, 12 oz. Steinie Shells, paper parti 
tions, 24 ea 
3,000 cases, B-i, ACL Emerald Green Bottles 
& Boxes 24 to '/2 depth case 
30.000 cases, Used 2 dor. !2 oz. amber select 
Beers 
We buy all surplus bottles and Crowns 
PENN BOTTLE & SUPPLY COMPANY 
5619 Cherry Street Phila. 3%, Penna. 


FOR SALE 


50,000—cases 12 Or. Brown Export Bottles. 
6,000—cases 12 Oz. White Export Botties 
15,000—Wooden Export Cases, paper partitions. 
1,000—Aluminum Half Barreis, Peeriess Taps 
1,000—Acme Steel Quarters, single shell. 
1,500—Lee Steel Half Barrels, 1947's, 48's, 49's 

2—World Labelers, for qts. and pts 

1—12 Wide Sooker, for qts. and pts 


GIRARD MACHINERY & EQUIPMENT COMPANY 


134 S. Second Street Reading, Po 


FOR SALE 
FROM CLOSED BREWERY 


Quart bottling line consisting of Meyer 16 
wide 5 compartment Washer, Meyer 34 spout 
Filler, Jumbo Model "E" Crowner, Ermold 
8 wide Labeler, Meyer Pasteurizer. Also com- 
plete pint line. Will sell all or part; no reason- 
able offer refused. 


PERRY EQUIPMENT CORP. 
1419 N. 6th Street Phila. 22, Penna. 


atio 


SITION 


WORK WANTED 


ne Saleemen, Hottlhers, 


ITION WAN 


TED 


WANTED 


Foremen, 


Helpers 


FOR SALE 


000 Wood Cases, full depth, 20c each 
3,000 oz. Shells, full depth, 15¢ each 


3,000 6 on. Shells, full depth, 15¢ each 
30,000 10 & 12 oz. Shells, full depth, 20c each 
ae 000 Fibre NEW 7 & 8 oz. K.D. Cartons, 30¢ each. 

00 NEW 32 of. K.D. Cartons, 30c each 
70 000 NEW 12 of. K.D. Cartons, 30¢ each. 
10,000 7 of. set-up Cartons w partitions, 


15¢ each 
100,000 12 os. Partitions, 4c each. 
2,000 gross 8 or. Emerald Green Champagne Style 
Botties 
BOTTLE COMPANY, 
28 WASSON 


INC. 
BUFFALO 10, N. Y. 
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SUSPENSION OF PRICE CONT!.OLS on 
soft drinks had been hoped for—-and worked for 

from the moment they were imposed. Unlike 
most other industries, our trade was caught flat- 
footed and unprepared by the price “freeze, with 
only a tiny fraction of the bottlers operating at 
prices adjusted to some degree to the great in 
crease in cost. The distress of bottlers was 
apparent to everyone except OPS, but that organi- 
zation finally realized too that relief was needed, 
in Many instances, desperately. And so we got 
price increase permission, which was too late in 
coming, too litfle in coverage, too small to permit 
sufficient flexibility. Now all of that is past, and 
like other businesses where supplies are more 
than sufficient and prices are controlled by com 
petition, not mandate, we can meet still rising 
costs with proper adjustments in price. This is not 
a suggestion for hog-wild price raising; but for 
sensible, businesslike re-arrangement of prices 
to meet the conditions as they exist in each 
territory 


IT WOULD APPEAR THAT after attending 
the national convention, urging bottlers to par- 
ticipate in the State meetings is like suggest- 
ing whipped cream on top of frosting, but 
“t’aint so”. By count, 2,401 bottlers registered at 
Atlantic City. More than 4,000 bottlers stayed at 
home. Moreover, the national gathering must per- 
force operate on the national level, leaving to the 
State organizations their proper responsibilities 
of handling State and local problems at these 
levels. In fact, the majority of bottlers at Atlantic 
City expressed their opinion that such things as 
prices and deposits can only be solved on local 
levels. Most of the State meetings have yet to be 
held. We urge your participation actively 


in those held in your State 


IN THE ABSENCE OF OUR EDITORIAL 
page this month, where these sentiments would 
usually appear, we take this space and this oppor- 
tunity to express to our readers and advertisers 
our sincere good wishes for the new year For 
over 70 years, N.B.G. has made friends of the 
people who read and use this publication, and 
beyond all other things, we treasure these thou- 
sands of close friendships. We earnestly pray 
for your well-being and prosperity, for a country 
at peace and the return of our youth from foreign 
shores. May you have a Merry Christmas and 


a very Happy New Year! 


Pfizer... 
Pioneers in Citric Acid 
by Fermentation 


@ in 1923, after many years of research, Pfizer in 
augurated commercial production of Citric Acid by 
the fermentation process, making available to bottlers 
for the first time a reliable supply of this important 
food acid 


Prior to the Pfizer fermentation process, the manu- 
facture of Citric Acid depended mainly on imported 
citrate of lime. When this crude material was in short 
supply, the manufacture of Citric dwindled and prices 
were forced upward. 


The new Pfizer process, based on the vegetative 
fermentation of sugar, resulted in a product of the 
highest quality. Readily available raw materials and 
the new improved process enabled Pfizer to reduce 
the price of Citric. Since the price has remained con- 
sistently low...even through World War Il and the 
post-war years...bottlers have found this non-toxic 
acidulant increasingly economical to use. And as its 
popularity has grown, Pfizer has expanded produc- 
tion facilities to meet all demands. 


Today, as always, you'll find Pfizer a most depend- 
able source for top-quality Citric Acid. 


CHAS. PFIZER & CO., INC. 
630 Flushing Ave., Brooklyn 6, N.Y. 


Branch Offices, Chicago, Son Francisco, Calif.; Vernon, Calif 


% One of the first steps in the recovery of citric acid manufactured by fermentation. 
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